UNE  26,  2000  THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE'*  PUBLISHED  EVERY  WEEK  SINCE  1884 


$2.50 


n  the 

ittsburgh’s  Tony  Norman  and 
the  changing  face  of  metro  columnists 


EDITORe^ 

PUBLISHER 


I 


f 


f 


i 


!< 


You've  got  to  be  in  top  form  all  the  time. 
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packaging  and  distribution  ■ 

market  with  the  SLS2000*  in  I 

1995,  providing  a  high  net  " 
throughput,  up  to  40  percent  higher 
productivity  and  features  designed  to 
address  the  real  workplace. 
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LEGACY  OF  DON  BOLIES 

I  ENJOYED  YOUR  STORY  “ECHOES  OF 

Bolles  blast  in  Arizona,”  by  Mark 
Fitzgerald  \_E^P,  June  12,  p.  8]. 

I  have  been  a  newsman  for  six  years. 

I  began  my  career  at  my  hometown 
newspaper  in  Fairfax,  Va.,  where  I  was 
a  reporter.  I  have  since  moved  on  to  the 
National  Newspaper  Association  in 
Arlington,  Va.,  where  I  am  currently 
an  assistant  editor. 

I  am  glad  to  see  that,  as  journalists, 
we  can  come  together  and  show  that 
terrorist  acts  of  violence  against  reporters 
will  have  consequences.  I  believe  that  we 
play  a  vital  role  in  democracy,  and  if  we 
allow  our  integrity,  our  dedication  to 
truth,  or  our  hearts  to  become  tainted  by 
such  acts,  then  those  who  would  commit 
such  crimes  have  already  w'on. 

I  have  since  cut  out  the  quote,  “We 
showed  that  the  death  of  a  reporter 
would  not  stop  reporting  —  instead  we 
w'ould  multiply  it  by  15,  20,  30  times,” 
and  placed  it  on  my  computer  as  a  daily 
reminder. 


Thanks  and  keep  up  the  good  work! 

MARK  GARRIS 
ASSISTANT  EDITOR 
National  Newspaper  Association 
Arlington,  Va. 

REDESIGN  OEDOX 

Reader  Wes  Pedersen  [E^P, 
May  29,  p.  5]  does  not  like 
your  bright  and  expressive 
tvqjography. 

But  please  count  me  as  a  reader  who 
does;  you  are  bright,  balanced,  and 
emphatically  easy  to  read. 

This  is  more  than  can  be  said  about 
I  the  body  tj’pe  in  the  newspapers  I  am 
;  familiar  with.  This  may  be  why  news- 
;  paper  readership  is  low  —  the  general 
I  reader  simply  can’t  read  much  more 
!  than  the  headlines. 

LEONARD  PASS 

RETIRED  TEACHER 
I  Stockton  (Calif.)  Unified 

!  School  District 

i  letters®  editorandpublisher.com 


‘EDITOR  &POBLISHER' MOVES  INTO  NEW  OFFICES 

Editor  &  Publisher  moved  into  new  offices  over  the  period  from  Friday,  June  23, 
to  Sunday,  June  25. 

Effective  today,  June  26,  the  main  editorial  and  business  offices  are  located  at 
770  Broadway,  Seventh  Floor,  New'  York,  NY  10003-9595. 

The  general  editorial  telephone  number  has  changed  to  (646)  654-5270;  the  fax 
number  has  changed  to  (646)  654-5370.  New'  numbers  for  individual  staffers  that 
became  operational  today  appear  under  the  “About  Us”  heading  on  p.  14. 

For  advertising,  the  telephone  number  has  changed  to  (646)  654-5125,  and  the 
fax  number  has  changed  to  (646)  654-5352. 

For  production,  the  telephone  number  has  changed  to  (646)  654-5181. 

All  e-mail  addresses  have  remained  the  same.  Due  to  the  move,  E^P  was  closed 
Friday,  June  23. 

I - 50  YEARS  AGO  - - 

i  NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER  j 

JUNE  24, 1950:  Settlement  Of  the  Guild's  Strike 

Powerful  steel  and  mine  unions  did  not  appear  imminent  as 
gave  financial  help  this  week  to  Editor  £  Publisher  went  to 

New  York  World-Telegram  and  press  Thursday. 

Sun  strikers  as  the  Guild  dug  in 

Cover  photo  by  Annie  O'Neill  |  for  the  “Battle  of  Barclay  Street.”  Southern  newspaper  publishers 

_ I 


this  week  accused  the  Canadian 
newsprint  manufacturers  of 
lacking  a  spirit  of  give-and-take 
in  insisting  that  U.S.  buyers  can't 
have  both  more  mill  capacity 
and  lower  prices. 
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Media  General  Tests 


Convergence  in  Tampa 
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Media  General’s  News  Center  in  Tampa  is  the  only  convergence 
effort  in  the  nation  that  puts  a  major  newspaper  (The  Tampa 
Tribune),  a  top-rated  television  station  (WFLA)  and  a  cutting-edge 
Web  site  (TBO.com)  under  one  roof.  By  tapping  the  depth  of 
newspapers,  the  drama  of  television  and  the  immedi^y  of  the 
Internet,  the  News  Center  is  setting  a  new  multimedia  standard  for 
journalism  in  the  Tampa  Bay  region. 
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To  see  news  coverage  of  this  innovative  effort, 
go  to  mediageneral.com  and  click  on  convergence. 
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Gannett  Cu.  lamps  np 


Generation-X  is  Generation-Next 
for  the  nation’s  largest  chain 


will  shape  the  new  review  process,  said  the  goal 
is  to  better  reflect  the  population’s  increasingly 
diverse  makeup  as  Gannett  hires  employees  and 
covers  the  news.  Other  company  groups  are 
tackling  retention  and  recruitment  issues  in  a 
tight  job  market. 

“Gannett  has  been  the  industry  leader  in  di- 
,  versity  for  a  long,  long  time,”  Chihak  said.  “To  stay 
that  way,  we  need  to  look  at  things  in  a  new  light. 
5  If  we’re  not  being  reflective  of  our  community, 

we’re  not  being 

We  must  broaden 


BY  LUCIA  MOSES  tackling  retention  and  re( 

As  2001  APPROACHES,  Gannett  Co.  Inc.  tight  job  market. 

HAS  decided  that  NEWS  2000,  its  blue-  “Gannett  has  been  the  i 
print  for  news  coverage  at  its  daily  papers,  versity  for  a  long,  long  time, 
needs  more  than  just  a  name  change.  that  way,  we  need  to  look  ai 

The  nation’s  biggest  newspaper  chain  said  its  If  we’re  not  being  reflecti^ 
new  model  will 

take  aim  at  grow-  “Wc  mUSt  brOadcU 

mg  readership  on- 

line  and  in  print,  ||H^  OUF  thinking  aboUt 

S.A“nTi„^  readership  and  our 

what  will  surely  definition  of  the 

be  welcome  news  » 

to  many  of  its  edi-  meaUS  tO  grOW  it. 

tors,  Gannett  also  _ PHII_  cURRIE 

promises  to  sim-  senior  vice  president/news 

plify  the  process  it  Gannett  co.  inc. 

uses  to  evaluate  its 

newspapers.  news  section  for  use  at  its  p; 

Gannett  hasn’t  revealed  specifics  about  the  new  Two  prototypes  have  erne 
program,  which  will  be  called  Readership  Quality  i  ed  in  various  markets:  or 
Reviews  and  will  seek  to  make  each  paper  the  j  changes  in  a  daily’s  preser 
dominant  local  information  source  in  its  market.  |  free  alternative  weekly  me 
But  early  signs  of  major  aspects  of  the  2001  pro-  j  head  of  a  Gannett  task  fore 
gram  and  updates  of  the  company’s  other  news  j  Rockford  (JM.)  Register  Star 
programs  are  beginning  to  emerge.  “This  generation  grew  up 

In  line  with  the  new  policy,  newspapers’  online  er  pointed  out.  “They  expec 
sites  will  be  reviewed  as  the  company  puts  a  heavy  be  free,  and  that  is  very  diffe 
emphasis  on  developing  its  Web  presence.  circulation  model.” 

Mike  Chihak,  executive  editor  of  the  Tucson  Outlining  the  key  aspects 
(Ariz.)  Citizen  and  head  of  a  committee  that  other  initiatives  in  the  June 


must  broadeu 

curate. 

p  thinking  about  Also  on  the  read- 
idership  aud  our 

finition  of  the  Gen-Xers  is  look- 

to  ^rnvv  it  ”  increasing 

,ans  lO  grow  ll.  readership  among 

—  PHIL  CURRIE  25-  to  34-year- 
SENiOR  VICE  president/news  olds,  while  Gan- 
GANNETT  co.  INC.  nett  plans  to  put 
out  a  technology 
news  section  for  use  at  its  papers  starting  Sept.  5. 

Two  prototypes  have  emerged  that  will  be  test¬ 
ed  in  various  markets:  one  would  incorporate 
changes  in  a  daily’s  presentation;  the  other  is  a 
free  alternative  weekly  model,  said  Maiy  Stier, 
head  of  a  Gannett  task  force  and  publisher  of  the 
Rockford  (Ill.)  Register  Star. 

“This  generation  grew  up  with  free  media,”  Sti¬ 
er  pointed  out.  “They  expect  their  information  to 
be  free,  and  that  is  very  different  from  the  net  paid 
circulation  model.” 

Outlining  the  key  aspects  of  the  new  model  and 
other  initiatives  in  the  June  9  edition  of  the  corpo- 


iyii[ 


Former  Washing¬ 
ton  Redskins 
President  and  CEO 
John  Kent  Cooke 
agreed  to  buy  The 
Key  West  (Fla.) 
Citizen,  weekday  cir¬ 
culation  10,500,  and 
six  sister  nondailies, 
from  Thomson  Corp., 
the  company  where 
Cooke’s  father  got 
his  start. 

With  this  deal, 
whose  terms  were  not 
disclosed,  Thomson 
has  negotiated  sales 
involving  45  dailies, 
leaving  four  U.S.  and 
five  Canadian  papers 
to  be  sold.  Thomson 
is  selling  all  its  pa¬ 
pers  except  The  Globe 
and  Mail  in  Toronto  to 
focus  on  electronic 
publishing. 

-  LUCIA  MOSES 


mm 

One  of  five  unions 
set  to  go  on 
strike  last  Friday  at 
the  San  Jose  (Calif.) 
Mercury  News  has 
reached  a  tentative 
noneconomic  agree¬ 
ment  with  the  paper. 
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The  Northern  Cali¬ 
fornia  Mailers'  Union, 
representing  about 
175  mail-room  work¬ 
ers,  reached  the 
agreement  June  19. 

It  and  four  other 
unions,  which  repre¬ 
sent  about  85%  of 
the  Knight  Ridder  pa¬ 
per’s  more  than 
1,500  employees, 
said  they  would  go  on 
strike  at  noon  last  Fri¬ 
day  if  no  agreement 
was  reached. 

While  Mercury 
News  management 
was  optimistic  a 
strike  would  be  avert¬ 
ed,  it  is  preparing  to 
put  out  a  paper  either 
way.  Publisher  Jay  T. 
Harris  has  vowed  that 
the  Mercury  News 
will  publish  and  dis¬ 
tribute  the  paper 
without  union  work¬ 
ers.  The  last  strike  at 
the  paper  was  in 
1959.  -  JOEL  DAVIS 

‘K.Y.TIMES' 

FORAMOVE 

The  New  York 
Times  was  ex¬ 
pected  to  complete  a 
deal  last  week  to 
move  from  New 
York’s  Times  Square 
to  new  headquarters 
on  Eighth  Avenue  be¬ 
tween  40th  and  41st 
streets.  The  Times 
was  expected  to  pay 
close  to  $100  million 
for  the  rights  to  build 
on  the  new  site,  and 
would  receive  tax 
breaks  from  the  city. 

-  LUCIA  MOSES 


HAWAII  PAPER 
DRAWSARID 

A  Hawaiian  couple 
who  publish  a 


rate  newsletter,  News  Watch,  Senior  Vice  Presi¬ 
dent/News  Phil  Currie  wrote,  “We  must  broaden 
our  thinking  about  reader- 
ship  and  our  definition  of  the 
means  to  grow  it.” 

While  NEWS  2000  - 
w'hich  seeks  to  get  papers  to 
reflect  the  diversity  of  their 
communities,  uphold  the 
First  Amendment,  and  give 
readers  what  they  want  — 
has  been  called  well-inten¬ 
tioned  and  imitated  by  other  newspapers,  the  9- 
year-old  program  also  has  been  maligned  as 
confusing,  ratings-oriented,  formulaic,  and  cum¬ 
bersome.  Gannett’s  own  research  showed  that 


while  most  readers  think  the  papers  are  getting 
better,  readership  was  flat  and  circulation  was  slip¬ 
ping,  Currie  reported  in  News 
Watch  in  1997. 

“NEWS  2000  is  basic  good 
journalism,  but  it  is  far  from 
simple,”  Currie  wrote  back 
then.  “And  the  readers  come 
more  slowly  than  we  hoped.” 
The  program  has  gone 
through  a  number  of  revi¬ 
sions  over  the  year;  at  the 
time  of  Currie’s  analysis,  Gannett  reduced  the 
frequency  of  evaluations,  emphasized  a  smaller 
number  of  core  values,  and  scrapped  a  numerical 
rating  system.  ® 


NEWS  2000  has  been 
called  well-intentioned 
—  as  well  as  confusing, 
cumbersome,  and 
formulaic. 


Net  gains  or  losses  aside 


Industry  still  has  its  Issues’ 


Execs  see  continued  consolidation, 
which  they  consider  a  good  thing 


BY  LUCIA  MOSES 

SAN  FRANCISCO 

Although  fears 
about  the  Inter¬ 
net  have  sub¬ 
sided,  some  of  the 
nation’s  top  newspaper 
executives  are  still  fac¬ 
ing  hard  truths.  Among 
their  prob¬ 
lems,  they  ad¬ 
mit,  are  a 
number  of  the 
industry’s  own 
making. 

Speaking 
June  18  at  the 
Newspapers 
2000  conven¬ 
tion  here,  publishers 
said  newspapers  are 
shooting  themselves  in 
the  foot  by  ignoring  po¬ 
tential  revenue,  failing 
to  market  themselves, 
and  turning  off  poten¬ 
tial  employees  with  low 
salaries. 

“I  think  we  have  a 
very  well-deserved  im¬ 
age  of  not  paying 


enough,”  said  Alan  M. 
Horton,  senior  vice 
president/newspapers 
at  the  E.W.  Scripps  Co., 
parent  of  the  Denver 
Rocky  Mountain  News. 

Stuart  Garner,  presi¬ 
dent  and  CEO  of 
Thomson  Newspapers, 


classified  ad¬ 
vertising  still 
lurk,  but  the 
executives  ex¬ 
uded  confi¬ 
dence  that  the 
Web  won’t  re¬ 
place  local  pa¬ 
pers  as 
primary  and 
credible 
sources  of 
news.  They  weren’t  over¬ 
ly  worried  about  inci- 


Dean  Singleton 

MediaNews 
Group  Inc. 


One  problem  to  be  solved: 
“We  bave  a  sacred  cow  called 
Page  One  where  we  can’t 
market  ourselves  witb 
conviction.” 


who  lets  his  publishers 
run  front-page  ads,  said 
other  papers  are  miss¬ 
ing  revenue  by  not  do¬ 
ing  the  same.  “We  have 
a  sacred  cow  called 
Page  One  where  we 
can’t  market  ourselves 
with  conviction,”  Gar¬ 
ner  complained. 

The  mood  wasn’t  all 
black.  Internet  threats  to 


—  STUART  GARNER 

Thomson  Newspapers 


dents  like  last  year’s 
Staples  Center  scandal  at 
the  Los  Angeles  Times, 
which  damaged  its  jour¬ 
nalistic  credibility  by 
agreeing  to  share  profits 
with  a  source. 

And  while  critics  wor¬ 
ry  that  consolidation  of 
media  ownership  will 
leave  fewer  independent 
voices  in  journalism,  the 


panelists 
agreed  that 
consolidation 
in  the  industry 
isn’t  only  in¬ 
evitable  —  it 
will  position 
the  business  to 
compete  more 
effectively  with 
other  media. 
Horton  noted, 
however,  that  newspa¬ 
pers  will  have  to  accept 
lower  profit 
margins  to  stay 
current  with 
technology. 

“Ten  years 
from  now, 
when  the 
[Newspaper 
Association  of 
America]  has 
its  annual  convention 
in  New  York,  there 
won’t  be  veiy  many  of 
us,”  predicted  William 
Dean  Singleton,  presi¬ 
dent  and  CEO  of  Medi¬ 
aNews  Group  Inc., 
parent  of  The  Denver 
Post.  “But  that’s  not  the 
end  of  the  world.” 

As  long  as  he’s  still 
part  of  it,  of  course.  0 
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California  shield  dented  again 


Reporter  found  to  be  in  contempt 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

CALIFORNIA’S 
shield  law  is 
being  pummeled 
yet  again,  this  time 
in  San  Diego, 
where  a  re¬ 
porter  faces  jail 
time  for  with¬ 
holding  notes 
from  a  jail- 
house  interview 
with  an  accused 
murderer. 

State  Superi¬ 
or  Court  Judge  John 
Thompson  found  The 
San  Diego  Union- 
Tribune's  J.  Harry  Jones 
in  contempt  after  the 
courts  reporter  declined 
to  surrender  to  the 
defense  notes  of  an  in¬ 
terview  with  Jacob  Hen¬ 
derson,  28,  accused  of 
three  murders.  The  trial. 


set  to  begin  in  Februaiy, 
is  a  death-penalty  case. 

The  state’s  4th  District 
Court  of  Appeal  rejected 
the  reporter’s  appeal  of 
the  contempt  ruling 


fair  trial  is  colliding  with 
California’s  constitution¬ 
ally  mandated  shield 
law.  Since  the  notes  are 
from  an  interview  with 
the  defendant  and  not 
from  a  confidential 
source,  Jones  said  he  is 
withholding  them  “on 


“[I  am  withholding  the 
notes  from  the  interview] 
on  the  principle  that  I  not 
become  an  arm  or  tool  of 
the  defense.”  —  j.  harry  jones 

The  San  Diego  Union-Tribune 
June  20.  He  and  Union-  j  the  principle  that  I  not  |  and  all 


Tribune  attorneys  have 
until  tomorrow  to  appeal 
to  the  California 
Supreme  Court.  Jones,  a 
14-year  veteran  of  the 
paper,  told  E^P  that  his 
notes  are  being  sought 
by  the  defense,  which 
means  the  defendant’s 
constitutional  right  to  a 


become  an  arm  or  tool  of 
the  defense.”  Jones,  who 
has  a  family,  said  he  is 
unsure  whether  he 
would  go  to  jail  to  pro¬ 
tect  the  notes  because  he 
could  be  locked  up  for 
the  duration  of  what  is 
expected  to  be  a  lengthy 
trial.  He  added  that  his 


lawyers  are  “not  opti¬ 
mistic”  of  having  the 
contempt  order  reversed 
on  appeal. 

Alarmed  by  the  num¬ 
ber  of  shield-law  cases  in 
California,  Assembly¬ 
woman  Carole  Migden, 
D-San  Francisco,  has  in¬ 
troduced  a  bill 
that  would 
require  courts 
J  issuing  sub- 

poenas  to  give 
journalists  at 
[  least  10  days’ 

nONES 

■nuBUNE  they  must  ap¬ 
pear  in  court 
I  and  allow  a  court  to 
award  attorney  fees  to  a 
prevailing  journalist. 

The  bUl,  passed  by  the 
Assembly  and  now  in 
the  Senate,  would  re- 
I  quire  notice  of  why  the 
j  information  is  being 
i  sought  and  why  other 
i  sources  of  the  informa¬ 
tion  wouldn’t  suffice.  0 


The  big  chill  in  Washington 

Senate  plumbers  looking  to  plug  all  leaks 

Act  of  giving  reporters  any  classified 

information  would  become  a  felony  er  or  that  their  disclosure  harmed  national  security 

J  -T*!.  _ _ ]  1 _  Ji _ _ _ i_  _ Mn _ 


BY  TODD  SHIELDS 

WASHINGTON 

U.S.  SENATORS,  UPSET  BY  SEEMINGLY  ENDLESS 

leaking  of  U.S.  intelligence  and  military  in¬ 
formation,  have  proposed  a  solution:  Make  it 
a  felony  to  give  reporters  any  classified  information. 

Opponents  say  the  proposal  could  chill  reporting 
and  prompt  subpoenas  for  reporters  who  print 
what  the  government  wants  hidden.  The  anti-leak- 
ing  measure,  part  of  a  spending  bill,  won  approval 
from  the  Senate  Select  Committee  on  Intelligence 
in  April.  It  awaits  action  by  the  full  Senate.  Last 
month,  the  House  passed  a  version  of  the  legis¬ 
lation  that  does  not  include  such  a  provision. 

The  measure  calls  for  fines  of  up  to  $10,000  and 


prison  terms  of  up  to  three  years.  Under  current  law, 
prosecutors  must  prove  leakers  aided  a  foreign  pow¬ 
er  or  that  their  disclosure  harmed  national  security. 
The  proposed  law  dispenses  with  such  qualifiers, 
outlawing  disclosure  of  any  classified  document. 

Backers  of  the  stricter  measure  include  the  intelli¬ 
gence  committee  chairman.  Sen.  Richard  C.  Shelby, 
R-Ala.  “Something  must  be  done,”  said  Shelby.  “Leaks 
of  classified  information  are  not  only  chronic  but  an 
immediate  threat  to  the  security  of  the  United  States.” 

Those  who  fear  that  the  proposed  law  could  intim¬ 
idate  the  press  include  the  State  Department,  Attor¬ 
ney  General  Janet  Reno,  and  several  First  Amend¬ 
ment  specialists.  “The  answer  to  leaked  information 
is  a  halt  to  overclassification  —  not  trying  to  put  leak¬ 
ers  in  jail,”  said  Paul  McMasters,  First  Amendment 
ombudsman  for  the  Freedom  Forum.  “You  rarely  see 
damage  to  national  security.  Usually,  it’s  damage  to 
reputation  —  or  [the]  ability  to  control.”  @ 


monthly  business 
newspaper  from  their 
Kauai  home  have  ex¬ 
pressed  interest  in 
purchasing  the  Hon¬ 
olulu  Star-Bulletin. 
Peter  and  Jane 
McClaran,  publishers 
of  the  16,000-circu¬ 
lation  Kauai  Business 
Report,  submitted  a 
letter  of  interest  in 
the  newspaper  just 
before  the  June  19 
court-mandated 
deadline. 


iirvoicE' 

The  Village  Voice 
in  New  York  and 
its  seven  sister  alter¬ 
native  weeklies  are 
pulling  out  of  the  Al¬ 
ternative  Weekly  Net¬ 
work  (AWN)  to  start 
their  own  national  ad 
network  as  they  seek 
more  control  over 
their  national  ad 
sales,  the  fastest- 
growing  ad  category, 
and  savings  on  com¬ 
missions. 

The  AWN’S  105 
member  papers  sell 
ads  across  the  group, 
and  the  seller  takes  a 
commission.  The 
pullout  will  leave  the 
AWN  without  mem¬ 
bers  in  five  top  mar¬ 
kets,  including  New 
York  and  Los  Angeles. 
-  LUCIA  MOSES 


The  17,940-circu¬ 
lation  Maui  News 
plans  to  convert  to 
morning  delivery  July 
24,  following  a  trend 
of  declining  afternoon 
papers. 
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AFs  Premier 
Web  News  Service 
Now  in  XML 


The  Associated  Press’  premier 
news  wire  for  the  Web,  AP  Online, 
is  now  available  in  XML.  It’s  a 
format  that  makes  it  easier  to  create 
rich  multimedia  news  packages  and 
real-time  Internet  delivery  for  your 
Web  site. 


XML  AP  Online  is  made  possible 
by  a  new  AP  Internet-based  delivery 
system  for  transmitting  news  called 
News  Server  Internet  Delivery. 


News  Server  Internet  Delivery 
provides  real-time  transmission  of 
text,  photos,  audio  and  video  in 
Web-  ready  formats,  employing 
news  server  technology,  which  is  a 
popular  transmission  protocol. 


XML  AP  Online  is  the  Internet- 
delivered  version  of  AP’s  principal 
text  service  for  Web  sites,  the  first 
of  several  AP  Web-ready  services  to 
be  transmitted  by  the  News  Server 
Internet  Deliver}'. 


Web-ready  photos  and  Web-ready 
audio  and  other  AP  Digital  services 
will  be  rolled  out  on  the  new 
delivery  platform  through  the 
end  of  2000 


More  content.  More  value. 


This  is  AP  2000 


jm!P  Associated  Press 

■  www.ap.org 
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The  news  comes 
shortly  after  Ogden 
Newspapers  Inc.  of 
Wheeling,  W.Va., 
bought  the  six-day-a- 
week  paper  from  the 
Cameron  family  earli¬ 
er  this  year. 

-  LUCIA  MOSES 


APmilNG 


The  Associated 
Press  has  re¬ 
leased  its  2000 
edition  of  the  “AP 
Stylebook  and  Brief¬ 
ing  on  Media  Law," 
the  news  cooperative 
announced  last  Tues¬ 
day.  An  electronic 
version  of  the  guide 
in  Adobe  Portable 
Document  Format 
can  be  downloaded  to 
an  intranet  system. 

The  spiral-bound 
copy  is  available  to 
AP  members  for 
$7.75,  to  college 
bookstores  for  $9.95, 
and  to  others  for 
$11.75.  Copies 
can  be  requested 
by  e-mailing  to 
copyright@ap.org 
or  phoning  (212) 
621-1567. 


JOE  STRUPP 


POST  GAINS 


Total  revenue  for 
alternative  week¬ 
lies  grew  15%  in 
1999,  despite  a 
13.3%  decline  in 
personal-ad  revenue, 
according  to  the 
Association  of  Alter¬ 
native  Newsweeklies 
(AAN). 

Revenue  rose  to 
$503  million  from 
$437  million  the  year 
before.  Total  weekly 
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CALENDAR 


JUNE 

on  1 NPPA  National 
UU  I  Convention, 
National  Press 
Photographers 
Association,  Grand 
Hyatt,  San  Francisco 


JULY 

5  _qiSWNE  Annual 
U  Conference, 
International  Society 
of  Weekly  Newspaper 
Editors,  University  of 
Victoria,  Victoria, 
British  Columbia 


11  Adweek  Forum  @ 
1 1  Summer  Internet 
World,  Adweek 
Conferences,  Hyatt 
Regency,  Chicago 


MMFCP  Summer 
Conference, 
Midwest  Free 
Community  Papers, 
Ameristar,  Council 
Bluffs,  Iowa 


M  Account 
Planning 
Conference, 
American  Association 
of  Advertising 
Agencies,  Loew’s 
Miami  Beach 
Hotel,  South 
Beach,  Fla. 


M  Visual  Edge 
2000,  Natior 


LU  LU  2000,  National 
Press  Photographers 
Association,  Poynter 
Institute,  St.  Petersburg 
Hilton,  and  University 
of  South  Florida,  St. 
Petersburg,  Fla. 


AUGUST 

n  10  AEJMC  Conference, 
U  IL  Association  for 
Education  and  Mass 


Communications, 

Hyatt  Regency  Phoenix, 
Phoenix 


M  Mid-Atlantic 

NAME  Summer 
Conference,  Mid-Atlantic 
Newspaper  Advertising 
and  Marketing  Executives, 
Hotel  Roanoke, 

Roanoke,  Va, 


on  0  SND  Annual 
UU  L  Workshop  and 


Exhibition,  Society 
for  News  Design, 
Minneapolis  Hilton  and 
Towers,  Minneapolis 


SEPTEMBER 

H“Coldset  Is  Hot,” 
22nd  Annual  WPA 
Coldset/Nonheatset 
Conference,  Web  Printing 
Association,  Desert 
Inn,  Las  Vegas 


'll  in  ACES  Fourth 
i4~ID  Annual 

Conference,  American 
Cfopy  Editors  Society, 
Omni  Inner  Harbor 
Hotel,  Baltimore 


Msabew 

Technolog}' 
Reporting  Conference, 
Society  of  American  Busi¬ 
ness  Editors  and  Writers, 
Irvine  Hyatt,  Irvine,  Calif. 


OCTOBER 

OOOJSABEW 
LL  l4  Personal 
Finance  Conference, 
Society  of  American  Busi¬ 
ness  Editors  and  Writers, 
Wyndham  Harbour  Island 
Hotel,  Tampa,  Fla 


NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646)  654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND 
FUTURE  EVENTS  CAN  BE  FOUND  AT 
HTTP;//WWW.  ED  ITORANDPUBLISHER.COM/EPHOME 
/EVENTS/EVENTSHTM/C  ALENDAR2K.HTM 
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every  week  in  Editor  A  Pablisher. 
Whether  it’s  today’s  newspaper  and 
online  news  or  tomorrow’s  emerging 
trends  and  issues  —  only  EAP  gives 
you  all  the  editorial,  financial,  legal, 
marketing  and  technology  coverage 
you  need  to  keep  up  with  every 
aspect  of  this 
ia^t-changing 
industry.  Don’t 
let  last  week’s 
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no  one  covers 
the 

newspaper 

business 


Editon 


Satisfaction  Guaranteed 


If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 
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Hone^Jliej  shrunk  the  bar  code 


r.  ,  ,  ,  ,  r  ,  .  type.  Even  so,  Gaspard  said,  some  sections  do  have 

Readers  had  cross  words  for  redesign  readability  problems. 

of  the  S.D.  ‘Union-Tribune’  OUZZle  shrinking  of  the  pages  required  the  newspa- 

_ ^  per  to  reduce  the  amount  of  space  between  columns 


BY  RANDY  DOTINGA 

SAN  DIEGO 

SUMOAV 

The  frill  is  gone  at  California’s 
third-largest  newspaper. 

Those  little  curlicues  in  the  two  “T” s 
on  The  San  Diego  Union-Tribune's  flag?  They’re  his¬ 
tory.  The  tiny  spike  in  the  elaborate  calligraphy  of 
the  “U”?  Say  adios. 

The  miniscule  revisions  to  the  flag  are  just  one  part 
of  the  Union-Tribune's  effort  to  modernize  its  ap¬ 
pearance  and  cut  down  on  unnecessary  flourishes. 
Readers  have  noticed  every  bit  of  the  facelift  —  with 
the  exception  of  the  new  flag. 
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Puzzlers  loved  the  old  format  ... 


vorfc  Times  ^  Most  of  the  de 

M  Till  I  M  I  M  M  I  changes  ap- 

- ~~Tj  peared  first  on 

"T  June  6,  when  the 

"STr*  JX-P  p*"'"  newspaper  began 

.yy...  converting  its 

^  ^  ^  ^ from  13 V2 

ET*'" '5^  X+-- Jp-ffij 

*,TOfMw>otwM  Editors  chose 

'L  •S*'  *  JirZ-  !!H~”  fonts  for 

‘‘asiT’  section  head- 

^  headlines, 

photo  cutlines, 
and  bylines. 
Puzzlers /over/ the  old  format...  Column  sizes 

shrunk,  as  did  the  comics. 

Even  the  UPC  (Universal  Product  Code)  on  the 
!  front  page  w’as  downsized  to  about  half  its  previous 
I  j  height.  Senior  Editor  for  Readership  Bill  Gaspard  was 
I  inspired  by  his  grocery-store  club  card,  whose  bar 

I  code  worked  perfectly  even  though  it  was  much  small- 
j  er  than  the  “big  honking  one”  on  the  newspaper. 

j  j  The  Union-Tribune  is  in  the  midst  of  a  slow,  long- 

I I  term  redesign,  Gaspard  said.  But  the  pace  quick- 
! ;  ened  when  the  newspaper  decided  to  tinker  with 
I  i  typography  while  moving  to  a  smaller  page  width. 

(  Readers  noticed.  Within  a  week  of  June  6,  about 
I  500  readers  had  called  or  e-mailed  with  comments, 
i  I  Many  complained  that  the  newspaper  had  sudden¬ 
ly  became  harder  to  read,  despite  the  fact  that  the 
Union-Tribune  didn’t  change  the  size  of  the  body 

www.editorandpublisher.conn 


^  ®»eSanBicgo 

Jmon-^jbnne 

-  the  stocks  - ... 

and  sports  pages  are  r‘|r*jr' ^  ^ 

none  have  torment-  U. — 

bune’s  editors  more  |  J  |  i~j 

than  the  new  cross-  flP  ~T  |  Ui,  B" 

style,  the  clues  were  a - ~  — 

the  puzzles.  On  no.  oaz? 

June  6,  the  clues  SS’.ST., 

moved  either  sS* 

above  or  below  "SX 

them,  while  the  TsH  TSCT” 

grid  of  the  puzzle 

provided  by  The  ’HSr"  "^TwEfzT* 

New  York  Times  jlSrir"  IsSt 
got  bigger.  Also, 
the  space  between  iScr 

clues  shrunk.  3 

The  changes 

well.  A  full  half  '  """ 

of  all  complaints  - 

about  the  new  design  came  from  crossword-puzzle 
aficionados. 

Fans  of  the  Times  crossword  were  especially  furi¬ 
ous.  “I  can’t  write  that  big,”  complained  one  critic  of 
the  larger  grids.  “It’s  like  a  third-grader  puzzle  or  a 
commuter  puzzle.” 

In  response,  editors  again  redesigned  the  cross¬ 
word  pages,  making  the  grids  smaller  and  return¬ 
ing  the  old  clues  format. 

“We  finally  seem  to  have  stopped  the  Roman- 
style  mob  from  forming  at  my  e-mail  door  every 
day,”  Gaspard  said  wearily.  “If  I  had  to  give  advice 
to  anybody  shifting  to  a  [smaller  page  width],  it 
would  be:  Don’t  mess  with  the  crossword  puzzles. 
Leave  them  exactly  the  way  they  are.”  II 

Dotinga  is  afree-lance  writer  based  in  San  Diego. 
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distribution  grew  3% 
to  7.6  million.  Oper¬ 
ating  profit  for  the  20 
biggest  alternatives 
grew  12.3%  to  $1.9 
million. 

Results  are  based 
on  surveys  of  72  AAN 
members  that  partici¬ 
pated,  out  of  119 
members  total. 

-  LUCIA  MOSES 


NAMES;  BOO! 

History  recalls 
Willie  Mays  rul¬ 
ing  center  field  at 
New  York’s  Polo 
Grounds  and  San 
Francisco’s  Candle¬ 
stick  Park.  How 
would  it  sound  if  we 
remembered  him,  in¬ 
stead,  as  reigning  in 
3Com  Park? 

Terrible  and  trivial, 
says  a  Washington- 
based  group  founded 
by  consumer  activist 
Ralph  Nader.  Com¬ 
mercial  Alert  wants 
sportswriters  to  stop 
calling  sports  venues 
by  corporate  names: 
Boston’s  Fleet  Center 
might  be  known  as 
the  New  Garden,  and 
San  Francisco’s 
3Com  Park  as  New 
Candlestick. 

Commercial  Alert 
Director  Gary  Ruskin 
said  he  has  received 
several  replies,  all 
positive,  to  the  sug¬ 
gestion  he  mailed 
June  13  to  sports 
columnists  at  50  top 
newspapers. 

-  TODD  SHIELDS 

GOlO  STAR  FOB 
‘STAR  TRIBONE' 

The  Minneapolis 
Star  Tribune  has 
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been  selected  for 
membership  in  the 
prestigious  Interna¬ 
tional  Newspaper 
Color  Quality  Club  for 
2000-2002,  the  pa¬ 
per  announced. 

Membership  is 
based  on  a  biannual 
competition  spon¬ 
sored  by  the  Newspa¬ 
per  Association  of 
America,  the  Pacific 
Area  Newspaper  Pub¬ 
lishers  Association, 
and  IFRA  of  Europe. 

Entries  are  evalu¬ 
ated  objectively 
based  on  colormetric 
tests  and  an  inter¬ 
national  jury  of  inde¬ 
pendent  experts  on 
color  and  print  qual¬ 
ity.  -  JOE  STRUPP 

NEW  DAILY  m 


Encouraged  by 
the  area’s 
growth,  HomeTown 
Newspapers  is  creat¬ 
ing  a  new  daily  news¬ 
paper  for  Livingston 
County,  Mich.,  by 
merging  two  of  its 
semiweeklies.  The 
Livingston  County 
Daily  Press  &  Argus, 
combining  the  Liv¬ 
ingston  County  Press 
and  Brighton  Argus, 
is  set  to  launch  Sept. 
6  with  a  paid  circula¬ 
tion  of  more  than 
20,000. 

Livingston  County, 
just  east  of  Lansing, 
now  has  no  daily 
newspaper.  The 
county  has  150,000 
residents  and  is 
expected  to  add 
another  70,000  in 
the  next  20  years, 
according  to  popula¬ 
tion  estimates  cited 
by  HomeTown. 

-  LUCIA  MOSES 


Putting  the  pop  in  marketing 


Zpan’s  ‘measured’  approach 


Newspapers  must  be  sold  like  milk 
and  soda,  says  NAA  consultant 


BY  JOE  NICHOLSON 

SAN  FRANCISCO 


I  O  PUT  AN  END  TO 


1  years  of  circula¬ 
tion  declines, 
newspapers  must  adopt 
the  same  sound  mar¬ 
keting  practices  that 

boost  sales  of  _ _ 

milk  and 
soda  pop, 

Coca-Cola’s  y  ^ 
former  chief 
marketing 
officer,  Sergio 
Zyman,  said  ^3, 
last  week  at  |  t 


END  TO  Atlanta-based  Z 
ircula-  Group,  who  spoke 
nes,  j  with  true-believer 
>t  adopt  I  zeal  broken  by  fre- 
mar-  j  quent  quips, 
that  Circulation-build- 

I _ ^  ing  efforts 

I  li;  by  newspa¬ 

pers  can  no 
longer  rely 
on  a  “go 
with  the 

flow, ^  seat-  “Everything  get 

pants  ap-  takcii  for  grants 
JoeFrederickson  pro-h-a  unless  someo 

V.P.-MARKETING  uooiiieu 

PRESS-EN-rERPRiSE  vagueness  rCltlinds  US  that 

that  could  -  _ 

ig  con-  I  be  called  “be  creative  they  make  yOUF 
and  come  up  with  Kp-H-pr  ” 

reak  stuff,”  Zyman  said 

but  sarcastically.  Rather,  —  SERGIO 

jnt  newspaper  marketing  Founder/CEO  of  Z 

)mar-  “has  to  be  scientific 

I  Zy-  and  has  to  be  meas-  one  reminds  us  that 

:en  ured,”  he  said.  they  make  your  life  bet- 

iper  I  Zyman  conceded  that  ter,”  he  noted, 
year  successful  Inaninter- 


the  annual  Jge  FrederickSOn  proai 

Newspaper  V.p.-marketing  doon 

Association  Press-Enterprise  vagui 

of  America  that 

(NAA)  marketing  con-  |  be  called  “be  c 
vention  here.  and  come  up 

“I’m  sorry  to  break  stuff,”  Zyman 

the  news  to  you,  but  sarcastically.  I 

you’re  not  different  newspaper  mai 

when  it  comes  to  mar-  “has  to  be  sci 

keting,”  declared  Zy-  and  has  to  b 

man,  who  has  been  ured,”  he  said, 

studying  newspaper  I  Zyman  conce 
readership  for  a  year  successful 

under  a  contract  with  marketing 

the  NAA  to  help  lead  must  begin 
the  industry  out  of  de-  with  a  high- 

clining-circulation  quality  prod- 

wilderness.  uct,  saying, 

Zyman  lectured,  ad-  “No  marketing 

monished,  and  encour-  plan  sells  or 

aged  more  than  1,500  can  sell  as 

newspaper  owners  and  effectively  as 

marketing  officials  who  the  product  ex- 

packed  a  Moscone  Cen-  perience.”  But 
ter  auditorium.  he  warned  that 

“Your  industry  is  full  newspajjers  mu 

of  self-fulfilling  prophe-  tently  sell  thems 

cies,  and  your  industry  “Everything  ] 

is  in  need  of  process,”  en  for  granted 

proclaimed  Zyman,  soft  drinks,  car 

founder  and  CEO  of  the  planes  —  unles 


“Everything  gets 
taken  for  granted 
...  unless  someone 
reminds  us  that 


vice  president  of 
marketing  for 
The  Press- 
Enterprise  in 
Riverside,  Calif, 
called  Zyman’s 
prescription  right 
on  the  bull’s-eye, 
but  added,  “A  lot 
of  that  stuff  we’ve 
known  a  long 
time,  [but  news¬ 
papers]  just 
haven’t  done  any¬ 
thing  about  it.” 

Frederickson 
predicted  Zyman’s 
presence  will 
cause  a  “a  veiy,  very 
serious  new  look” 
by  the  industry. 

Nicholas 
Camiistraro  Jr., 
president  and 
CEO  of  the  NAA- 
affiliated  Newspa¬ 
per  National 


Nick  Cannistraro 

President/CEO 

NNN 


he  warned  that 
newspapers  must  consis¬ 
tently  sell  themselves. 

“Everything  gets  tak¬ 
en  for  granted  —  milk, 
soft  drinks,  cars,  air¬ 
planes  —  unless  some- 


Network,  praised 
—  SERGIO  ZYMAN  ZjTnan’s  message, 
Founder/CEO  of  Z  Group  but  added,  “Ser¬ 
gio’s  approach  — 
one  reminds  us  that  1  based  on  some  conver- 
they  make  your  life  bet-  sations  I’ve  had  with 
ter,”  he  noted.  ;  some  people  —  is  a  little 

^  In  an  inter-  bit,  perhaps,  off-putting, 

view  with  !  He’s  a  little  arrogant 
E^P,  Zyman  and  that  may  force  peo- 
said  his  pres-  pie  to  ignore  his  mes- 
entation  did  sage.  Sergio  —  I  think 
^  '  not  include  he  would  agree  with  this 
specific  mar-  !  even  if  he  were  standing 
V  -  keting  recom-  |  beside  me  —  has  a  very 
g  mil  mendations  high  opinion  of  his  abili- 
istrgro  because  they  ties,  which  suggests  that 
r/CEO  maybe  he  may  have  a 

of  a  uTitten  re-  lesser  opinion  of  [news- 
port  he  has  1  paper  marketing  offi- 
been  preparing  for  the  ;  cials]  who  are  trying  to 
NAA.  Both  ZjTnan  and  do  their  job.”  Zyman 
the  NAA  declined  to  say  told  E^P  he  hoped  he 
how  much  Z  Group  is  did  not  appear  to  be  ar- 
being  paid.  i  rogant,  adding,  “I’m  try- 

Joe  Frederickson,  ing  to  help  them.”  11 
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Ooni  Just  Dream  It 
Stream  It. 
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Videoaxs  gives  your  newspaper  the 
opportunity  to  level  the  on-line  playifig  field! 

Your  site  benefits... 

•  Unique,  topical  and  compelling  video  content 
provided  daily  and  continuously  refreshed 

•  Totally  turnkey:  no  additional  hardware,  software, 
bandwidth  or  manpower  needed 

•  Branding  is  100%  yours 

Your  site  visitors  benefit... 

•  Enhanced  rich  media  experience 

•  Reason  to  return  again  and  again 

•  Video  Gallery  with  content  for  all  ages  and  interests 


ACd’&S 


Contact  Deb  Dreyfuss-Tuchman  •  ddt@videoaxs.com  •  847.441.2696 


BY  JAMIE  SANTO  NEWSPEOPLE  @  EDITORANDPUBLISH  ER.COM 

ILLINOIS 

Timothy  J.  Landon 

Timothy  Landon  has  been  named  to  the 
newly  created  position  of  president  at 
Tribune  Classified  Services  in  Chicago. 
Landon,  who  will  be  responsible  for  the 
overall  classified  strategy  for  the  Tribune 
Co.,  had  been  vice  president  for  business 
development  at  Tribune  Interactive,  and 
previously  had  served  as  vice  president 
and  general  manager  of  the  Tribune-owned  Sun-Sentinel  in 
Fort  Lauderdale,  Fla.  Landon  joined  the  company  in  1986  as  a 
classified  sales  representative  at  the  Chicago  Tribune. 


Bob  Earley  to  director  of  display  adver¬ 
tising  from  national  team  manager  at 
the  Daily  Southtown  in  Tinley  Park. 

Bill  Rosinski  to  advertising  manager  of  the 
Sun-Times'  northern  territoiy’  from  man¬ 
ager  of  automotive  classified  advertising. 

KENTUCKY 

Mike  Turner  to  retail  sales  manager  for  the 
Lexington  Herald-Leader  from  consumer 
retention  manager. 

Delight  Ducker  to  consumer  retention  man¬ 
ager  from  circulation  marketing  manager. 
Lamont  Johnson  to  circulation  training  coor¬ 
dinator  from  customer  service  supervisor. 
Brad  Vickers  to  customer  service  supervi¬ 
sor  from  circulation  sales  and  marketing 
supervisor. 

Cecil  Foster  to  state  circulation  supervisor 
from  circulation  manager  of  the 
Connersville  (Ind.)  News-Examiner. 

NEW  YORK 

Robert  N.  Paltos  to  eastern  regional  sales 
manager  in  New  York  for  Dallas-based 
Belo  Interactive  Inc.  from  director  of  sales 
at  iNext.com  in  New  York. 

OHIO 

Rich  Brest  to  circulation  director  of 
the  Record-Courier  in  Ravenna  from 
circulation  manager  at  The  News- 
Messenger  in  Fremont. 


CALIFORNIA 
Donna  Wirtel  to  national  advertising 
director  at  the  San  Francisco  Newspaper 
Agency,  the  joint  operating  arm  of  the  San  | 
Francisco  Chronicle  and  San  Francisco  i 
Examiner,  from  major  accounts  manager,  t 
Patricia  Hoyt  to  marketing  director  from  i 
marketing  manager.  | 

COLORADO  i 

Keith  Briscoe  to  managing  editor  in  charge 
of  news,  design,  art,  photo,  and  sports  at 
The  Gazette  in  Colorado  Springs  from 
assistant  managing  editor. 

Cliff  Foster  to  managing  editor  in  charge 
of  special  projects  and  the  metro, 
business,  features,  and  entertainment 
sections  from  city  editor. 

Briscoe  and  Foster  assume  the  duties 
previously  held  by  Terri  Fleming,  who  was  j 
recently  named  editor.  ! 


CONNECTICUT 
Durham  J.  Monsma  to  publisher  of  Greenwich 
Time  and  The  Stamford  Advocate  from  ex¬ 
ecutive  vice  president  of  Jeppesen  Sander¬ 
son,  Times  Mirror  Co.’s  flight  information 
unit.  Monsma,  who  will  also  be  president 
and  CEO  of  parent  Southern  Connecticut 
Newspapers  Inc.,  succeeds  William  J.  Rowe, 
who  was  named  chairman  and  will  contin¬ 
ue  to  oversee  both  papers’  editorial  boards. 

ILLINOIS 

David  R  Murphy  to  the  newly  created 
position  of  president  of  Tribune  Media 
Net  from  vice  president  for  marketing 
and  sales  at  the  Chicago  Tribune. 

Burt  Levy  to  director  of  local-market  and 
arts-and-entertainment  advertising  for 
the  Chicago  Sun-Times  from  director 
of  arts-and-entertainment  advertising. 


WASHINGTON 

Alisa 
Cromer 

to  publisher  of 
the  alternative 
Seattle  Weekly 
from  publisher  of  the  alterna¬ 
tive  Orlando  (Fla.)  Weekly,  ef¬ 
fective  Aug.  1.  Cromer  succeeds 
Mike  Crystal,  who  left  in 
I  March.  Editor  Knute  Berger 
I  will  continue  to  act  as  interim 
publisher  until  August. 


The  Reston,  Va  .-based 
American  Press  Institute 
(API)  honored  six  news¬ 
paper  veterans  with  Life¬ 
time  Service  Aw  ards: 


Madelyn  Pulver  Jennings, 
retired  vice  president  for 
human  resources  at  Gan¬ 
nett  Co.  Inc.;  Don  E. 
Carter,  retired  vice  presi¬ 
dent  at  Knight  Ridder; 
Wayne  T.  Patrick,  retired 


publisher  of  The  Herald  in 
Rock  Hill,  S.C.;  John  C. 
Goodreds,  retired  CEO  of 
Ottaway  Newspapers; 
and  Walter  B.  Everett  and 
Malcolm  F.  Mallette,  for¬ 
mer  API  staff  directors. 


The  second  F>ic  Brein- 
del  Aw  ard  for  Excel¬ 
lence  in  Opinion 
.Journalism  has  been 
given  to  Tom  Flannery 
of  the  weekly  Carbondale 
(Pa.)  News  in  recognition 


of  his  column  “The 
Good  Fight."  The  honor, 
named  for  the  deceased 
New  York  Post  editorial 
page  editor  and  col-  - 
umnist,  includes  a  ; 
$10,000  prize. 


12  EDITOR& PUBLISHER  JUNE  26,  2000 


www.editorandpublisher. 


;■ 


PENNSYLVANIA 
Henry  B.  Haitz  III  to  general  manager  and 
executive  vice  president  at  the  Centre 
Daily  Times  in  State  College  from 
executive  vice  president. 

Lisa  O’Halloran  to  advertising  director 
from  classified  advertising  manager  at 
the  Green  Bay  (Wis.)  Press-Gazette. 

Kelly  Edwards  to  chief  financial  officer 
from  internal  auditor  manager  at  Knight 
Ridder  in  Miami. 

TENNESSEE 

Steve  McClain  to  editor  of  Roane  Newspa¬ 
pers  in  Kingston,  which  is  the  parent  of  the 
thrice-weekly  Roane  County  News  and  five 
weeklies,  from  assistant  sports  editor  at  The 
Asheville  (N.C.)  Citizen-Times. 

TEXAS 

Larry  Lutz  to  editor  of  the  Arlington  edi¬ 
tion  of  the  Fort  Worth  Star-Telegram  from 
city  editor  in  Arlington.  Lutz  succeeds 
Gary  M.  Hardee,  who  was  recently  named 
associate  publisher  in  Arlington. 

Kathy  Vetter  to  the  newly  created  position 
of  managing  editor  for  enterprise  and  in¬ 
vestigations  at  the  Fort  Worth  Star- 
Telegram  from  managing  editor  for  news. 
Rex  Seline  to  managing  editor  for  news 
from  senior  editor  for  business. 

Steve  Kaskovich  to  senior  editor  for  busi¬ 
ness  from  projects  editor. 

Scott  Nishimura  to  business  editor  from 
deputy  business  editor. 

Jean  Marie  Brown  to  city  editor  for  Fort 
Worth  from  deputy  features  editor  at  The 
Charlotte  (N.C.)  Observer. 

David  Ellison  to  state  editor  from  assistant 
city  editor  at  the  Houston  Chronicle. 

Matt  Pinkney  to  executive  design  director 
for  features  and  graphics  from  senior 


MICHIGAN 

Jenny  L. 
Anderson 

to  publisher  of ! 
The  Huron  Daily 
Tribune  in  Bad 
Axe,  from  general  manager  of  i 
the  Midland  Daily  News.  An¬ 
derson  succeeds  H.  Allen 
Wamsley,  who  is  retiring  after 
18  years  as  publisher. 


illustrator  and  designer  at  The  Dallas 
Morning  News. 

Darrin  Schlegei  to  deputy  sports  editor 
from  business  editor  at  the  San  Antonio 
Express-News. 

Kathy  Foley  to  assistant  managing  editor 
for  online  news,  research,  and  technology 
at  the  San  Antonio  Expre.ss-News  from 
editor  of  information  services. 

WASHINGTON 
Michael  A.  Levi  to  president  and  publisher 
of  The  Sun  in  Bremerton  from  publisher 
of  The  Destin  (Fla.)  Log,  a  semiweekly. 
Levi  succeeds  Mike  Phillips,  now'  director 
of  editorial  development  for  parent  E.W. 
Scripps  Co.’s  newspaper  division. 


i  —  SOUTH  CAROLINA 

w  Drescher 

i  to  managing  edi- 
Xovoi  The  State  \r\ 
Columbia  from 
regional  editor  at  The  Charlotte 
(N.C.)  Observer.  Drescher  suc¬ 
ceeds  Carol  Hanner,  now  man¬ 
aging  editor  of  the  alternative 
weekly  iVew  Times  in  Phoenix. 


ABOUT  US 

Because  of  Editor  Publishers  move 
to  new  offices,  almost  all  New  York- 
based  staffers  will  have  new  telephone 
numbers,  effective  Monday,  June  26. 
The  classified  advertising  number 
will  continue  to  be  1  (888)  825-9149. 
Staffers’  numbers  begin  with  (646) 
654  and  end  with  the  four  digits 
given  below: 

Group  Editor  William  F.  Gloede  [5251] 

Executive  Editor  Steve  Yahn  [5281] 

Features  Editor  Greg  Mitchell  [52821 

E&P  Online  Editor  Carl  Sullivan  [5274] 

E&P  Online  Ass't  Editor  Karim  Mostafa  [5277] 
Senior  Editor  Dave  Astor  [5273] 

Senior  Editor  Jim  Rosenberg  [5276] 

Associate  Editor  Lucia  Moses  [52791 

Associate  Editor  Joe  Nicholson  [5280] 

Associate  Editor  Joe  Strupp  [5272] 

Associate  Editor  Wayne  Robins  [5275] 

Reporter  Ellen  Liburt  [5271] 

Reporter  Jamie  Santo  [5278] 

Copy  Chief  JJ.  McGrath  [5283] 

Art/Design  Director  Reiko  Matsuo  [5290] 
Ass’t  Art  Director  Dorothy  Szemiot  [5289] 
Photo  Editor  Sally  Sawadogo  [52851 

Vice  President.  Publisher  Dennis  O’Neill  [5120] 
Advertising  Sales  Mgr.  M.  Eileen  Long  [5121] 
East/Canada  Regional  Advertising  Mgr. 

Howard  E.  Flood  [5122] 

Classified  Advertising  Publisher 

Harold  Itzkowitz  [5302] 
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Larry  ‘L.T.’  Bro\^Ti 

58,  Died  May  27 
COPY  EDITOR  AT  THE  INDIANAPOUS  STAR 

An  erudite,  easygoing  copy  editor 
known  around  the  newsroom  simply  as 
“L.T.,”  Lariy  T.  Brown  died  of  an  apparent 
heart  attack  May  27. 

For  30  years,  the  unflappable,  apparently 
unstumpable  Brown  served  as  a  copy  editor  for 
The  Indianapolis  News  and  Star,  weathering 
newsroom  squalls  with  a  blithe  disposition, 
buffered  by  a  collection  of  facts  of  seemingly  unfathomable  depths. 

Brown  served  in  the  U.S.  Marines  during  the  Vietnam  War,  both  as  a 
war  correspondent  for  Stars  and  Stripes  while  overseas  and  an  ad  hoc 
speech  writer  for  President  Lyndon  B.  Johnson  while  stationed  at  Quan- 
tico,  Va.  He  joined  The  Indianapolis  News  as  a  copy  editor  in  1970,  and 
moved  to  the  Star  when  the  papers  merged  staffs  in  1995.  An  editor  with 
a  knowledge  as  eclectic  as  his  beloved  reference  books  (tomes  on  ento¬ 
mology,  Latin,  horticulture,  and  Japanese  conversational  grammar,  to 
name  a  few).  Brown  was  often  the  most  valuable  reference  source  avail¬ 
able  to  reporters.  Yet  he  was  in  the  newspaper  business  for  the  joy  of  it, 
expressed  both  in  his  column,  “The  Bar  Beat,”  a  savvy  assay  of  local  tav¬ 
erns  that  he  penned  from  1978  to  1984,  and  in  his  well-remembered 
remark,  one  that  might  well  serve  as  tne  copy  editor’s  creed,  “Some  things 
you  want  to  know’  for  the  pure  unadulterated  fact  of  just  knowing.” 


Joseph  Cooley  Neil  O.  Davis 


83,  Died  June  8 
REPORTER  AND  EDITOR  AT 
THE  RECORD  IN  TROY,  N.Y. 

COOLEY  JOINED 

The  Record  as  a 
reporter  in  1940,  and, 
except  for  serving  as  a 
combat  engineer  in 
the  U.S.  Army  during 
World  War  II,  re¬ 
mained  at  the  paper 
until  his  retirement  in 
1984.  Cooley  was 
sports  editor,  associ¬ 
ate  editor  in  charge  of 
the  editorial  page, 
new’s  editor,  and  man¬ 
aging  editor  before 
being  named  editor  in 
1973.  After  his  retire¬ 
ment,  he  continued  to 
pen  his  weekly  col¬ 
umn  until  health 
problems  forced  him 
to  stop.  Cooley  was  a 
member  of  the  U.S. 
Harness  Writers’  As¬ 
sociation  and  past 
president  of  the  New 
York  State  Society  of 
Newspaper  Editors. 


85,  Died  June  7 
EDITOR  AND  PUBLISHER  OF 
THE  AUBURN  (ALA.)  BUUETIN 

Davis  founded 
the  weekly  Lee 
County  Bulletin  (later 
changed  to  The 
Auburn  Bulletin)  in 
1937  when  he  was  22. 
Davis  ran  the  paper 
for  38  years,  many  of 
those  wdth  his  wife, 
Henrietta,  serving  as 
associate  editor.  Davis 
was  named  by  Presi¬ 
dent  Lyndon  B.  John¬ 
son  to  a  presidential 
commission  on  rural 
poverty  and  twice  won 
the  National  Newspa¬ 
per  Association’s  Her¬ 
rick  Award. 

Joseph  W. 

Hall  Jr. 

89,  Died  June  9 
ASSOCIATED  PRESS  REPORTER 
RENOWNED  FOR  HIS 
KNOWLEDGE  OF  U.S.  SENATE 

Hall,  an  AP  re- 
porter  for  39 


years,  joined  the  wire 
service  in  Kansas  City, 
Mo.,  and  later  worked 
in  AP  bureaus  in  Jef¬ 
ferson  City,  Mo.,  and 
Topeka,  Kan.,  before 
joining  the  U.S.  Army 
during  World  War  II. 
Hall  served  four  years 
and  became  a  captain. 
After  the  war.  Hall  re¬ 
turned  to  reporting, 
this  time  at  the  AP’s 
New  York  bureau.  In 
1950,  he  was  trans¬ 
ferred  to  the  Wash¬ 
ington  bureau,  where 
he  became  an  authori¬ 
ty  on  tax  and  budget 
issues,  and  also  cov¬ 
ered  the  campaigns  of 
four  presidential  can¬ 
didates.  Hall  retired 
from  the  AP  in  1976. 

Jack  Lloyd 

66,  Died  May  28 
WRITER  AND  COLUMNIST  FOR 
THE  PHILADELPHIA  INQUIRER 

Lloyd,  who  died 
of  a  heart  attack, 
entered  newspapers  as 


a  copy  boy  at  The 
Philadelphia  Daily 
News,  and  worked  for 
the  Atlanta  Jowraa/ 
and  the  old  Philadel¬ 
phia  Evening  Bulletin 
before  joining  the  In¬ 
quirer  in  1966.  For  the 
next  three  decades, 
Lloyd  remained  a 
popular  critic  of  pop 
culture  and  music,  de¬ 
spite  having  once 
panned  an  early  Beat¬ 
les  performance  on 
the  “Ed  Sullivan 
Show.”  Even  after  re¬ 
tiring  in  1997,  Lloyd 
continued  to  write  for 
the  paper.  His  last 
piece  was  published 
May  19. 

Jim  Smith 

50,  Died  May  28 
DEPUTY  LOCAL  NEWS  EDITOR 
AT  THE  CINCINNATI  ENQUIRER 

SMITH,  A  NATIVE 

Buckeye,  joined 
the  Enquirer  in  1978 
after  stints  at  The  Dai¬ 
ly  Record  in  Wooster, 
Ohio,  and  The  Blade 
in  Toledo,  Ohio.  Dur¬ 
ing  his  22  years  at  the 
Enquirer,  he  served  as 
a  business  reporter, 
assistant  suburban  ed¬ 
itor,  news  editor,  and, 
most  recently,  deputy 
local  news  editor  for 
nights  and  w'eekends. 
Smith  laid  out  the 
front  page  after  the 
Cincinnati  Reds  won 
the  1990  World  Series 
and  served  as  the  co¬ 
ordinating  editor  for 
the  coverage  of  the 
Lucasville  prison  riots. 
For  the  past  few  years, 
he  worked  the  shift 
from  4  p.m.  to  1  a.m. 
In  his  spare  time,  he 
coordinated  the  pa¬ 
per’s  college  intern 
program.  He  died 
of  an  apparent 
heart  attack. 


Donald  J. 
Sullivan 

!  64,  Died  June  7 
I  FORMER  COMPOSING  ROOM 
FOREMAN  FOR  INDIANAPOLIS 
NEWSPAPERS  INC. 

SULLIVAN,  KNOWN 
since  his  high- 
i  school  football  days  as 
I  “Sparky,”  worked  in 
the  the  composing 
room  of  The  Indi¬ 
anapolis  Star  and  The 
Indianapolis  News  for 
i  41  years,  retiring  in 
1995  as  composing 
I  room  foreman.  Four 
j  generations  of  Sulli- 
i  vans  had  worked  for 
Indianapolis  Newspa¬ 
pers,  including  his  fa¬ 
ther,  three  brothers,  a 
sister,  a  daughter,  four 
I  sons,  and  a  grandson. 

I 

I 

Robert  Young 

85,  Died  June  7 
CHICAGO  TRIBUNE  WHITE 
HOUSE  CORRESPONDENT  FOR 
THREE  ADMINISTRATIONS 

IN  HIS  36  YEARS 
at  the  Tribune's 
Washington  bureau. 
Young  was  an  eyewit¬ 
ness  to  some  of  Amer¬ 
ica’s  most  dramatic 
j  postwar  events.  He 
I  was  traveling  in  the 
I  Dallas  motorcade 
I  when  President  John 
I  F.  Kennedy  was  assas¬ 
sinated  Nov.  22, 1963; 
reported  on  President 
Dwight  D.  Eisenhow- 
I  er’s  1955  heart  attack; 
and  covered  President 
Lyndon  B.  Johnson’s 
1968  statement  that 
he  would  not  run  for 
re-election.  Young, 
who  died  of  heart  and 
lung  ailments,  was  a 
1936  graduate  of  the 
University  of  Michi¬ 
gan.  He  then  worked 
at  the  legendary  City 
j  News  Bureau  in 
i  Chicago  before  joining 
i  the  Tribune  in  1941. 
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j  Congressional  power  games  are  blocking  legislative  solution 
I  to  cyberspace  piracy  of  newspapers’  classified-ad  franchise 


JUDGING  BY  THE  HEAT  THE  ISSUE 
is  generating  in  Washington 
these  days,  you  might  think 
Congress  is  finally  ready  to  do 
something  about  protecting  information 
databases  from  plundering  by  Internet 
pirates.  You  would  be  wTong. 

According  to  the  logic  apparently  at  work 
on  Capitol  Hill,  it  is  much  more  important 
to  wage  a  jurisdictional  war  betw'een  the 
House  Commerce  Committee  and  the 
House  Judiciaiy'  Committee  than  it  is  to 
pass  a  law  with  the  teeth  to  prevent  the 
theft  of  databases  such  as 
newspaper  classified  ads. 

Online  pirac>’  grows  bolder 
every  day,  and  organizations 
ranging  from  the  National 
Association  of  Realtors  to 
the  American  Medical  Asso¬ 
ciation  to  the  Newspaper 
Association  of  America  are 
crying  out  for  protection  — 
yet  almost  a  year  after  a  veiy' 
good  bill  was  reported  out  of  the  House 
Judiciaiy'  Committee,  a  federal  anti-pirac\’ 
law  looks  farther  away  than  ever.  A  few 
spasms  of  progress  over  the  spring  were 
stilled  the  other  day  when  Commerce 
Committee  Chairman  Thomas  Bliley  Jr., 
R-Va,  declared  that  he  didn’t  think  data¬ 
base  legislation  is  going  anywhere  this  year. 

Bliley  is  impeding  the  bill  reported  out  of 
Judiciary  by  insisting  on  his  own  version  of 
anti-piracy'  legislation  —  a  deeply  flawed 
measure  that  could  leave  nevv'spajiers  worse 
off  than  they  are  now.  Bliley’s  bill,  H.R. 
1858,  would  not  protect  a  database  creator 
unless  the  entire  database  is  stolen.  So  the 
online  pirates  who  are  increasingly  target¬ 
ing  newspaper  real-estate  classified  ads 
would  get  a  pass  because  they  leave  alone 


the  help-wanted  or  auto  categories.  Even 
worse  is  his  choice  for  the  law’s  enforce- 
I  ment  agency:  the  lumbering  clock-watchers 
I  at  the  Federal  Trade  Commission. 

A  much  better  approach  is  taken  by  the 
:  bill  from  the  Judiciary'  Committee.  H.R. 

1  354,  the  Collections  of  Information  Anti- 
Piracy  Act  sponsored  by  Rep.  Howard 
I  Coble,  R-N.C.,  allows  newspapers  and  other 
i  database  creators  to  haul  online  thieves  into 
federal  court  if  they  cause  significant  “mar¬ 
ket  harm”  by  copv'ing  or  repackaging  all  or 
large  parts  of  databases.  While  giving 

greater  protection  to  data¬ 
base  creators  than  Bliley’s 
proposal,  Coble’s  bill  also 
respects  First  Amendment 
rights  to  information.  For 
one  thing,  it  specifically 
allows  the  use  of  informa¬ 
tion  for  news-gathering 
purposes.  It  also  defines 
“fair  use”  of  databases, 
ensuring  that  the  law  can¬ 
not  be  used  punitively  to  stop  the  legitimate 
work  of  researchers,  librarians,  or  scientists. 

In  the  beginning  of  this  debate,  propo¬ 
nents  of  the  Bliley  bill  liked  to  portray 
themselves  as  libertarian  new-media 
advocates  battling  dinosaur  industries  such 
as  newspapers.  Forget  for  a  moment  that 
newspapers  are  among  the  most  Intemet- 
sax’vy  businesses  in  this  debate.  Now  an 
increasing  number  of  Web  companies  — 
of  which  the  eBay  online  auction  service  is 
the  most  notable  —  have  concluded  that 
their  legitimate  business  interests  are  best 
protected  by  Coble’s  H.R.  354.  It’s  a  bill 
that’s  been  held  hostage  long  enough.  Bliley 
should  exercise  some  statesmanship  by 
allowing  the  Coble  legislation  the  up-or- 
dowTi  vote  it  deserv'es. 


H.R.  354 ...  allows 
newspapers  and 
other  database 
creators  to  haul 
online  thieves 
into  federal  court. 
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OP-ED 


Teny  Anderson  and  the  truth 


Spreading  the  news:  An  appreciation  of  the  light  that  shines 
in  our  darkest  hours  in  chains,  figuratively  and  literally 

BY  MICHAEL  J.  BUGEJA 

HIS  IS  A  STORY  ABOUT  HOW  POETRY  BROUGHT  FOR- 

mer  hostage  Terry  Anderson  to  Ohio  University.  It  is 
also  a  story  about  family,  loss,  and  redemption  — 
topics  reporters  cover  daily  but  often  overlook  in 
themselves.  In  1981,  almost  10  years  to  the  day  be¬ 
fore  Anderson’s  release,  my  spouse  and  I  were  grieving  over  the 
loss  of  our  infant,  Erin  Marie.  The  experience  devastated  us.  Psy¬ 
chologists  say  losing  a  child  has  the  emotional  impact  of  a 
hostage  experience.  They  are  right. 

Anderson  and  I  have  more  in  common  than  pain.  We  were 


competitors.  In  1974,  he  joined  The  Asso¬ 
ciated  Press  and  I  was  hired  by  United 
Press  International.  We  were  both  bureau 
chiefs  —  zealous  about  and  defined  by 
journalism  —  and,  in  some  sense,  still  are. 
But  poetry  brought  us  together  in  1991  as 
he  was  fielding  questions  at  a  televised 
press  conference  after  his  release. 

A  reporter  asked  Anderson  how  he  had 
survived.  He  did  so,  he  replied,  by  reading 
the  Bible  and  writing  poems.  The  pack 
picked  up  on  the  Bible.  I  wondered  if  I 
had  heard  Anderson  correctly.  Then  I  did 
what  Anderson  would  have  done  if  our 
roles  were  reversed.  I  secured  his  address 
and  began  pestering  him  for  an  interview. 
Would  he  permit  me  to  publish  his  poems 
in  my  Writer’s  Digest  column? 

He  didn’t  answer  the  letter  I  sent.  I 
wrote  another.  This  time  Anderson  said  he 
would  reconsider  —  perhaps  in  a  year.  He 
needed  time  with  his  family. 

There  are  two  types  of  reporters,  I  tell 
students:  ones  who  get  their  stories  and 
ones  who  lose  their  jobs.  I  got  Anderson 
on  the  line  at  the  Freedom  Forum.  Not 
only  did  we  have  a  shared  history  as  com¬ 
petitors,  I  reminded  him,  we  knew  many 
of  the  same  people:  Helen  Thomas,  for¬ 
mer  UPI  White  House  bureau  chief;  Peter 
Arnett,  Vietnam-era  combat  reporter;  and 
Leon  Daniel,  Arnett’s  UPI  competitor  in 
Saigon  —  just  to  name  a  few. 


I  Anderson  sounded  disappointed:  His 
I  book  editor  had  read  his  poems,  which 
I  didn’t  rhjTne,  and  had  called  them  “medi¬ 
tations.”  Would  I  look  at  a  few?  Certainly, 
i  I  said.  And  I  would  share  my  own  about 
!  journalism  and  poetry.  Anderson  read 
I  them  and  replied,  “I  had  thought  when  I 
I  wrote  my  poems  that  nobody  had  ever 
written  poetry  about  the  news  business. 
I’m  glad  to  find  I’m  wrong.” 

Anderson  granted  per¬ 
mission  to  publish  his  po¬ 
ems.  That  made  news  in 
E&Fs  Jan.  2, 1993,  issue, 
which  noted  that  he 
“composed  32  poems 
during  his  captivity,  but 
had  the  opportunity  to 
write  down  only  11, 

'  which  he  WTote  in  a  sin- 
;  gle  hour  on  the  day  fellow 
hostages  Thomas  Suther¬ 
land  and  Teny  Waite  were  released.” 

If  you  would  like  to  read  those  poems, 
log  on  to  Ohio  University’s  Wired  for 
Books  Web  site  at  http://www.tcom.ohiou 
.edu/books/terry_anderson.htm. 

Anderson  and  I  became  fiiends  through 
poetry  and,  later,  through  being  colleagues. 

Anderson  has  said,  “I  was  teaching  at 
the  Columbia  Graduate  School  of  Journal¬ 
ism  and  I  decided  pretty  quickly  after  that 
I  that  New  York  was  not  the  only  place 


where  I  could  teach.  The  first  person  I  I 

called  was  Michael.  I 

“And  he  said.  Well,  my  first  idea  is  to  ]  ; 

come  out  here  [to  Ohio].”’  " 

Anderson  did  come,  as  a  visiting  profes-  ' 
sional.  He  has  many  honorary  degrees,  in-  1 1  , 

eluding  one  from  Ohio  University,  where  [  | 
he  was  a  commencement  speaker  in  1998.  I 
Anderson  has  done  much  to  bolster  the 
I  reputation  of  the  E.W.  Scripps  School.  He 
has  invited  to  class  in  person  or  via  satellite  j 

the  likes  of  network  anchors  Peter  Jennings  I 

and  Tom  Brokaw,  former  CNN  reporter  j  j 
I  Arnett,  and  a  slew  of  AP  bureau  chiefs.  J  i 

As  a  professor,  Anderson  is  tough  on  his  j  j 
j  students,  who  have  come  to  appreciate  his  ! 
j  journalistic  zeal  —  saved  for  posterity  in  j 
j  his  poetry.  I 

[  But  we  are  not  done  with  redemption.  I  j 
I  have  a  son  who  was  not  supposed  to  sur-  |  j 
vive  and  now  is  a  thriving  10-year-old.  |  j 

There  is  more.  When  our  first  daughter  |  i 
died  in  1981,  and  then  another  a  little 
more  than  a  year  later,  physicians  recom¬ 
mended  that  my  spouse  Diane  and  I  ! 

adopt.  Social  workers  explained  that  the 
typical  waiting  period  for  infants  was  sev-  j 
en  years  —  the  same  length  of  time  that  ! 
Anderson  was  held  hostage.  Would  we  be  I 
held  hostage  that  long  in  childless  hell?  j 
We  went  through  with  the  application  j 
process,  which  required  us  to  write  some-  | 
thing  about  ourselves.  Grieving  still,  I  j  | 

j  wrote  the  application  in  verse.  Diane,  a  |  j 
photojournalism  professor  at  the  time  and  j ' 
a  former  UPI  news  photographer,  illus¬ 
trated  it.  Our  creation  made  an  impact  on 
social  workers.  Within 
months,  we  adopted 
Erin  Marie  Bugeja,  who  i 

bears  the  name  of  our  i 

firstborn  and  attends 
high  school  with  Sulome 
Anderson.  | 

Poetry  makes  news  far  I 
too  infrequently,  a  com-  j 

mentary  on  our  times.  As  j ! 

journalists,  we  should  j ! 

cover  poetry  year-round  ' 

i  and  read  or  write  it  after  reporting  or  ex- 
1  periencing  tragedy.  Why?  Poetry  sustains  [ 

{  us  because  it  expresses  our  highest  truths  [  1 
i  or  reminds  us  that  they  are  there  during  I ! 

i  our  darkest  hours  in  chains  —  literally  or  j 

1  metaphorically  speaking.  11  |! 


Bugeja,  who  teaches  ethics  and  writing 
at  Ohio  University,  is  honorary  chan- 
[  cellar  of  the  National  Federation  of State 
\  Poetry  Societies. 


Poetry  sustains 
us  because  it 
expresses  our 
highest  truths  or 
reminds  us  that 
they  are  there. 
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Today’s  generation 
of  columnists  say 
there’s  more  to 
metro  life  than  cops, 
corruption,  and 
concrete 


BY  JOE  STRUPP 

LATS  GrOBNIK  ambled  UP  TO  THE  BAR, 

slapped  his  hand  on  the  beat-up  wood 
finish,  and  turned  to  chew  the  fat  with 
his  longtime  columnist  pal.  But  when 
his  eyes  surveyed  the  unknown  figure 
sitting  next  to  him,  he  nearly  fell  off  the  stool  with 
surprise.  The  young  black  woman  —  with  her  ear  to 
a  cell  phone,  talking  to  the  president  of  the  local 
Parent-Teacher  Association  for  a  story  in  the  next 
day’s  paper  —  was  profoundly  different  from  the 
hard-boiled,  city-dwelling  scribe  Grobnik  had 
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Regina  Brett 


Eugene  Kane 
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the  latest  City  Hall  scandal  or  police  dra¬ 
ma  to  suburban  issues  of  neighborhood 
development,  commuter  headaches,  and 
child  rearing. 

Many  are  directing  metro  columnists  to 
widen  their  spectrum  and  give  readers  a 
broader  view  of  life.  “You  get  more  calls 
these  days  on  a  column  about  a  neighbor’s 
dog  barking  than  on  whether  the  police 
chief  should  resign,”  says  Regina  Brett,  a 
metro  columnist  at  The  Plain  Dealer  in 
Cleveland  and  president  of  the  National 
Society  of  Newspaper  Columnists  (NSNC). 
“People  care  more  about  columns  that  re¬ 
late  to  their  own  lives  than  corruption  at 
City  Hall.  It  really  has  changed.” 

Also  changing  are  the  faces  of  the 
columnists  themselves.  Gone  are  hard¬ 
bitten  legends,  such  as  Royko  and  San 
Francisco  Chronicle  icon  Herb  Caen,  and 
intellectual  types,  such  as  New  York 
stalwart  Murray  Kempton,  whose 
dispatches  of  life  in  the  naked  city 
were  read  as  much  for  their  dramatic 
prose  as  their  information  and  opinion. 

According  to  NSNC  statistics,  metro 
columnists  are  becoming  a  more  diverse 
crowd.  Although  the  nationwide  group 
does  little  tracking  of  such  data,  a  compari¬ 
son  of  membership  surveys  conducted  in 
1986  and  1999  indicates  more  minorities 
and  women  are  penning  local  pieces.  In 
1986,  only  15%  of  the  NSNC’s  149  mem¬ 
bers  were  women,  while  none  were  people 
of  color.  Last  year,  the  group’s  membership 
jumped  to  404,  with  37%  women  and  5% 


minorities.  “It  had  to  be  done  because 
newspapers  were  not  reflecting  the 
society,”  says  Dave  Lieber,  NSNC  secretary 
and  a  metro  columnist  at  the  Fort  Worth 
(Texas)  Star-Telegram.  “It  is  the  most 
important  change  for  columnists  because 
they  have  to  reflect  the  community.” 

But  is  this  necessarily  a  change  for  the 
better?  Even  with  a  push  toward  wider 
topics  and  a  growth  in  younger,  women, 
and  minority  writers,  editors  still  disagree 
over  what  the  role  and  makeup  of  a  metro 
desk  should  be.  While  many  are  trying  to 
draw  in  more  of  a  suburban  readership, 
others  say  columnists  should  be  chosen 
on  the  ability  to  deliver  “good  stories, 
well-told,”  no  matter  what  the  topic. 

The  old  school  is  out 

Images  of  the  inner  walls  of  Pennsyl¬ 
vania’s  Graterford  Prison  linger  in  the 
mind  of  Chuck  Stone,  who  spent  two  days 
there  in  November  1981  negotiating  with 
four  heavily  armed  inmates  holding  six 
people  hostage  after  a  botched  escape. 
Stone,  then  a  columnist  and  editor  for  The 
Philadelphia  Daily  News,  had  already 
earned  a  local  reputation  for  convincing 
criminal  suspects  to  surrender  to  him 
w'hen  the  governor’s  office  called  him  one 
night  asking  that  he  intervene.  After  two 
days  —  and  four  hours’  worth  of  negotiat¬ 
ing  sessions  —  the  convicts  agreed  to  give 
themselves  up,  and  the  standoff  ended 
without  a  shot  being  fired. 

“I  think  they  felt  like  they  had  someone 


come  to  know  through  decades  of  bar¬ 
room  jawing. 

“I  had  no  idea  who  she  was,”  Grobnik 
said  later.  “I  was  so  used  to  the  other  guy.” 

Grobnik,  the  fictional  barfly  created  by 
the  late  Chicago  columnist  Mike  Royko, 
might  very  well  have  reacted  this  way  if 
Royko  had  placed  him  in  today’s  newspa¬ 
per  world.  As  daily  readers  watch  the  slow 
disappearance  of  urban-centered  white- 
male  metro  columnists,  those  rising  to  fill 
their  shoes  are  coming  in  all  shapes, 
shades,  and  backgrounds.  Editors  and 
publishers  are  seeking  to  counter  the 
explosion  of  opinions  from  the  Internet, 
radio,  and  cable  TV,  while  chasing  after 
readers  whose  concerns  have  gone  beyond 
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Carla  Anderson 


in  me  who  would  communicate  their  prob¬ 
lems,”  says  Stone,  who  retired  in  1991  and 
now  teaches  journalism  at  the  University 
of  North  Carolina.  During  his  19  years  in 
Philadelphia,  some  75  criminal  suspects 
surrendered  to  Stone.  It  surprised  him 
because  he  didn’t  become  a  columnist 
“thinking  I  would  do  this.” 

Such  examples  of  influence  are  rife  in 
the  history  of  newspaper  columnists,  from 
Caen’s  rallving  against  a  freeway  expansion 
in  San  Francisco  to  Royko’s  call  for  crack¬ 
downs  on  police  corruption.  On  a  regular 
basis,  columnists  have  used  their  power  to 
steer  public  opinion,  while  also  anointing 
public  officials  as  saviors  or  villains. 

“I  never  worried  about  influence,  I  just 
wTote  [about]  what  interested  me,”  says 
Jimmy  Breslin,  a  former  New  York  Daily 
News  columnist,  now  at  Newsday  on  Long 
Island,  N.Y.  Breslin’s  importance  was  evi¬ 
dent  in  1977,  when  “Son  of  Sam”  serial 
killer  David  Berkowitz  sent  him  notes  dur¬ 
ing  his  yearlong  killing  spree.  In  recent 
years,  however,  such  prominence  has  been 
waning,  observers  say.  Most  readers  seem 
to  turn  to  local  columnists  more  for  a  per¬ 
spective  on  daily  events  or  life  issues  rather 
than  a  direction  on  how  they  should  feel 
about  the  top  news  of  the  day. 

“Readers’  connection  with  the  metro 
columnist  and  the  newspaper  is  in  a  w'eak- 
ened  state,”  says  Laura  Berman,  a  metro 


columnist  for  The  Detroit  News.  “When  I 
was  growing  up,  columnists  were  impor¬ 
tant  figures  in  the  community,  whose  voic¬ 
es  resonated  in  a  major  w  ay.  [Now]  there 
are  so  many  other  competing  voices,  peo¬ 
ples’  ears  are  falling  off  listening.” 


“I  think  newspapers  could 
benefit  more  from  old- 
fashioned,  shoe-leather 
columnists.”  — david  yarnold 

Executive  Editor,  San  Jose  Mercury  News 


William  Drummond,  professor  of 
journalism  at  the  University  of  California, 
Berkeley,  agrees.  “Nothing  has  the 
influence  it  used  to,”  he  says.  “Nobody 
is  wedded  to  any  single  medium  like 
they  used  to  be  with  new'spapers.  There 
are  too  many  diversions.” 

Fight  or  flight? 

In  her  first  local  column  for  the  Chicago 
Tribune  in  1992,  Mary  Schmich  described 
the  trials  and  tribulations  of  a  city  respond¬ 
ing  to  a  tragic  flood.  Seeking  to  give  city 
dwellers  an  emotional  vantage  point  for  the 
destniction  —  and  the  bureaucratic  stupid¬ 
ity  that  led  to  it  —  Schmich  crafted  a  piece 
that  focused  entirely  on  Chicago.  In  fact,  a 


good  80%  of  Schmich’s  columns  that  year 
were  written  with  a  target  audience  of 
readers  living  in  the  Windy  City,  with  nary 
a  thought  about  suburbanites. 

Today,  much  has  changed.  Schmich  says 
fewer  than  half  of  her  columns  focus  on  life 
betw^een  Lake 
.  j  Michigan  and  the 

RpCrS  could  western  suburbs. 

•QIYI  More  and  more, 

-  ,  she  finds  herself 

C-lCRthcr  switching  from  sto- 

— DAVID  YARNOLD  , 

,  ,,  ...  near  Lincoln  Park 

I  Jose  Mercury  News  „  i  •  «- 

or  fighting  traffic 

around  the  Loop  to 

!  tales  of  an  Evanston  bakery  closing  down 
!  or  the  difficulty  many  w'omen  find  in  buy- 
j  ing  pants. 

i  “Most  of  our  readers  are  scattered  across 
a  lot  of  suburbs,”  says  Schmich,  who  con¬ 
tributes  columns  three  times  a  week.  ‘Thir¬ 
ty  years  ago,  people  expected  the  local 
j  columnist  to  be  distinctly  local.  We  live  in  a 
'  very  national  and  global  world  now.  It  re- 
[  fleets  who  the  readers  are  and  where  they 
are.” 

Chip  Scanlon,  w'ho  teaches  writing  at  the 
Poynter  Institute  for  Media  Studies,  based 
in  St.  Petersburg,  Fla.,  says  today’s  readers 
look  to  columnists  for  a  reflection  on  their 
own  lives,  not  a  state-of-society  report, 
i  “Readers  want  to  see  themselves  in  the 
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metro  columnist,”  he  says.  “They  are  writ-  |  launched  a  Kentucky  edition  three  years 
ing  more  about  their  own  lives  and  using  j  ago  that  included  a  suburban  columnist, 
their  lives  as  a  mirror  for  readers.”  i  Managing  Editor  Rosemarj'  Gk)udreau 

Other  columnists  and  editors  agree.  notes,  “One  of  the  challenges  is  following 

They  say  they’ve  purposely  shifted  gears  to  readers  to  the  suburbs.  If  all  of  the  columns 
write  more  for  the  suburban  reader  or  to  i  come  from  downtown  Cincinnati  and  80% 
give  the  suburban  or  rural  view  of  city-  i  of  our  readers  are  outside  Cincinnati,  we 
based  events.  “Columnists  are  becoming  I  aren’t  serving  our  readers.” 
more  [aware  of]  outsiders,”  says  Peter  I  Other  examples  of  major  dailies  expand- 
Rowe,  a  seven-year  metro  columnist  for  ing  or  diversifying  metro  columnist  voices 
The  San  Diego  Union-Tribune,  which  beyond  the  city: 

added  three  suburban-based  columns  in  •  The  Tennessean  in  Nashville,  which 

recent  years.  “Tliey  seem  to  be  more  in  the  added  a  suburban-based  columnist  in 
place  of  the  average  reader.  I  think  we  try  ^  1996  as  part  of  its  expanded  Williamson 
to  engage  the  reader  more  and  provide  a  County  coverage,  while  also  hiring  Tim 
point  of  view  readers  can  identify  with.”  Chavez,  a  Hispanic-American,  as  one 
_  ,  in  .  of  two  chief 

One  ot  the  challenges  is  columnists, 

following  readers  to  the  _  *  TheArv^ona 

suburbs:  80%  of  readers  Phoenix,  where 

are  outside  [the  city].”  Snu“ 

ROSEMARY  GOUDREAU  suburban-based 
Managing  Editor,  The  Cincinnati  Enquirer  .  ,  .  . 

metro  columnists 

to  three  in  1997 

recently  promoted  to  a  and  named  Hispanic-American  Richard 
1  at  the  New  York  Daily  Ruelas  as  one  of  two  lead  columnists 
las  more  of  a  place  in  earlier  this  year, 

before.  “If  I  can’t  pro-  •  The  San  Antonio  (Texas)  Express- 

new  information,  at  News,  which  recently  announced  the 

r,”  she  says.  appointment  of  its  first  Afiican-American 

ti  Enquirer,  which  local  columnist,  Cary  Clack. 


Lenore  Skenazy,  recently  promoted  to  a 
semiweekly  column  at  the  New  York  Daily 
News,  says  humor  has  more  of  a  place  in 
her  work  than  ever  before.  “If  I  can’t  pro¬ 
vide  a  whole  lot  of  new  information,  at 
least  I  can  be  funny,”  she  says. 

At  The  Cincinnati  Enquirer,  which 


!  “It  shows  that  the  tradition  of  who  gets 

j  to  be  a  columnist  is  changing,”  says  Peter 
Kovacs,  managing  editor  of  The  Times- 
Picayune  in  New  Orleans,  where  both 
metro  columnists  have  been  either  women 
or  people  of  color  for  nearly  20  years. 

Competing  to  win 

Between  Internet-based  chat  rooms, 
online  news  sources,  and  TV  and  talk- 
!  radio  hounds,  most  hot  topics  are  likely  to 
;  have  been  covered  and  analyzed  to  death 
'  by  the  time  readers  pick  up  their  morning 
paper.  So  how  do  today’s  metro  columnists 
give  readers  something  fresh,  different, 

,  and  interesting?  By  keeping  it  local, 

;  unusual,  and  intimate.  “We  share  our- 
I  selves  with  people,”  says  Nicole  Brodeur 
'  of  The  Seattle  Times.  “We  go  to  the  same 
restaurants,  the  same  stores,  and  we  live 
among  them  —  that  matters.  I  doubt  if 
;  someone  from  Salon.com  has  ever  eaten 
'  at  our  Pancake  Corral.” 

I  Brodeur’s  view  is  shared  by  many  editors 
!  and  columnists  who  must  contend  with 
growing  competition  Irom  broadcast  and 
Web  outlets,  which  can  provide  an  opinion 
within  seconds.  As  columnists  seek  to  give 
readers  something  innovative  on  the  print¬ 
ed  page,  the  pressure  to  respond  more 
quickly  to  news  and  come  up  with  original 
ideas  is  increasing. 

“You  really  have  to  entertain  people  and 
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cratic  blockades  and  cut  red  tape  to  get  re¬ 
sults.  Donning  a  guerrillalike  outfit  for  her 
column  photo,  Anderson  uses  her  space  to 
solve  problems  ranging  from  police  failing 
to  remove  abandoned  cars  to  residents  get¬ 
ting  hit  with  falsely  inflated  water  bills.  “1 
use  the  power  of  print  to  help  the  little 
guy.”  she  says.  “I  present  myself  as  a  kind 
of  urban  crusader. 


reporters  following  New  York  Mayor 
Rudolph  W.  Giuliani  as  he  walked  his 
now-famous  “very  good  friend”  Judi 
Nathan  home  after  dinner.  After  Giuliani 
dropped  Nathan  off  at  her  home  and  be¬ 
gan  walking  back  to  his  residence,  other 

“It’s  more  important  to  have 
a  columnist  with  something 
to  say  than  having  them 
coming  from  a  different 

group.”  —  MARGARET  SULLIVAN 

Editor,  T>r£  Buffalo  News 


draw  them  in,”  says  Ray  McAllister,  a  12- 
year  columnist  at  the  Richmond  (Va.) 
Times-Dispatch.  “We  are  the  face  that  has 
to  get  people  to  read  the  paper.” 

Edward  Kosner,  the  former  Esquire  and 
New  York  magazine  editor  who  now  runs 
the  New  York 
Daily  News, 
agrees.  “In  the 
old  days,  colum¬ 
nists  could  take  a 
little  more  time 
to  marinate  ideas 
and  come  in  a 
little  later  with 
an  opinion,”  says 
Kosner.  “With  people  talking  about  things 
on  TV  so  much,  the  columnist  better  be  in 
the  paper  the  next  day  with  his  or  her 
opinion,  and  it  better  be  fresh.” 

Kosner  says  columnists  need  to  react  to 
competition  with  good,  solid  reporting 
and  research  that  provides  more  than  just 
a  talking-head  perspective.  “There  is  a  lot 
of  yack-yack  on  television,”  he  observes. 
“You  counter  that  by  having  more  of  an  in¬ 
side  view  and  sophisticated  insight.”  He 
points  to  an  incident  last  month.  Daily 
News  columnist  Michael  Daly  joined  other 


Minoritij  voices 

Scanning  a  cross  section  of  recent 
columns  by  Eugene  Kane  of  the 
Milwaukee  Journal  Sentinel,  the  first 
thing  one  notices  is  the  breadth  of  topics 
and  opinion.  Views  about  everything 
from  his  anger  over  rising  local  gasoline 
prices  to  the  impact  of  local  football  star 
Mark  Chmura’s  arrest  for  rape  fill  his 
allotted  news  space  these  days,  with  an 
approach  similar  to  most  any  local 
columnist. 

At  the  same  time,  however,  Kane,  who  is 
African  American,  also  uses  his  keyboard 
to  examine  racial  problems  in  Zimbabwe, 
allegations  of  segregation  in  Milwaukije 
schools,  and  even  his  infatuation  with 
actress  Halle  Berry.  Editors  w'ho  are  hiring 
more  minority  and  female  columnists  for 


reporters  and  camera  crews  left.  Daly 
stayed  with  the  mayor,  chatting  with  him 
as  he  walked  home  and  getting  some  re¬ 
vealing  thoughts  about  his  personal  prob¬ 
lems,  including  Giuliani’s  request  that 
Daly  pray  for  him.  “He  ended  up  getting  a 
story  that  no  one  else  had  because  he 
stayed  with  it,”  Kosner  notes. 

For  Carla  Anderson,  The  Philadelphia 
Daily  News’  “Urban  Warrior,”  taking  the 
local  angle  means  not  only  presenting  grit¬ 
ty  city  stories  but  also  going  the  extra  step 
in  helping  residents  break  through  bureau¬ 
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the  metro  pages  say  they  are  needed  to 
address  topics  that  white  men  might  not 
approach  as  often. 

“There  are  a  lot  of  stories  and  issues  that 
have  a  racial  overtone,”  says  Kane,  42, 
who’s  been  a  metro  columnist  for  five 
years.  “I  write  a  column  from  an  African- 
American  point  of  view,  but  I  also  write 
about  local  issues  that  anyone  would  be 
interested  in.  I  can  mix  and  match.” 

Despite  her  background  as  a  woman  of 
color,  Pam  Adams,  a  10-year  metro  colum¬ 
nist  at  the  Journal  Star  in  Peoria,  Ill.,  says 
her  job  is  to  tackle  everyday  issues  that 
affect  all  men,  women,  minorities,  and 
whites.  “I  write  about  my  world,  and  that 
includes  general  issues  and  those  of  race 
and  gender,”  she  adds. 

But  while  Kane  and  Adams  strive  to 
combine  minority  views  with  columns  on 
everyday  life,  other  columnists,  such  as  Joe 
Rodriguez  of  the  San  Jose  (Calif.)  Mercury 
News,  say  they  are  in  the  paper  to  promote 
their  ethnic  group’s  causes,  period.  “I  got 
into  journalism  to  be  a  voice  for  my  peo¬ 
ple,”  says  the  48-year-old,  who  is  Latino 
and  Native  .i\merican.  “I  think  it’s  non¬ 
sense  that  w'e  have  to  be  neutral  or  objec¬ 
tive.  I  speak  as  an  advocate.” 


Sam  Riley,  a  Virginia  Polvtechnic  Insti¬ 
tute  professor  and  author  of  several  books 
on  new'spaper  columnists,  says  the  e.xplo- 
sion  of  minority  and  female  voices  is 
among  the  most  significant  changes  in 
local  column-writing.  “It’s  been  a  good 
thing,”  says  Riley.  “The  news  has  not  been 
good  for  newspapers  hiring  minorities  in 
general,  but  it  has  been  good  for  colum¬ 
nists.”  Riley  observes  that  w  omen  have 
been  making  strides  in  the  local  opinion 
pages  for  the  past  decade,  while  African- 


“The  news  has  not  been 
good  for  newspapers  hiring 
minorities  in  general,  but 
it  has  been  good  for 
columnists.”  —  sam  ril 


American  columnists  saw  an  increase  in 
the  1980s  and  Hispanic-Americans  experi¬ 
enced  growth  in  the  1990s. 

While  most  editors  support  the  broad¬ 
ening  of  columnist  voices  beyond  that  of 
the  white  male  viewpoint,  many  say  that 
race  and/or  gender  should  not  be  the  lit¬ 


mus  test  for  a  columnist.  Ideas,  strong 
writing,  and  a  broad  view  are  key,  they  ad¬ 
vise.  “For  me,  it’s  more  important  to  have 
a  columnist  with  something  to  say  than 
having  them  chosen  on  the  basis  of  com¬ 
ing  from  a  different  group,”  says  Margaret 
Sullivan,  editor  of  The  Buffalo  (N.Y.) 

News.  “You  have  to  wTite  smarter  and  be 
better  informed.” 

David  Yarnold,  executive  editor  of  the 
San  Jose  Mercu  ry  News,  says  part  of  the 
problem  is  that  columnists  are  not  focus¬ 
ing  enough  on 
lot  been  reporting  and, 

instead,  are 

ipershinng  „,erely  giving 

neral,  but  opinion.  He 

I  n  seems  to  miss 

*  tor 

—  SAM  RILEY  and  Grob- 

Professor,  VPI  nik.  “I  think  pa¬ 
pers  could 

benefit  more  from  old-fashioned,  shoe- 
leather  columnists,”  he  says. 

The  pendulum  has  swung  so  far  in  the 
other  direction  that  perhaps  the  next 
“new  ”  thing  will  be  to  hire  an  inside-City- 
Hall  snoop.  As  Yamold  says,  “We  need 
more  of  those  hard-bitten  w  atchdogs.”  S 
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Up  against  the 

wall,  Tony 

Norman,  in 

Pittsburgh’s 

troubled 

Homewood 

community: 

He  has 
scolded 


Americans 
who  blame 
criminals  acts 
on  prejudice 
against  them 
or  their 
ancestors. 


Tony  Norman  makes  waves  -  and  challenges  stereotypes  -in 
Pittsburgh,  but  tries  ‘to  be  human  first’ 


BY  JOE  STRUPP 


WHEN  Pittsburgh  police  were  having 
trouble  getting  information  about  the  shoot¬ 
ing  of  a  teen-age  girl  in  one  of  the  city’s  tough¬ 
est  black  neighborhoods,  many  might  have 
expected  Pittsburgh  Post-Gazette  columnist 
Tony  Norman  to  weigh  in  on  the  side  of  residents,  fearful  of  retri¬ 
bution,  if  they  helped  the  cops.  After  all,  Norman  is  the  news¬ 


paper’s  only  African-American  metro 
columnist,  which  practically  requires  him 
—  some  would  think  —  to  take  up  causes 
in  the  minority  community  and  plead 
their  case  with  \igor. 

Norman  didn’t  see  it  that  way. 

Instead  of  penning  a  piece  describing 
j  the  residents’  fear  of  the  girl’s  killer  —  and 
;  of  the  police  —  Norman  went  on  the 
attack,  chastising  those  in  the  poverty- 
stricken  Homewood  community  who 
refused  to  step  forward.  “Exploiting  the 
suspicions  and  fears  of  folks  who  don’t 
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i  fully  trust  the  police  is  what  murderers  and 
I  other  criminals  do  best,”  Norman  declared 
I  in  his  Feb.  9, 1999,  column,  published  a 
j  week  after  the  murder.  “But  if  ever  there 

I  were  a  time  for  furious  eloquence  to  be  fol- 
I  lowed  by  a  commitment  to  a  vigilant  and 

I  consistent  network  of  snitches,  it’s  now.” 

The  column  was  typical  of  the  kinds  of 
opinions  Norman  has  voiced  since  becom¬ 
ing  a  columnist  nearly  four  years  ago  after  a 
six-year  stint  as  the  paper’s  pop-culture  and 
i  music  critic.  In  that  time,  he’s  earned  a  rep- 
j  utation  as  someone  who  will  throw  darts  at 

1  police  and  criminals,  blacks  and  whites, 

!  and  politicians  and  voters.  Whether  it’s  as- 
'  sailing  residents  for  not  helping  police,  or 
I  blasting  police  for  pulling  over  too  many 

i !  AfHcan-American  motorists,  Norman  be- 
I  lieves  that  the  role  of  a  columnist  is  to  make 
I  waves  and  point  fingers. 

I  “My  calling  is  to  be  as  clear  a  voice  as 

j  possible  for  simple  sanity,  [and]  to  say  it 
!  how  you  believe  it  should  be  said,”  Nor¬ 

man,  40,  says  during  a  recent  interview  in 
his  small  comer  office  at  the  paper. 

1  That  approach  has  made  Norman  one 
of  the  most  respected  young  metro  colum¬ 
nists  in  the  country.  While  he’s  been  at 
his  current  post,  the  Philadelphia  native 
I  has  earned  a  first-place  award  from  the 
j  National  Society  of  Newspaper  Colum¬ 
nists  (NSNC),  and  a  second-place  prize 
from  the  American  Association  of  Sunday 
and  Feature  Editors.  He  joined  the  Post- 
Gazette  editorial  board  in  1999. 

“I  think  he’s  been  successful  because  he 
breaks  a  lot  of  stereotypical  mles,”  says 
Post-Gazette  Editor  John  Craig.  “He  has 
something  to  say,  and  he  is  able  to  say  it 
very  well.”  Few  would  argue  that  what 
Norman  says  often  is  harsher,  more  criti¬ 
cal,  and  more  pointed  than  many  local 
columnists.  A  few  examples: 

•  Criticizing  how  most  people  spend 
j  Memorial  Day  at  picnics  and  ballgames 

j  instead  of  memorial  services:  “Our 

i  thoughts  are  far  from  those  whose  blood 
was  spilled  to  guarantee  our  right  to  a 
more  perfect  barbecue.” 

•  Attacking  the  use  of  an  insanity  de¬ 
fense  by  murder  suspects:  “If  you’re  guilty 

[  of  unspeeikable  acts,  fleeing  to  a  conven- 
I  ient  legal  refuge,  even  one  as  humiliating 
as  mental  incompetence,  is  probably  the 
most  rational  thing  one  can  do.” 

•  Scolding  African  Americans  who 
blame  criminal  acts  on  the  prejudice 
against  them  and  their  ancestors:  “The 
only  people  who  have  a  right  to  feel 
rage  over  slavery  are  those  blacks  still 
suffering  under  the  yoke  of  involuntary 

j  servitude  in  Sudan  and  other  North 

Afncan  dictatorships.” 


Married  to  a  white  woman  and  the 
father  of  three  sons,  Norman  says  that 
when  he  began  the  twice-weekly  column 
he  vowed  that  he  would  take  on  issues 
within  the  Afncan- American  community, 
but  not  be  pigeonholed  as  a  “black” 
columnist.  “I  try  not  to  get  caught  up  in 
that  dynamic,”  says  Norman,  looking  out 
his  window  onto  Pittsburgh’s  Gateway 
Center  plaza.  “I  trj'  to  be  human  first.”  He 
says  he  wants  to  “draw  in”  those  who 
would  “normally  jump  over  a  black  face" 
in  the  newspaper. 

Among  local  readers  of  color,  Norman’s 
viewpoints  have  dravm  both  accolades  and 
attacks.  “He  doesn’t  have  the  rage  as  a 
black  man,”  says  J.T.  Tarpley,  an  Afncan- 
!  American  leader  and  director  of  the  Na- 
I  tional  Council  of  Urban  Peace  and  Justice 
office  in  Pittsburgh. 

But  other  blacks  —  such  as  Donald 
Jefferson,  who  has  operated  a  shoeshine 
stand  near  the  newspaper’s  building  for  16 
years  —  believe  Norman  helps  African- 
American  causes  by  taking  an  impartial 
view.  “He’s  honest  in  what  he  believes  is 
the  truth,”  Jefferson  says.  “He  is  visible, 
and,  in  most  cases,  he  tries  to  get  a 


BY  JOE  STRUPP 

As  A  METRO  COLUMNIST,  RuTH 
Sheehan  has  managed  to  irk 
public-school  officials,  slam 
police  officers,  and  draw  the  ire  of  “plenty 
of  angry  white  guys,”  as  she  puts  it. 

Not  bad  for  a  beginner. 

During  her  rookie  season,  the  35-year- 
old  Raleigh,  N.C.,  News  &  Observer  (N&O) 
pundit  has  received  a  crash  course  in  the 
realities  of  local  column  writing,  including: 
how  to  express  a  clear  opinion  after  years 
of  unbiased  reporting;  setting  aside  time  to 
handle  a  daily  flood  of  e-mail  messages 
and  phone  calls;  and  finding  a  “voice”  so 
readers  can  relate  to  her  personality.  “It’s 
like  motherhood  —  you  think  you’re  ready, 
but  when  it  starts,  it’s  a  whole  bigger  deal 
than  you  ever  thought,”  says  Sheehan,  who 


j  consensus  before  writing  anything.” 

Norman  also  has  drawn  both  compli¬ 
ments  and  complaints  for  columns  on  pol¬ 
itics,  greed,  and  religion.  Last  August,  he 
got  into  trouble  with  some  local  Roman 
Catholics  when  he  tried  to  describe  the 
j  strange  mix  of  people  who  inhabit  Pitts- 
i  burgh,  including  “embezzling  priests,”  an 
i  offhanded  reference  to  a  local  man  who 
died  mysteriously  after  being  accused  of 
j  stealing  $1.3  million  from  his  parish, 
j  “He  characterized  clergy  in  negative 
I  ways  in  his  reference,”  says  Ronald  Leng- 
j  win,  a  Catholic  Diocese  of  Pittsburgh 
]  spokesman,  who  phoned  Norman  after 
the  column  ran.  “It  made  it  sound  like  all  ! 
priests  were  embezzling.”  Norman  says  he  j 
understands,  but  he  has  avoided  Catholic- 
related  subjects  ever  since  because  of  the 
j  “thin-skinned”  reaction, 
j  But  harsh  assessments  of  local  life  are 

j  not  the  only  thing  for  which  Norman  is 
j  known.  “He’s  a  steady  writer  who  takes 
j  a  great,  creative  risk  to  make  his  columns 
I  sing  out,”  says  Dave  Lieber,  NSNC 
!  secretary  and  a  columnist  at  the  Fort 
j  Worth  (Texas)  Star-Telegram.  “He’s  a 
bright  star  of  the  future.”  1]  I 


took  over  the  semiweekly  column  in  May 
1999  after  eight  years  as  a  reporter  for  the 
McClatchy  Co.  daily. 

“The  biggest  surprise  was  the  public  re¬ 
sponse  —  both  the  volume  and  the  vehe¬ 
mence,”  she  explains.  “When  you  put  your 
opinion  out  there,  people  come  out  of  the 
woodwork.  When  I  got  in  today,  I  had  38 
voice-mails  and  dozens  of  e-mails.” 

Sheehan  jumped  at  the  chance  to  be  a 
columnist  last  year  when  former  N^O 
scribe  Nicole  Brodeur  left  for  The  Seattle 
Times.  She  says  she  soon  realized  she 
would  have  to  do  as  much  reporting  —  if 
not  more  —  than  she  did  as  a  staff  writer 
to  gain  public  trust.  “I  don’t  care  if  people 
have  problems  with  my  opinions,  but  I 
wanted  them  to  be  accurate,”  says  Shee¬ 
han,  one  of  three  N^O  metro  columnists 
and  the  only  woman.  “I  take  that  respon- 


Ruth  Sheehan,  Raleigh’s  rookie-of-the-year 
candidate,  tries  to  look  beyond  ‘women’s  issues’ 


28  EDITOR*  PUBLISHER  JUNE  26,  2000 


■■  " 

'■  ■  :  •'  .  ■ 

P  '"  ■  ■  .  V  - 

=  T3-  ■ 

www.editorandpublisher.com 


©  2000  Real  Media,  Inc. 


realmedia 


NOTHING  IS  AS  SCALABLE  AS  OPEN  ADSTREAM 


The  world’s  top  Web  publishers  trust  Open  AdStream  for  a  very  simple  reason-it’s  the  most  highly  scalable  and  reliable  Internet 
advertising  solution  available.  Whether  they’re  serving  1  million  impressions  or  hundreds  of  billions  of  impressions,  they  know 
that  Open  AdStream  will  deliver.  Just  ask  The  New  York  Times,  Los  Angeles  Times,  USA  Today,  Seattle  Times,  Chicago  Sun-Times, 
and  the  hundreds  of  others  who  rely  on  Open  AdStream  to  help  handle  their  growing  volume  of  ad  impressions. 

Visit  our  Web  site  at  www.realmedia.com/OAS  and  sign  up  for  a  free  demonstration  or  call  (215)  654-8376  (ext.  573). 

And  find  out  for  yourself  why  the  top  Web  sites  on  the  Internet  choose  Open  AdStream. 

Open  AdStream.  The  Smart  Ad  Management  Solution. 


www.realmedia.com 

Fort  Washington  215-654-8376  •  New  York  212-725-4537  •  San  Francisco  415-643-5071  •  Chicago  312-384-0000 

Dallas  972-387-5997  •  Miami  305-670-0234 


Prose,  but  no  cigar:  Ruth  Sheehan  knows  no  one  expects  her  to  be  another  Royko 
or  Breslin,  but  she  also  wants  to  avoid  the  “young,  suburban  mother”  box. 


sibility  very  seriously.” 

Such  an  approach  has 
caused  Sheehan  to  write 
about  issues  beyond  those 
pertaining  to  women  and 
family  life.  Among  her 
subjects  have  been  date 
rape,  police  brutality,  and 
civic  duty.  “In  some  ways,  I 
am  the  young,  suburban 
mother,  but  there  is  no 
mandate  to  write  only 
about  women’s  issues,” 
says  Sheehan,  sitting  at  her 
desk  in  the  third-floor 
newsroom  of  the  N^^O’s 
dowTitown  offices. 

Sheehan,  a  Wisconsin 
native  who  came  to  North 
Carolina  about  12  years 
ago,  says  she  first  realized 
her  influence  nearly  two 
months  after  her  column 
began  running,  when  she 
accused  former  University 
of  North  Carolina  Chan¬ 
cellor  Mike  Hooker  of  fail¬ 
ing  to  fiilly  disclose  health 
problems.  Hooker,  who 
was  battling  cancer,  said 
he’d  been  cured  and  as¬ 
sured  the  public  he  was 
fine.  Sheehan  wrote  a  col¬ 
umn  questioning  Hooker’s 
truthfulness  and  suggested 
he  resign. 

“A  lot  of  people  thought 
I  was  kicking  him  when 
he  was  down,”  Sheehan 
recalls.  “One  woman  I 
knew  quite  well  was  so  angry  we  don’t 
talk  anymore.”  Three  days  after  the  col¬ 
umn  ran.  Hooker  died.  “The  timing  was 
really  awful,”  she  says. 

Another  controversial  topic  involved  a 


i  string  of  police-brutality  allegations, 
i  which  Sheehan  blasted  in  two  columns, 

I  comparing  the  incidents  to  last  year’s 
I  killing  in  New  York  of  immigrant  Amadou 
i  Diallo.  After  the  columns  ran,  police  invit¬ 
ed  Sheehan  to  go  on  pa¬ 
trol  with  them  to  see  how 
they  did  their  jobs.  “I 
learned  a  lot,”  she  says. 

“It  tem.pered  my  opinion 
some.” 

Pretty,  blond,  and 
sporting  a  Miami 
Beach-like  tan,  Sheehan 
is  far  from  the  gruff,  ci¬ 
gar-smoking  local 
columnist  of  newsroom 

Sheehan  with  her  children: 
she  compares  writing  a 
column  to  being  a  mother. 


lore.  Instead  of  the  leg¬ 
endary  bottle  of  booze  or 
a  Racing  Form  on  her 
desk,  Sheehan’s  work 
space  includes  a  half- 
empty  can  of  Diet  Coke 
and  photos  of  her  two 
toddler  sons. 

“The  whole  newsroom 
has  changed,  “  Sheehan 
says  as  she  picks  at  a  plate 
of  vegetables  during  lunch 
at  Joe’s  Place,  a  local  deli. 
She’s  wearing  a  fashion¬ 
able  black  top  and  match¬ 
ing  designer  skirt,  with 
diamond  earrings  that 
hang  from  her  earlobes. 
“Newspapers  want  to 
reach  different  segments.” 

Colleagues  say  Sheehan 
has  had  to  navigate  the 
difficult  terrain  every 
metro  columnist  faces  in 
the  first  year.  “It  has  been 
a  kind  of  leam-as-you-go 
for  her,  and  for  me,”  says 
Linda  Williams,  deputy 
metro  editor  and  Shee¬ 
han’s  direct  supervisor.  “ 
We  have  worked  with  her 
to  find  her  voice  and  use 
her  own  personality.” 

Dennis  Rogers,  the  pa¬ 
per’s  longest-running  lo¬ 
cal  columnist,  says  she 
has  “done  a  bang-up  job 
getting  under  [the  col¬ 
umn]  and  finding  out 
what  it  is  about  [herself] 
that  makes  readers  read  her,”  he  notes. 
“The  first  few  months  were  a  little  shaky, 
when  she  was  offering  opinions  before 
readers  had  confidence  in  her.” 

One  of  Sheehan’s  most  controversial 
;  columns  appeared  just  three  weeks  ago, 
when  she  described  the  troubles  of  a  teen¬ 
age  girl  who  had  accused  a  boy  of  raping 
her  near  school.  Not  believing  her  claims, 

[  school  officials  suspended  both  students 
I  for  engaging  in  sex  on  school  grounds. 

;  Sheehan  condemned  the  school  and  police 
i  for  their  actions.  Many  school  leaders  and 
investigators  complained  that  she  acted 
too  quickly  to  attack  the  system  while  the 
case  was  still  being  reviewed.  Meanwhile, 
rape  victims  called  to  thank  Sheehan  for 
taking  on  the  issue.  “That  might  be  the 
difference  in  having  a  female  voice  at  the 
I  paper,”  she  says.  “I  wonder  if  [rape  vic¬ 
tims]  would  have  called  a  man  [about] 

I  the  same  column.”  S! 


30  EDITOR  &  PUBLISHER  JUNE  26,  2000 


www.edit0r3ndpublisher.com 


More  revenue 

IS  RIC5HT  AROUND  THE  CORNER 


AdOne  is  the  newspaper  industry’s  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  we  use  the  latest  technology  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business. 


For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 


AdOne 

Jobs,  cars,  homes  and  more. 


r 


iii«i  III  K  sHtyt  V  71  linn 
il  tISA  Wir.KI.NU 
M.fliliis  ilrnmnd  Itss 


Will  lb'  iictAarks  iitwwttrr 
hrip'  As  TV  rk^i  s  lairl  Mil 
10  iiliiK  tlieii  tirxt  iHfiV4  hi 
ihuiistiMds  <il  yiiii  Muni  IIm  i 


This  just  in:  Jack  Curry,  after  taking  helm 
of  Gannett’s  newspaper  magazine,  vows 
to  court  hipper,  younger  readers 

BY  ELLEN  LIBURT 


JACK  Curry  was  pumped,  and  he  gave  the  impression  it  was 
less  a  mood  than  his  disposition.  So  new  was  he  to  his  post  as 
executive  editor  of  USA  Weekend  that  when  Curry  spoke 
with  E^P  he  was  still  searching  for  a  one-bedroom 
apartment  in  Arlington,  Va.,  where  the  weekly 
newspaper  magazine  is  based.  But  Curry,  47,  already  had  a 
place  to  work  out  and  had  done  so  the  night  before  he  shared 
his  thoughts  —  with  special  attention  to  archrival  Parade  — 
on  how  to  build  USA  Weekends  “clout.” 

In  Curry  parlance,  the  magazine,  which  is  tion  with  Marcia  Bullard,  who  is 
delivered  in  more  than  500  papers,  is  “a  huge  now  CEO,  president,  and  editor 
muscle  that  needs  to  be  flexed  better.”  of  USA  Weekend.  As  “newbies” 

It  was  Curry’s  longstanding  athletic  habit  in  the  early  days  of  USA  Today, 

that  helped  him  vdn  the  job  at  USA  Weekend  Curry  says,  before  parent  Gan- 
in  the  first  place.  Back  in  1983,  just  after  USA  nett  Co.  Inc.  even  had  a  gym  to  > 

Today  launched,  Cuny  worked  at  the  paper  offer  its  employees,  he  and 
as  deputy  managing  editor  of  the  “life”  sec-  Bullard  jogged  together. 
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^  j  conferred  at  length  before  Curry  ac- 
"  /  cepted  her  offer.  “The  job  obviously 
depended  on  an  entertainment  quo- 
^  /  tient,  so  I  could  play  to  my  strength 
Jf  there,”  he  notes.  It  also  offered  growth, 

/  and  not  only  in  terms  of  subject  matter, 
f  “Frankly,  TV  Guide  has  a  circulation  of 
11  million,  and  USA  Weekend  has  about 
22.5  million,”  he  says.  “I  guess  I’m  a  num¬ 
bers  freak,  and  size  matters.  I  guess  I  didn’t 
want  to  work  at  The  Economist.  Quite 
frankly,  22  million-plus  households,  and  then 
actual  readership”  —  USA  Weekend  assumes 
readership  of  nearly  45  million  —  “90%  of 
the  shows  on  television  would  love  to  have 
those  kinds  of  numbers.  Here  I  was  going  to 
a  publication  that  could  have  the  potential 
for  the  same  impact  as  ‘60  Minutes.’” 

He’s  really  rolling  now.  “Because  22  mil¬ 
lion  people  watching  a  show  is  a  huge  audi¬ 
ence.  It’s  probably  more  than  anything  but 
the  top  10  shows.  It’s  more  than  ‘Dateline,’ 
it’s  more  than  ‘20/20,’  and  much  more  than 
Dan  [Rather],  Peter  [Jennings],  and  Tom 
[Brokaw]  combined  on  any  given  night. 
That’s  what  22  million  is. 

“And,  you  know,”  he  adds,  “that’s  catnip. 
That’s  a  heady  lure.  When  I  started  thinking 


Curry  is  clearly  comfortable  with  pop  culture:  Above 
left  with  “Star  Trek:  Voyager”  captain,  Kate  Mulgrew,  whom 
he  interviewed  in  1997.  He  wrote  a  book  about  the  Woodstock 
festival  published  in  1979,  before  he  joined  USA  Today. 

“In  Washington,  when 
you  run  in  the  summer,  you 
get  pretty  funky,”  observes 
Cuny,  who  is  a  masters-lev- 
el  swimmer  and  water  polo 
player.  “We  used  to  run  a 
good  five  miles,  and  we 
would  have  to  shower  in  the 


production  facility  downstairs  —  basically  a 
single  shower  head.  It’s,  like,  where  the  jani¬ 
tors  used  to  shower.  We  bonded.” 

Bullard  remembered  that  bond.  She  ap¬ 
proached  Curry  —  who,  after  10  years  under 
three  very  different  editors,  was  still  having 
an  “absolutely  great,  great  experience”  at  TV 
Guide  —  in  the  summer  of  1999-  The  two 


I  - 
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Kiss  me,  I’m  Irish:  When  the  cruise  ship 


stopped  in  Ireland,  Curry  got  a  little 


help  from  a  friend  in  reaching  out  to 


kiss  the  Blarney  Stone. 
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Homer’s  “The  Odyssey”  to  Norman 
Mailer’s  “The  Naked  and  the  Dead.” 

“My  older  brother  and  I  were  so  dif-  |o 
ferent,”  he  says.  “He  went  to  a  seminary 
in  high  school  and  didn’t  test  my  parents 
much,  so  I  had  to  push  the  envelope  more 

—  a  lot  of  risk-taking  and  parental  chal¬ 
lenge.  I  went  to  Europe  first  in  my  family” 

—  Cuny  is  fluent  in  French  and  conversant 
in  Spanish  —  “got  a  job  on  a  cruise  ship, 
went  around  the  world,  and  did  a  lot  of  the 
experimental,  daring  things  normally  asso¬ 
ciated  with  first  children.”  He  is  single  and 
says  he  assumes  he  has  no  children  (“I  don’t 
know  about  that  year  abroad  on  the  cruise 
ship  —  but  none  I’m  claiming!”) 

After  earning  a  bachelor’s  degree  in  Eng¬ 
lish  from  Le  Moyne  College  and  a  master’s 


Curry  (right)  with  fellow  staffers  from  a  Royal  Viking  Sky 
cruise  ship  in  Bora  Bora  in  1977.  He  edit^  the  ship's 
newsletter  —  his  first  job  out  of  college  —  and  did  a 
lot  of  “experimental,  daring  things,”  as  he  recalls. 


(Bullard,  one  of  USA  Today’s  founders,  was 
also  on  board  as  managing  editor  for  USA 
Weekend’s  relaunch.) 

USA  Weekend  claims  a  circulation  of  22.5 
million  and  a  readership  of  about  45  million, 
while  Advance  Publications’  rival  magazine. 
Parade,  puts  its  own  circulation  at  37.1  mil¬ 
lion  and  readership  at  about  80  million.  USA 
Weekends  1999  ad  revenue  was  $293.9  mil¬ 
lion  with  624  ad  pages,  according  to  Publish¬ 
ers  Information  Bureau,  while  Parade’s  was 
$532.9  million  with  622  ad  pages.  Since  the 
Gannett  purchase,  USA  Weekend  officials 
have  vigorously  targeted  new  markets. 


magazine  does  have  urban  clients. 

But  he  says  those  papers  that  embrace 
USA  Weekend  understand  that  their 
core  audience  is  not  growing  and  that 
they  need  to  find  an  audience  for  the  next 
century  —  an  audience  located,  in  large  part, 
outside  the  city. 

'"Weekend  is  a  bridge  for  newspapers  out  to 
the  suburban  families  whose  parents  come  to 
work  in  the  city,  and  whose  children  may  at¬ 
tend  college  there,”  says  Curry.  At  the  same 
time,  he  emphasizes  that  the  countiys  urban 
population  creates  a  lot  of  what  “young,  hip 
America”  wants  to  read  about.  “I  have  to 
guarantee  you  that  the  word  “hip-hop’  has 
appeared  in  USA  Weekend  many,  many  more 
times  than  it  has  in  Parade,”  he  says,  only 
half  kidding. 


about  it  that  way,  it  became  pretty  m.uch  a 
no-brainer.”  His  patter  snaps  like  the  copy 
on  a  TV  Guide  cover. 

Curry,  the  second  of  six  children,  devel¬ 
oped  his  delivery  growing  up  on  Long  Island, 
in  Lynnbrook,  N.Y.  His  father,  in-house 
counsel  for  the  Equitable  Life  Assurance  So¬ 
ciety,  and  his  mother,  a  legal  secretary,  sent 
him  to  Chaminade,  an  all-boys’  Catholic 
school  where  Curry  recalls  a  rigorous  educa¬ 
tion  that  included  reading  everything  from 


USA  Weekend  currently  serves  565  papers, 
whfie  Parade  has  349.  In  the  past  five  years, 
it  has  also  grown  circulation  by  3.4  million 
households,  while  Parade’s  circulation  re¬ 
mained  fairly  constant  over  that  period. 

One  reason  for  this  is  that  USA  Weekend 
allows  clients  to  place  it  in  non-Sunday  edi¬ 
tions  to  boost  circulation,  while  Parade  runs 
only  on  Sundays.  Another  is  that  Parade  tar¬ 
gets  large  papers  in  hub  cities,  forswearing 
smaller  ones  in  the  same  markets.  USA 
Weekend  aims  for  the  young-family  audience 
whose  population  surges  in  the  suburbs  and 
other  exurban  locales. 

“We’re  not  turning  our  backs  on  the  cities 
by  any  means,”  says  Cuny,  noting  that  his 


Jack  (left),  at  age  4,  with  brother  Tim,  on 
vacation  in  Pennsylvania.  “My  older  brother 
and  I  were  so  different,”  Jack  says.  “He  went 
to  a  seminary  ...  and  didn’t  test  my  parents 
much,  so  I  had  to  push  the  envelope.” 


degree  in  journalism  from  Syracuse  Univer¬ 
sity,  Cuny  worked  in  New  York  as  a  fi^- 
lance  writer  and  associate  editor  at  Look 
magazine.  He  also  wrote  a  book,  “Wood- 
stock:  The  Summer  of  Our  Lives”  (Weiden- 
feld  &  Nicolson,  1979),  before  landing  a  job 
as  associate  entertainment  editor  at  New 
York’s  Daily  News  from  1979  to  1982.  He 
served  next  as  senior  editor  at  United  Fea¬ 
ture  Syndicate  until  1983,  when  he  made  his 
first,  fateful  move  to  work  with  Bullard  at 
USA  Today. 


The  buzz  factor 

This  time  around,  Gannett  has  a  gym  and 
Curry  has  a  bigger  title.  He  says  his  strategy 
for  the  magazine  is  twofold:  to  improve  the 
product  as  much  as  possible,  and  to  im¬ 
prove  the  reception  for  it. 

USA  Weekend  started  out  in  1953  as 
Family  Weekly,  but  was  renamed  in  1985 
when  Gannett  bought  it  from  CBS. 


I 


/ 


Given  the  number  of  readers  USA  Week¬ 
end  serves,  Curry  says,  “It  really  should  be 
setting  an  agenda  of  public  dialog  —  creat¬ 
ing  buzz  better  than  it  does.”  He  believes 
buzz  can  be  built  by  strategic  TV  promo¬ 
tion,  among  other  tactics.  And  he  thinks 
USA  Weekend  could  pull  its  weight  more 
effectively  with  celebrities  who  want  to  be 
on  its  cover. 

“If  Bruce  Willis  wants  to  be  on  our  cover 
to  promote  a  movie,  we  need  a  photo  shoot, 
we  need  time,  we  need  access,”  he  says. 
“People  [like  Willis]  want  us  because  of 
[our]  clout,  but  to  give  the  reader  a  better 
story,  we  have  to  use  it  to  get  the  kind  of  ac¬ 
cess  and  cooperation  from  subjects  the  local 
papers  can’t  get. ...  Every  reader  who  gets  it 
should  have  a  feeling  that  they’re  getting 
something  important,  something  big,  and 
something  special.” 

In  Curry’s  world,  something  special  in¬ 
cludes  mold.  Before  his  arrival,  USA  Week- 


the  magazine  needs  to  round  up  experts 
and  make  them  available  on  a  toll-free 
phone  line  for  readers  who  want  to  know 
more  after  reading  USA  Weekend.  Whatever 
the  story,  Curry  means  to  make  sure  they  all 
have  an  element  of  “service,  size,  or  just 
glitz”  generally  absent  from  local  papers. 

According  to  three  of  his  former  col¬ 
leagues  —  who  hurled  themselves  against 
the  limits  of  language  to  give  him  his  due  — 
Curry  is  the  man  to  do  it.  “The  loveliest  man 
on  the  planet,”  declares  former  TV  Guide 
Editor  in  Chief  Anthea  Disney,  who  worked 
with  Curry  from  1991  to  1995  and  now 


Disney  expects  Curry’s  vision  to  be 
!  “fairly  peppy.  Hell  take  it  to  a  younger, 

I  show-biz  group,”  she  opines. 

Steve  Reddicliffe,  Disney’s  successor  at 
TV  Guide,  contends  that  Curry  “really 
loves  a  creative  and  energetic  presentation 
of  new's.  That’s  what  he  brings  to  any 
J  newspaper  or  magazine.” 
i  Curry  was  “the  one  everyone  went  to  talk 
I  to,  the  go-to  guy,  and  he  was  also  the  guy 
I  who  could  get  it  done,”  says  Amy  Pairlsen, 

'  now  Teen  People’s  executive  editor  and  TV 
j  Guicfe’s  former  deputy  editor.  “Every  day  at 
I  TVGutcfe  started  with  The  Jack  Show’ —  the 


Curry  Whitewater  rafting  on  the  Lehigh  River  with  friends  in  1998.  A  former  colleague  at 
TV  Guide  says  that  having  Curry  as  editor  was  “like  having  a  football  coach  getting  the 
team  excited  about  the  game  —  in  our  case,  putting  the  magazine  to  bed  every  week.” 


Curry  with  niece  Caitlin  Curry,  circa  1984.  He  plays  to 
a  much  bigger  audience  now  —  upwards  of  22  million 
households.  “That’s  a  heady  lure,”  he  admits. 


end  did  a  story  “on  molds  and  molds  in  your 
home,  and  how  it  can  be  a  devastating  secret 
killer,”  he  says.  The  story  attracted  a  huge 
readership,  including  officials  of  the  Envi¬ 
ronmental  Protection  Agency,  who  asked  au¬ 
thor  Arnold  Mann  to  speak;  and  the  Federal 
Emergency'  Management  Agency  and  local 
school  groups,  which  asked  for  reprints. 

“Ill  be  honest,  though.  I  think  we  could 
have  done  it  bigger,”  Curry  confides.  “We 
are  the  nation’s  largest  journalistic  entity 
that  will  do  a  mold  story!”  As  such,  he  says. 


serves  as  executive  vice  president  for 
content  at  Rupert  Murdoch’s  News 
Corp. 

When  Disney  arrived  at  TV  Guide, 
,s  to  Curry  had  just  come  from  USA  To- 
lion  day  and  was  working  as  managing 
editor  at  the  magazine’s  national  ed¬ 
itorial  office,  then  located  in  Rad¬ 
nor,  Pa.  Two  weeks  into  her  new  job, 

Disney  announced  that  she  was  moving  the 
magazine’s  editorial  department  to  New 
York.  Curry,  she  recalls,  catapulted  himself 
onto  the  bandwagon. 

“Jack  was  one  of  the  few  people  who 
made  the  transition  from  what  TV  Guide 
had  been  to  what  we  turned  it  into,”  Disney 
says.  “And  he  didn’t  just  make  the  transi¬ 
tion,  he  was  an  active  proponent  of  it.  I’m 
very  optimistic  that  now,  with  his  own  mag¬ 
azine,  hell  do  well.  It’s  definitely  time.” 


morning  meeting.  He  just  really  set  the  tone 
for  the  whole  day,”  she  says.  After  telling  the 
staff  what  they  needed  to  accomplish  that 
day,  Curry  would  ask  somebody  to  recite  a 
poem,  tell  a  joke,  or  sing  a  song.  One  morn¬ 
ing,  Pairlsen  recalls,  they  had  “Harmonica 
Friday.”  She  played  “Oh!  Susanna.”  A  num¬ 
ber  of  other  staffers,  she  says,  discovered  they 
were  gifted  harmonica  players,  too. 

“It  was  almost  like  having  a  football 
coach  getting  the  team  excited  about  the 
game  —  in  our  case,  putting  the  magazine 
to  bed  every  week,”  saj's  Paulsen.  “And  to  be 
able  to  do  that  on  a  weekly  basis  —  it’s  usu¬ 
ally  such  a  grind,  but  he  made  it  a  very 
pleasant  experience.  A  lot  of  people  in  New 
York  really  miss  him.” 

Multimedia  universe 

Meanwhile,  back  in  Arlington,  Jack 
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graphically,  and  we  are  courting  the 
young  reader  with  much  more  Internet 
material  and  synergistic  stuff  between 
our  print  product  and  our  online  product 
[which  can  be  found  at  http://www. 
usaweekend.com]. ...  For  example,  you 


Curry  —  who  is  largely  responsible  for 
deciding  his  magazine’s  content  — 
is  running  the  newsroom  and  inter¬ 
facing  with  other  departments.  He 
also  represents  the  editorial  depart¬ 
ment  on  USA  Weekends  operating 

committee.  Thinking  along  j - - 

committee  lines,  with  an  eye 
toward  the  future,  Curiy  says 
his  magazine  is  aggressively  ^ 

helping  its  papers  reel  in  a  new 
generation  of  readers.  | 

“I  do  not  believe  that  print  is  i  I* 
dead,”  he  says.  “But  I  do  believe  | 
that  print  [publications]  have  j 

to  be  edited  and  positioned  in  a 
way  that  understands  their 
roles  in  a  21st-century,  multi-  ^Ojl 

media  universe.  The  successful 
newspapers  of  the  future  will  be  HHl 

print  products  that  best  ad-  Curry 

dress,  invite,  and  excite  those 
new  readers.  And  that’s  what  USA  Week¬ 
end  is  doing.  And  I  think  we’re  doing  it 
better  than  Parade.” 

How’s  that?  He  has  thrown  down  the 
gauntlet. 

“Our  look  is  hipper,”  says  Curry.  “Our 
story  selection  is  hipper,  we’re  bolder 


‘Friends,’  who  go  see  ‘American  Beauty,’ 
but  also  see  ‘Scream.’ 

“We  did  an  interview  with  Limp  Bizkit 
[the  metal/rap  music  group].  It  is  a  trick 
to  invite  new  readers  without  alienating 
your  core  audience.  It’s  a  challenge  for 
— -1  anybody  who  edits  it.” 

I  Flipping  through  an  issue  with 
I  actress  Lucy  Liu  [“Ally  McBeal”] 
^  I  on  the  cover,  he  points  to  the 
m  j  “EatSmart”  feature,  which  is  basi- 
^  I  cally  a  healthy  recipe  (Curry  him- 
^  j  self  admits,  “I  eat  anything  that’s 
1^  I  put  in  front  of  me”);  a  feature  on 
online  shopping  (the  magazine 
W  does  a  lot  of  them);  and  an  at- 

f  home  piece  with  presidential  can¬ 
didate  George  W.  Bush.  “I  think 
!  w'hat  we  do  much  better  than  Pa- 

_ !  rade”  he  adds,  “is  offer  a  very  cagey 

"  mix,  week  to  week,  and  even  within 
[single  issues  of]  the  publication.” 

And  that,  Curry  says,  is  another  reason 
he  took  this  job:  “It’s  not  broke,  and  I 
don’t  have  to  fix  it.  I  can  tweak  it,  crank  it 
up,  spin  it,  and  hopefully  I  can  help  pro¬ 
mote  and  position  it  better. ...  But  they 
know  what  they’re  doing.  I  just  want  to  do 
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Soon  To  Be  Released.Com 


are  other  options  for  viewing  the  informa¬ 
tion  and  using  the  site: 

•  “This  Month’s  Releases.”  This  con¬ 
nects  you  to  the  site’s  reports  on  releases 
coming  veiy  soon.  Additional  links  can  take 
you  directly  to  movies,  books,  music,  soft¬ 
ware,  and  videos/DVDs. 

•  “Next  Month’s  Releases.”  This  pro¬ 
vides  a  more  long-range  scan  for  entertain¬ 
ment  events  coming  up.  Again,  you  can 
click  directly  on  movies,  books,  music,  soft¬ 
ware,  and  video. 

•  “Links.”  This  is  a  collection  of  useful 
related  sites  around  the  Web,  such  as  Book- 
Zone,  for  news  of  the  publishing  world; 
Cinema  Confidential;  and  Connected:  The 
Movies,  for  insider  Hollywood  reports. 

A  fourth  link  at  the  top  of  the  screen 
enables  you  to  search  the  site  itself  Click 
it  and  the  site  opens  a  screen  that  can  be 
used  for  either  searching  or  browsing 
Soon  To  Be  Released.Com  reports. 

A  data-entry  box  at  the  top  of  the 
display  invites  you  to  enter  a  search  word 
or  phrase  for  a  “movie,  band,  artist,  or 
author.”  After  choosing  a  word  or  phrase, 
click  the  “Start  Search”  button. 

Results  cU’e  presented  in  a  list  of  hyper- 
linked  headlines  in  order  of  possible 
relevance  to  your  search  phrase,  and  each 

- - ; headline  displays  the  number 

of  hits  the  report  has  received. 

Here  are  some  other  con¬ 
siderations  for  using  the  site 
in  your  reporting  and  editing 
of  entertainment  news: 

1  Along  the  left  side  of  the 
search  screen  are  clickable 
links  to  future  months  of  Soon 
To  Be  Released.Com  reports. 
So,  if  you’re  working  on,  say,  a 
j;~-  summer-movie  package  and 
I  want  to  know  what  films  are 
being  rolled  out  during  that 
I  time  period,  you  can  click  the 

I  “Movies”  links  under  the  June, 

^  July,  and  August  categories. 

2 The  site  also  can  be  used 
to  get  new  angles  on  sto- 
ries.  Suppose  the  group  N  Sync 
'  j— '  is  coming  to  your  town  this 

summer  as  part  of  its  national 
tour.  You  can  search  for  “N  Sync”  to  get  any 
reports  on  new  album  and/or  video  plans. 

3  The  site  also  operates  a  bulletin 
board,  which  enables  visitors  to 
comment  and  interact  with  each  other. 
Scroll  the  introductory  screen  toward 
the  bottom  and  look  for  the  clickable 
link  to  the  message  board.  Isl 


Digital  How-To 


A  site  for  sore  eyes  seeking  the  truth  about  the  time  element 
in  entertainment  industry  teasers,  sooner  rather  than  later 


1  favorite  phrases  are:  “coming  soon,”  “to  be  announced 
soon,”  and  “soon  to  be  released.” 

To  paraphrase  Hamlet,  we  know  not  “soon.”  Just  tell  us 
when,  darn  it! 

But  you  can’t  really  blame  the  publicity  folks  for  trying  to  whet 

our  appetites.  After  all,  in  this  information  age,  we’re  all  capti¬ 
vated  by  news  of  “the  1^— — — — 7=— 

next  big  thing,”  whether  SiroSiirSTbwS 

it’s  a  great  little  summer 
movie,  a  new  blockbuster 
novel,  a  CD  that  will 
have  us  all  ears,  or  soft¬ 
ware  that  will  change 
everything. 

So,  it’s  time  to  let  the  al- 
ways-with-it  World  Wide 
Web  be  your  lookout  for 
all  that  is  soon  to  be  cool. 

A  site  called  Soon  To  Be 
Released.Com  is  devoted  C«aN  bicfi  0fUn,  w«  i 

to  reporting  the  planned 
release  dates  of  hundreds  ‘ 

of  movies,  albums,  videos, 

books,  and  software.  It  _ 

provides  a  brief  descrip-  i 

tion  of  each  title  and, 
when  possible,  a  link  to  its 
Web  site. 

To  check  it  out,  visit  the  site  at 
http://w\\'w.soontobereleased.com,  where  a 
very  large  introductory  page  features  sever¬ 
al  stories  about  the  latest  announcements, 
ranging  from  new  music  to  the  latest  VCR- 
cassette  and  DVD  releases.  These  reports 
cheuige  daily. 

Scroll  down  the  page  for  a  summary  of 


Tray's  l^ommendations 


other  recent  announcements,  with  dated, 
hyperlinked  titles  in  the  categories  of 
“Books  &  Authors,”  “Music,”  “Video/ 
DVD,”  “Movies,”  “Software,”  and  “Misc- 
[ellaneous].”  Click  any  to  see  the  site’s 
report  on  that  item,  which  ranges  from 
a  sentence  or  two  to  several  paragraphs. 

Along  the  top  of  the  introductory  screen 
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;  TALENT. 

COIMFIDEIMCE. 

I  COURAGE. 

MORRIS. 

It  takes  courage  to  be  different.  To  step  ahead. 
New  media  teams  at  Morris  Communications 
take  the  leap  into  new  territory  every  day  to 
bring  online  innovation  to  the  next  level. 
Six  Digital  Edge  Awards  in  four  years  prove  it. 


We  salute  our  online  employees! 


DIGITAL  EDGE  AWARD 
Newspaper  Association  of  America 


Best  Online  Sports  Section 

www.jacksonville.com 

(a  worldwide  Editor  &  Publisher  EPpy  Award) 


Best  Interactive  Feature 
www.augustagolf.com 
The  Augusta  (Ga.)  Chronicle 


MORRIS  COMMUNICATIONS  CORPORATION  ¥  Augusta,  Georgia  ¥  www.morris.com 
An  Equal  Opportunity  Employer  Human  Resources  Director  Martha  Jean  McHaney  mmchaney@morris.com 


2000 


1999 


Best  News  Site  (circulation  75,000-250,000) 

www.jacksonville.com 

The  Florida  Times-Union 


Best  News  Site  (circulation  under  75,000) 
www.onlineathens.com 
Athens  (Ga.)  Daily  News 
Athens  (Ga.)  Banner-Herald 


Best  City  Guide  (circulation  under  75,000) 

www.juneaualaska.com 

Juneau  Empire 


1998 


Best  Online  Newspaper 
(circulation  75,000-150,000) 
www.augustachronicle.com 
The  Augusta  (Ga.)  Chronicle 


1997 


Best  Newspaper  Web  Site 
(circulation  under  75,000) 

www.searchcolorado.com 


Western  Slope  Publishing  Group 


MARKETING 


SALES 


Computer  software  giant,  bugged  by  federal  antitrust  efforts, 
seeks  to  rewrite  the  program,  using  newspaper  campaigns 

BY  KEN  LIEBESKIND 

Microsoft  Corp.  is  using  newspapers  in  two 
different  ways  as  it  fights  the  federal  court  rul¬ 
ing  that  seeks  to  break  up  the  company. 

On  June  9,  two  days  after  U.S.  District  Judge 
Thomas  Penfield  Jackson  ordered  that  Mi¬ 
crosoft  be  split  into  two  separate  parts,  the  company  ran  a  fiill-page 
ad  in  a  number  of  newspapers.  The  ad,  in  the  form  of  a  letter  from 
company  Chairman  Bill  Gates  and  President/CEO  Steve  Ballmer, 

argued  that  splitting  the  company  would  that  Microsoft  had  violated  antitrust 

“impose  crippling  regulations  ...  and  lead  laws,  and  in  early  May,  after  the  judge 
to  less  innovation,  fewer  choices,  and  announced  that  the  U.S.  Justice  Depart- 

higher  prices  for  consumers.” 

The  ad  appeared  in  Microsoft’s 
hometown  papers.  The  Seattle 
Times  and  the  Seattle  Post- 
Intelligencer,  as  well  as  in  USA 
Today,  The  New  York  Times,  Jhe 
Washington  Post,  The  Wall  Street 
Journal,  and  the  San  Jose  (Calif.) 

Mercury  News. 

The  ad  is  the  third  in  a  series  of  recent  j  ment  wanted  to  split  up  the  company, 
newspaper  efforts  that  have  followed  |  The  newspaper  ads  complement  a  cam- 

major  proceedings  in  the  case.  Ads  also  j  paign  prepared  by  McCann-Erickson/A&L, 
ran  in  early  April,  after  Jackson  ruled  f  which  includes  TV  commercials.  The  most 


that  Microsoft  had  violated  antitrust  |  On  Jun 
laws,  and  in  early  May,  after  the  judge  j  soft-relat( 
announced  that  the  U.S.  Justice  Depart-  ^  company. 

A  split  would  “impose 
crippling  regulations ... 
and  lead  to  less  innovation, 
fewer  choices,  and  higher 

prices.”  —  BILL  GATES 

Microsoft  Corp. 


i  ment  wanted  to  split  up  the  company. 

I  The  newspaper  ads  complement  a  cam- 
j  paign  prepared  by  McCann-Erickson/A&L, 
f  which  includes  TV  commercials.  The  most 


NewsView"  ” 

^  ■  solutions 

•  Digital  Asset  Management  •(Mew  Media 

•  E-Commerce  ‘  •Text  Processing 

•  Newsroom  Productivity 

^  1 -BaD-Bg7-327  1 

www.newsviewsolufions.com 


recent  one,  launched  June  11,  features  Bill 
Gates  discussing  the  company’s  future. 

Microsoft  also  has  used  newspapers  in  a 
letter-to-the-editor  campaign.  A  company 
source  acknowledged  it  hired  DCI  Group,  a 
Washington  public-relations  firm,  to  solicit 
letters  from  people  around  the  country. 
These  letters  then  were  sent  to  a  variety  of 
papers,  including  USA  Today,  The  Wash¬ 
ington  Times,  and  The  Des  Moines  (Iowa) 
Register.  Microsoft  and  DCI  Group  de¬ 
clined  to  comment  on  the  campaign. 

Richard  Doak,  the  Register’s  editorial 
page  editor,  said  a  number  of  letters  on 
the  Microsoft  issue  have  been  published  in 
the  paper.  “I’m  not  aware  of  any  cam¬ 
paign,”  he  said,  although  he  added  that  the 
pro-Microsoft  letters  had  “a  party-line  feel 
to  them.”  He  continued,  “I’m  sure  it  hap¬ 
pens.  Firms  plant  suggestions  among 
friends  around  the  country  urging  them  to 
write  to  local  newspapers  and  suggest 
what  they  may  want  to  say. 

“Unless  identical  letters  arrive  here,  we 
have  no  way  to  tell  whether  they’ve  been 
planted.  And  it  doesn’t  really  bother  us 
because  if  a  person  signs  his  or  her  name 
to  the  letter,  it’s  their  opinion  even  if  it’s 
been  prompted  by  someone  else.” 

On  June  12,  USA  Today  ran  five  Micro¬ 
soft-related  letters  —  three  supporting  the 
company.  Brent  Jones,  reader  editor,  said 
,  it  was  difficult  to  tell  if  any 

had  been  generated  by  a  PR 
...  firm.  “We  safeguard  it  by 

fltion  balancing  the  letters,”  he 

’  said.  E&P  tried  to  contact 
^her  the  letter-writers,  but  all  had 
unlisted  phone  numbers. 
BILL  GATES  ^  pj^  executive  who 
osoFT  Corp.  ,  .  „  , 

requested  anonymity  called 

letter-writing  campaigns  “a  standard 
practice  in  grass-roots  efforts.  It  happens 
every  day,  more  often  than  people 
recognize.”  He  said  PR  firms  hire 
consultants  to  produce  the  letters. 

“It’s  done  through  a  network.” 

Chris  Wall,  an  executive  creative  director 
at  Ogilvy  &  Mather  who  worked  on  the 
Microsoft  account  while  at  Weiden  & 
Kennedy,  likened  Microsoft’s  letter-writing 
campaign  to  that  of  the  National  Rifle 
Association.  ‘You  get  enough  letters,  and 
everyone  gets  nervous,”  he  said.  “It’s  a  very 
aggressive,  competitive  strategy.” 

Microsoft  also  has  launched  a  Web  site, 
http;//www.microsoft.com/fr  eedomto 
innovate,  which  provides  news  on  the  case 
and  encourages  supporters  to  write  letters 
on  its  behalf  11 
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Investment  Bankers  to 
the  Newspaper  Industry 

^  A  DEDICATED  team  of  newspaper  industry  specialists 
^  A  PROVIDER  of  a  full  range  of  M8cA  and  financial  advisory  services 
^  A  SOURCE  of  private  equity 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher  of 

LA  Weekly  The  Village  Voice  OC  Weekly 
City  Pages  Cleveland  Free  Times  Seattle  Weekly 
to 


Village  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Greer  L.L.C. 

and  other  financial  investors 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  Hartz  Group. 

February  2000 

. 


Robert  J.  Broadwater 

Kevin  M.  Lavalla 

Xiaohong  Chen 

Managing  Director 

'  Managing  Director 

Director 

212-381-8146 

212-381-8137 

212-381-8468 

Mergers  &  Acquisitions  1  Debt  &  Equity  Financings  1  Valuations  1  Recapitalizations 

1  Fairness  Opinions  1  Research 

VeronisSuhler 

MEDIA  MERCHANT  BANK 


350  Park  Avenue  New  York,  NY  10022 
212-935-4990  212-381-8168 
www.veronissuhler.com 


Activities  requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  &  Associates’  wholly  owned  broker-dealer  affiliate.  Veronis,  Suhler  &  Associates  LLC. 

Veronis,  Suhler  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 


EinWlEFTl 


American  Media  repositions  The  National  Enquirer’  and  'Star' 


Advertising  in  the  major  ad  industiy  trades 
— Adweek,  Brandweek,  and  Mediaweek 
(all  E&P  sisters  in  the  Adweek  Magazines 
group)  —  is  the  primary  vehicle  for  reach¬ 
ing  reps,  although  ads  on  newspaper  deliv¬ 
ery  trucks  in  the  greater  New  York  tu’ea  are 
also  being  used.  The  campaign  started  with 
a  side-panel  ad  on  Hudson  News  delivery 
trucks  that  said,  ‘"The  National  Enquirer ... 
No  Elvis,  aliens,  UFOs.” 

The  truck  ads  began  in  the  third  quarter 
last  year  and  were  followed  by  the  trade 
magazine  campaign,  which  included  inserts 
and  then  full-page  ads  that  picked  up  on 


BY  KEN  LIEBESKIND 

HOW  DOES  ONE  MAKE  OUTLANDISH  TAB- 

loids  more  respectable? 

American  Media  Inc.,  which  owns  The  \ 
National  Enquirer  and  Star,  has  embarked 
on  a  $50-million  ad  campaign  to  reposition 
both  weekly  publications.  “There  is  a  misconception  as  to  what  the 
tabloids  are,”  said  Margaret  Carroll,  president  of  MC  Enterprises, 

the  Westchester  County,  N.Y.,  firm  that  i  \s  National  Enquirer  one  ■weeVX&Xex!' 

handles  advertising  for  American  Media.  i  The  campaign  is  a  two-pronged  effort 
“These  are  mainstream  publications.  People  I  directed  at  both  ad  reps  and  consumers. 


Noeuns 


NOAtKNS 


MO  UFO* 


ENTOWmCO 


the  repositioning  theme  by  identilying 
American  Media  publications’  readers  as 
people  who  “don’t  have  wheels  on  their 
homes.”  A  total  of  150  full-page  ads  in 
trade  magazines  are  being  used. 

Ads  in  the  trades  are  being  used  because 


Macaroni  &  Cheese 


Tantalizing  Teams 


Like  these  tempting  combinations,,  it  is 
difficult  to  think  of  one  without  the  other.  All 
great  relationships  combine  sound  strategies, 
proactive  leadership,  ongoing  professional 
development,  and  a  commitment  to 
excellence.  Allow  ProMax  to  become  your 
training  partner  to  assist  your  newspaper  in 
maximizing  productivity,  profits  and  people. 


Visit  us  at  Newspapers  2000 
NAA  MegaConference 
Moscone  Center  in  San  Francisco 
Booth  M222 

PROMAX  TRAINING  &  CONSULTING,  INC. 
800.898.0444 


promajK 
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We  strapti^%  the  top  20 
newspapers  across  America. 

the  other  1  is  coming. 

Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 


Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 

The  Dynaric  Facts  Are:  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 
speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 
newspaper  industry  ■  Dynaric  continues  replacing  more 
competitive  equipment  than  the  rest  of  the  competition  combined. 


Call  a  Dynaric,  Inc.  representative  today  at 
1-800-526-0827  to  begin  to  experience 
'  the  Dynaric  advantage. 


I- 


r  , 


|5WIWS0/T& 
5'ET  SECRET? 
OF  THE  STARS  I 


inside 


diary  ' 


^TJackSi 
#  LOVER; 

S ■  yOU’U  O/E 
SiLiKENfCOLE’l 


Toisomm^ 

[XCLUSIVl  PHllTnc 


See  us  at  Nexpo  2000 
Booth  #2731 


these  are  mainstream  publications,”  Car- 
roll  said.  “It’s  positive  reinforcement.” 

National  advertis- 
appeared  on 

r  IIMCII  A  ‘  cable  TV,  comple- 

mentedbylocal 


ed  ads  in  the  second  quarter  of  this  year  — 
and  Star  will  be  spotlighted  in  ads,  starting 
Wednesday,  planned  for  the  third  quarter. 

The  campaign  comes  after  the  acquisi¬ 
tion  of  American  Media  last  year  by 
Evercore  Partners,  an  investment  firm  in 
New  York  headed  by  David 

Altman.  The  company 

Communications, 
parent  of  Globe,  The 
'  National  Examiner, 

^  j  I  f  H  Based  in  Boca  Raton, 

Fla.,  American  Media 
I  now  owns  all  six  major 
UlfV'|n4l  U.S.  weekly  supermarket 
FIIM  tabloids,  which  also 

include  the  Weekly 

The  campaign  seeks  to 

circulation  declines.  The 
KTBTDikr"»~^  Enquirer's  circulation  fell 
to  2.1  million  last  year, 
down  about  5%,  while  Star's  dipped  to 
1.75  million,  down  almost  4%.  I* 


“advertising  and  media  people  don’t  have  a 
clear  understanding  of  who  the  audience  is. 
The  advertising  people  don’t  think  of  the 
market  as  having  the  purchasing 
power  it  does,”  Carroll 
said,  noting  that  read-  |  ly 
ers  of  the  publications  ;  ^ 

spend  more  than  $145 
billion  annually  on  buy- 
ing  and  leasing  vehicles.  W* 

The  trade  campaign 

was  accompanied  by  a  ^ 

consumer-targeted  . 

effort  that  includes  cable  r  «j  m  U  ■ . 

TV,  spot  local  TV,  and  T 

radio.  TV  ads  were  tested  I|j  f  i  i 

in  the  third  quarter  last 

year,  rolled  out  in  the 

fourth  quarter,  and  con-  QmHKyu 

tinue  this  year  with  new 

creative  content.  The  ads 

focus  on  weekly  editions  of  TH- - 

the  publications  to  pro-  The  world  acc 
mote  single-copy  sales.  Media  Inc.:  I 
although  the  repositioning 
effort  is  in  the  background,  since  the 
ads  promote  mainstream  stories.  “It 
reinforces  in  [consumers’]  minds  that 


■  Pape  +  Partner  -  if  you  want  to  be 
on  the  safe  side,  we  are  the  only  ones 


How  many  phone  calls  do  you  have  to  make 
before  you  know  the  production  status  of 
your  ads  and  editorial  pages?  Too  many?  Do 
it  the  easy  way;  With  Pape  +  Partner,  your 
production  is 


■  transparent, 

■  safe, 

■  efficient. 


Starting  from  electronic  product  planning, 

Pape  +  Partner  automates  all  process  steps, 
such  as  ad  production,  classified  pagina¬ 
tion,  page  assembly  and  platemaking.  In 
doing  so,  Pape  +  Partner  integrates  all 
standard  systems  of  other  manufacturers 
into  a  digital  workflow.  In  addition,  with  our 
Web-based  ClobalTrack  you  retain  an  Internet: 

overview  of  your  entire  production.  Curious?  E-mail: 


ag  crue  pu^ 
“  .v-  ■  fJXiiC 


Pape  +  Partner  Media 


http://www.ppi.de 

media@ppi.de 
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TheNP-99isa4-ply,083”  ^ 

no  pack  blanket  designed  3 

for  use  on  all  newspaper 
presses,  especially  older 

vintage  Goss  Metros, 

Metroliners,  Urbanites 
and  Community  presses  g 
where  controlled  feed  Hjfl 

is  required.  This  no  |H 

pack  blanket  with  its  ■ 

revolutionary  new  • 

compressible  layer  will 

compensate  for  blanket 

overfeeds.  It  features 

excellent  release  char¬ 
acteristics  and  provides 
unmatched  durability 
for  long  runs  between 
blanket  changes.  It  features 
a  uniform  unique  construc¬ 
tion,  with  a  closed  microcell 
compressible  layer,  as  well 

as  a  high  tensile,  smash 

resistant  backing. 


Features  &  Benefits: 

■  Consistent  gauge  control 

■  Ground  Surface  for 
Optimum  ink  Transfer 

■  Excellent  soUd  coverage/ 

dot  reproduction 

I*  No  Overfeed 

■  Smash  resistant/ 

High  tensile  backing 

■  Easy  installation  and 

wash-up  (100%  clean 

surface) 

■  Longer  blanket  life 

Consistent,  Superior 

Quality  Guaranteed 

Call  800-446-8240 
For  A  No  Obligation 
Trial  Offer. 

Fax;  757-486-5689 
E-Mail;  gd@d-y-c.com 

i  Glenpointe  Centre  West 

^  500  Frank  W.  Burr  Blvd. 

y--  Teaneck,  NJ  0 1 668 
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SYNDICATES 


NIlDfCTTO 


They  also  discuss  online  writing  and  give  lifetime  achievement 
award  to  Mary  McGrory  of  Universal  Press  Syndicate 


BY  DAVE  ASTOR 

ARLINGTON,  VA. 


COLUMNISTS  DIDN’T  HAVE  TO  WAIT  UNTIL  THE  LATE  | 

summer  to  attend  a  political  convention. 

Their  June  16-18  conference  here  featured  remarks 
from  a  number  of  political  columnists  who  discussed 
George  W.,  Al,  Bill,  Hillary,  Newt,  et  al.  j 

But  it  wasn’t  all  Beltway,  all  the  time.  The  National  Society  of  ! 
Newspaper  Columnists  (NSNC)  also  addressed  topics  such  as  on-  | 

line  columns  and  presented  several  I  double  this  centuiy  while  the  world’s  sup-  j 

awards,  including  a  lifetime  achievement  i  ply  of  water  remains  the  same.  [ 

honor  to  Mary  McGrory  of  The  Washing-  “Nations  go  to  war  over  oil,  but  there  i 

ton  Post  and  Universal  Press  Syndicate.  1  are  substitutes  for  oil.  There  are  no 
The  1918-bom  Mc- 

“Writing  a  column  is  a 
course  in  adult  education. 
Every  week,  you  learn  a 
whole  new’  lesson.” 


i  j  line  columns  and  presented  several 
!  j  awards,  including  a  lifetime  achievement 
,  honor  to  Mary  McGrory  of  The  Washing- 
I  ton  Post  and  Universal  Press  Syndicate, 
j  The  1918-bom  Mc- 
I  i  Grory  put  things  in 
'  j  perspective  by  noting 
j  i  that  local  columnists 
often  have  more  im- 
*  i  pact  in  their  commu- 
I  j  nities  than  syndicated 
j  1  Op-Ed  columnists 
I  have  nationally.  But 
j  McGroiy  still  loves 
I '  what  she  does. 

! !  “Writing  a  column  is  a  course  in  adult 
[  j  education,”  she  said.  “Every  week,  you 
I  learn  a  whole  new  lesson.  You’re  never 

I  j  bored  —  or  shouldn’t  be. ...  Sometimes 

j  j  you  make  people  laugh,  and  they  really 

I I  appreciate  that. ...  You  get  to  go  to  places 
I  j  other  people  can’t  go.  And  you  get  to 

!  make  fim  of  people  who  are  asking  for  it 
with  every  word  they  speak.” 

I  Sen.  Simon  says  ... 

Another  speaker,  former  U.S.  Sen.  Paul 

I I  Simon,  D-Ill.,  suggested  that  columnists 

i  j  tiy  to  get  readers  interested  in  low-profile 
1 1  yet  important  topics.  He  noted,  for  in- 
I  j  stance,  that  the  global  population  could 

l! 
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substitutes  for  water.  We  need  desalini-  “Tha 
zation  research  to  be  developed  more  Ri 

rapidly,”  said  Simon,  who  was  a  news-  featt 
paper  publisher  before  entering  politics.  .com 
He  now  writes  a  weekly  column  for  the  offer 
Chicago  Sun-Times,  teaches,  and  heads  McC 
the  Public  Policy  Institute  at  Southern  ate  a 
Illinois  University.  kind 

asto 

Bush-Gore  not  a  bore?  i  disci 

But  it  was  the  current  presidential  T1 

campaign  that  drew  the  attention  of  impi 

many  speakers  at  the  conference.  Several  mak 
noted  that,  while  George  Bush  and  Al  colu: 

Gore  aren’t  the  most  scintillating  of  cont 

candidates,  it’s  an  exciting  time  to  be  a  the  ( 
political  columnist.  Why?  The 


“It’s  going  to  be  an  extremely  close 
election,”  explained  Tony  Blankley  of  The 
Washington  Times  and  Los  Angeles  Times 
Syndicate  (LATS).  “The  two  parties  are 
almost  perfectly  '  * 

balanced”  in  popu¬ 
larity  and  congres¬ 
sional  seats.  He  said 
Democrats  might 
gain  a  narrow  major¬ 
ity  in  the  House  of 
Representatives. 

Mona  Charen  of 
Creators  Syndicate  Blankley 

added  that  the  next  president  will  proba¬ 
bly  name  several  Supreme  Court  justices. 

“It’s  the  first  election  I  can  remember 
where  all  three  branches  of  the  govern¬ 
ment  could  be  determined  for  years  to 
come,”  sbe  said.  “The  stakes  are  high.” 

Clarence  Page  of  the  Chicago  Tribune 
and  Tribune  Media  Services  noted  that  the 
entire  1990s  was  “a  great  decade  for  pun- 
ditry”  —  with  the  Clinton  sex  scandal  and 
impeachment,  the  rise  and  fall  of  Speaker 
of  the  House  Newt  Gingrich,  etc. 

Donald  Lambro  of  United  Media  said 
major  issues  that  columnists  should  be 
following  include  the  possible  partial  pri¬ 
vatization  of  Social  Security  and  growing  j 
concern  about  the  ethics  of  politicians. 

Online  on  the  agenda 

Republican  insider  Rch  Galen 
was  one  of  the  online  columnists  j 

speaking  at  the  conference.  He  does 
a  thrice-weekly  feature  of  GOP 
commentary  that’s  e-mailed  free  to 
more  than  16,000  people.  Galen 
(http://www.mullings.com)  makes  [ 

money  via  ads  in  the  columns. 

RORY 

“It’s  the  same  cost  to  distribute 

4NIST  ^  ^  1 

one  e-mail  as  16,000,  said  Galen. 
“That’s  why  it  works  for  me.” 

Rchard  McCaffeiy  writes  a  tmce-daily 
feature  for  Motley  Fool  (http://www.fool 
.com),  the  financial  Web  site  that  also 
offers  material  syndicated  by  Universal. 
McCaffery  said  online  columns  can  gener¬ 
ate  a  huge  amount  of  reader  feedback.  “It’s 
kind  of  like  a  conversation  that  begins  with 
a  story  and  continues  through  e-mail  and 
discussion  boards,”  he  observed. 

The  NSNC  put  its  stamp  on  the 
importance  of  cyberspace  by  voting  to 
make  permanent  tbe  online  newspaper 
column  category  of  its  annual  writing 
contest.  In  1999,  the  NSNC  instituted 
the  category  on  a  one-year  trial  basis. 

The  top  2000  winner  was  Scott  Bremner 

www.edltorandpubllsher.com 
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of  http://www.goerie.com  in  Erie,  Pa. 

Offline  winners,  too 

First-place  print  winners  included  Sue 
Shellenbarger  of  The  Wall  Street  Journal 
(generaJ/lOO, 000-plus  circulation); 
Dennis  Roddy  of  the  Pittsburgh  Post- 
Gazette  (humor/100, 000-plus);  Don 
Surber  of  the  Charleston  (W.V.)  Daily 
Mail  (general/less  than  100,000);  John 
Boston  of  The  Signal,  NewhaJl,  Calif, 
(humor/less  than  100,000);  and  self-syn¬ 
dicated  Walt  Brasch  (items).  For  2001,  the 
NSNC  (http://www.columnists.com)  will 
test  sports  and  business  contest  categories. 

The  NSNC  also  named  its  first  Will 
Rogers  Humanitarian  Award  winner  for 
service  to  the  community.  He’s  Chicago 
Sun-Times  advice  columnist  Jeffrey 


I  Zaslow,  who  has  worked  to  get  school 
j  supplies  for  homeless  kids  and  on  various 
other  efforts.  ^ 

The  NSNC  helped  a  future 
scholarship  winner  by  raising 
j  $3,143  in  an  auction  co- 
]  emceed  by  NSNC  Secretary/ 
j  Newsletter  Editor  Dave  Lieber 
j  of  the  Fort  Worth  (Texas)  Star-  | 
Telegram  and  fitness  expert  I 

Denise  Austin.  Each  year,  the  | 

NSNC  gives  a  college  colum-  Clarence 

nist  a  scholarship  (doubling  to 
$1,000  in  2001)  and  an  all-expenses-paid 
trip  to  its  conference. 

Among  the  auctioned  items  were 
posters  for  newspaper-themed  movies 
such  as  “All  the  President’s  Men”,  a  photo 
signed  by  Erma  Bombeck,  a  video  of  the 


j  first  “Lou  Grant”  episode,  and  a  baseball 
I  signed  by  the  late  Pee  Wee  Reese. 

Speaking  of  beiseball,  contro¬ 
versial  Atlanta  Braves  relief 
pitcher  John  Rocker  received 
the  NSNC’s  annual  Sitting 
Duck  Award  for  being  an  easy 
target  for  columnists. 

The  conference  —  which  was 
hosted  by  John  McCaslin  of  The 
Washington  Times  and  LATS  — 
’age  also  featured  two  elections. 

Peter  Rowe  of  The  San  Diego 
!  Union-Tribune  was  chosen  as  NSNC 
j  president,  succeeding  Regina  Brett  of 
The  Plain  Dealer,  Cleveland.  And  Mike 
Leonard  of  the  Bloomington,  Ind., 
Herald-Times  was  elected  to  succeed 
Rowe  as  vice  president.  11 


At  the  NSNC  meeting 

Coluimiist:  American  politics  has  deteriorated 


So  says  Jack  Germond,  who 
plans  to  move  to  the  Web 

BY  TODD  SHIELDS 

ARLINGTON,  VA. 

IF  THIS  IS  Washington,  the  topic 
must  be  politics. 

And  so  it  was,  as  the  National  Soci¬ 
ety  of  Newspaper  Columnists  (NSNC) 


1  kicked  off  its  annual  convention  with  a 
I  day  full  of  political  insights  and  quips 
i  from  pundits  and  pollsters. 

I  Columnists  gathered  at  the  Ritz-Carl- 
I  ton  Hotel  here,  across  the  Potomac  River 
;  from  the  nation’s  capital.  They  heard  from 
j  longtime  Baltimore  Sun/Tribune  Media 
Services  (TMS)  political  writer  Jack 
I  Germond,  pollsters  Jennifer  Laszlo- 
j  Mizrahi  and  Frank  Luntz,  and  Creators 
i  Syndicate  columnist/TV  host  Tony  Snow. 
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Germond,  72,  told  the  group  that  he 
had  tired  of  the  political  scene  and  would 
quit  his  five-times-a-week  column.  But 
he  will  not  be  idle.  Beginning  in  July, 
Germond  will  write  a  biweekly  column 
for  Voter.com,  a  Web  site  that  aims  to 
present  comprehensive  political  infor¬ 
mation  to  a  general  audience. 

Germond  said  the  column  he  has  co¬ 
authored  with  Jules  Witcover  since  1977 
would  continue  until  around  the  end  of 
the  year,  and  in  the  meantime  he  would 
also  produce  the  Voter.com  pieces. 
Witcover,  interviewed  later,  said  he 
would  continue  writing  the  column. 

Germond  said  he  will  continue  to  write 
for  The  Sun,  the  newspaper  that  has  long 
been  his  professional  home.  News  of  his 
plans  apparently  came  as  a  surprise  to 
TMS,  which  syndicates  the  column. 
“Jack’s  statement  to  us  is  that  he  will  re¬ 
evaluate  after  the  presidentid  campaign,” 
said  Marketing  Manager  Jan  Guszynski. 

In  his  appeeirance  at  the  24th  annual 
NSNC  gathering,  Germond  talked  briefly 
about  the  circumstances  surrounding  his 
recent  book,  “Fat  Man  in  the  Middle  Seat: 
Forty  Years  of  Covering  Politics,”  a  work 
abounding  in  anecdotes  from  the  cam¬ 
paign  trail. 

“My  agent  wants  me  to  say  I  wrote  it 
because  I  want  to  contribute  to  public 
debate,”  Germond  said.  “I  really  wanted 
to  do  it  for  the  money.” 

But  he  just  as  quickly  deflated  the  no¬ 
tion  that  he  is  in  it  just  for  the  royalties. 
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“What  I  wanted  to  do  is  show  the  deterio¬ 
ration  in  American  politics,”  Germond 
said.  “We’ve  gone  from  people  like  Ljndon 
Johnson  to  people  like  George  W.  Bush 
and  Al  Gore.  This  is  a  long  way  down, 
believe  me. 

“We  need  to  encourage 
Americans  to  look  at  their 
politicians  more  realistically. 

These  are  ordinary'  people, 
most  of  them.  Some  of  them 
are  less  than  ordinary. ...  These 
are  not  extraordinary  people, 
except  in  their  tenacity.” 

Germond  said  that  despite 
the  reputed  liberal  bias  of 
political  reporters  and  colum¬ 
nists,  “They  don’t  judge  politicians 
by  those  standards.”  Political  journalists 
instead  talk  about  whether  a  politician 
seems  to  be  a  good  and  genuine  person. 

“Is  he  someone  you’d  want  to  have  a  cou¬ 
ple  of  jars  with  or  not?”  Germond  said  of 
these  kinds  of  gut  judgments. 

He  also  shared  a  few  such  judgments 


In  brief 

TMS  names 
‘Shoe’  strip 
successors 
to  MacNelly 

The  “Shoe”  comic  will  be  contin- 
ued  by  Chris  Cassatt  and  Gaiy 
Brookins,  according  to  Tribune  Me¬ 
dia  Services  (TMS). 

Cassatt  was  the  longtime  assistant  to 
“Shoe”  creator  Jeff  MacNelly,  who  died 
June  8.  Brookins  is  the  Richmond  (Va.) 
Times-Dispatchl'i^orih  America  Syndicate 
editorial  cartoonist  who  also  draws  the 
MacNelly-created  “Pluggers”  for  TMS. 

The  syndicate  said  Brookins  and  Cassatt 
also  will  succeed  MacNelly  as  illustrators  of 
Dave  Bany’s  weekly  humor  column. 

Forecast  calls  for  new 

ACCUWeATHER  OFFERINGS 

AccuWeather  has  three  new  programs  and 
products. 

It’s  offering  newspapers  the  opportunity 
to  co-brand  Internet  weather  content  and 
share  in  ad  revenue  via  a  link  from  a  news¬ 
paper  Web  site  to  the  AccuWeather  site 
(http://wv\vv.accuweather.com). 


of  his  own.  “I  am  sick  of  the  politicians 
so  much,”  Germond  said.  “I  find  myself 
embarrassed  to  be  covering  the  campaign 
with  two  people  like  George  Bush  and  Al 
Gore. ...  I  don’t  think  there’s  a  genuine 
bone  in  their  bodies.  I’m  sick  of  it.” 

Pollsters  Laszlo-Mizrahi,  a 
Democrat,  and  Luntz,  a  Republi¬ 
can,  told  the  columnists  to  be 
cautious  consumers  of  polls. 
Small  sample  sizes  and  dubious 
methodology  can  produce  biased 
results  that  are  then  repeated  in 
newspapers,  they  said.  The  two 
added  that  they  are  identified  as 
Democrat  or  Republican  because 
they  prefer  to  w'ork  for  a  particu¬ 
lar  party,  not  because  they  slant  results. 

Snow,  the  columnist  who  also  appears 
on  Fox  TV,  said  Bush  has  an  edge  in  the 
presidential  race  because  he  is  not  as  well- 
known  to  voters  as  Gore.  The  election. 
Snow  said,  is  “Bush’s  to  lose.  Because  he’s 
Brand  X.  Because  he’s  got  more  room  to 
roam,  to  define  himself.”  11 


Also,  AccuWeather  is  offering  sites 
streaming  weather  video  and  audio. 

And  the  company  has  introduced  “The 
RealFeel  Temperature,”  which  measures 
how'  warm  or  cold  people  really  feel  in  the 
sun  and  shade. 

AccuWeather  has  more  than  10,000 
clients,  including  600-plus  newspapers  that 
use  its  custom  weather  pages. 

CUENTS  GET  THE  PICTURES 

FROM  Web  photo  service 

ScreamingMedia  has  introduced  a  service 
that  enables  its  Web  site  customers  to  pub¬ 
lish  digital  photos  next  to  text  content. 

Customers  can  search  ScreamingMedia’s  .  i 
library'  of  about  25,000  digital  images, 
which  range  from  current  news  photos  to 
archival  material. 

Photo  providers  include  The  Associated 
Press,  United  Press  International,  and 
PicturesNow. 

In  other  news,  ScreamingMedia  will 
offer  its  customers  stock  quotes  and  other 
financial  data  from  Hy'perfeed. 

ISyndicate  offers  buy-une 
TO  MORE  THAN  225,000  SITES 

The  launching  of  “iSv'ndicate  Express  Shop¬ 
ping”  allows  iSy'ndicate’s  more  than 
225,000  affiliate  partners  to  integrate 
e-commerce  applications  into  their  sites. 

These  sites  will  be  able  to  sell  books. 


Jack  Germond 
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Wired.com  to  offer  teen-related  content  for 
Web  sites. 

Each  week,  HighWired.com  picks  top 
stories  from  among  about  10,000  high 
school  online  papers  in  its  network. 


Ridder/Tribune  Information  Services. 

The  feature  is  by  Steve  Rosen,  a  deputy 
business  editor  at  T/ie  Kansas  City 
(Mo.)  Star. 


Onijne  distribution  for 
‘off  the  mark’  cartoons 

“Off  the  mark”  cartoons  by  Mark  Parisi  of 
Atlantic  Feature  Syndicate  are  being  offered 


Editorial  cartoonist  opts 

TO  CHANGE  HER  SYNDICATE 

Ann  Telnaes  has  moved  her  editorial  car¬ 
toons  from  the  North  America 
Syndicate  package  to  individual 
distribution  with  the  Ix)s  Angeles 
Times  Syndicate. 

Telnaes’  award-winning  work 
has  appeared  in  newspapers  such 
as  the  Los  Angeles  Times,  The  New 
York  Times,  USA  Today,  and  The 
Washington  Post. 


off  the  mark 


by  Mark  Parisi 


TU.  Oil 


Taken 


TAKE’N. 


‘Michelin’  feature 

ENTERS  SYNDICATION 

The  New  York  Times  Syndicate 
has  teamed  up  with  the  Michelin 
travel  guides  for  a  new  weekly 
column. 

“Michelin  on  Travel”  —  which 
is  available  in  English  and  Span¬ 
ish  —  includes  locale  descriptions, 
restaurant  and  hotel  recommen¬ 
dations,  photographs,  and  more. 


One  of  Ann  Telnaes’  colorized  cartoons 


CDs,  videos,  software,  and  other  products. 

The  company  is  partnering  with  iVendor 
for  the  e-commerce  program. 


SCRJPPS  NEWS  SERVICE  MAKES 
PAIR  OF  ONTJNE  AGREEMENTS 

Scripps  How^ard  News  Service  (SHNS)  is 
partnering  with  eTour.com  to  offer  a  daily 
column  that  looks  at  Web  sites. 

“SiteSeeing  with  eTour.com”  has  three 
sections:  “Gem  of  the  Day,”  “Today’s  Hot 
Picks,”  and  ‘Weird  Sites  du  Jour.” 

SHNS  has  also  teamed  up  with  High- 


lAl'SyrriMMTEOmi  MARK  RARISf 


KRT’S  ON  THE  MONEY 
WITH  FINANCE  FEATURE 

A  weekly  column  about  personal 
finance  as  it  relates  to  children  A  comic  panel  by  Mark  Parisi 
has  been  introduced  by  Knight 


TaVitiC;  7b  CbMwN  b/AH£' 


to  Web  sites  in  subject  categories  such  as 
computers,  health,  pets,  and  relationships. 

Parisi’s  comic  panel  (http://wwvv.ofR:he 
mark.com)  appears  in  more  than  110  news¬ 
papers  worldwide. 


Individualistic  start-ups 
FROM  Web-based  company 

IndividuaJ.com  has  started  the 
Individual.com  News  Network,  which 
offers  co-branded  new's,  information, 
and  services  to  partner  sites. 

The  company  also  has  introduced 
“Pagecast”  —  online  news  programs 
anchored  by  journalists.  C>ne  of  the 
anchors  is  former  San  Francisco 
Examiner  reporter  John  Berger. 


High  Speed  Bundle  Sortation 

Any  Tie-Line  to  any  Output 

High  Accountability  at  Low  Cost 


Syndication  relocation 

Editor  £?  Pnhli.sher  has  moved  to  new 
offices  located  at  770  Broadway,  New  York, 
NY  10003.  Dave  Astor’s  new  phone  num¬ 
ber  is  (646)  654-5273.  His  e-mail  address 
(dastor  @  editorandpublisher.com) 
remains  the  same. 
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Longtime  competitors  refashion  their  businesses 

BY  JIM  ROSENBERG 

SAN  FRANCISCO 

OING  INTO  NeXPO,  WHAT  WERE  FOR  YEARS  THE 
biggest  names  in  newspaper  systems  again  took 
I  center  stage  —  this  time,  not  for  their  latest  products 
but  for  the  nature  of  their  businesses.  In  the  face 
of  changing  customer  needs,  possibilities  afforded 
by  computing  and  telecommunications  technologies,  and  ceaseless 
pressure  at  home  and  abroad  from  competitors  in  every  segment 
of  the  newspaper  market.  System  Integrators  Inc.  (SII)  and 


and  Atex  Media  Solutions  are,  in  their 
separate  ways,  evolving  into  different 
kinds  of  publishing  systems  suppliers. 

A  third  company,  CText  Inc.,  also  a 
familiar  name  to  newspapers, 
has  cast  its  lot  with  the  larger 
SII,  with  which  it  has  compet¬ 
ed  among  larger  papers  in  re¬ 
cent  years.  All  three  face  stiff 
competition,  primarily  from 
European  firms  that  have 
gained  more  than  a  foothold  in 
the  U.S.  market.  Perhaps  none 
poses  a  greater  threat  than  CCI 
Europe,  which  arrived  here  at  Nexpo  last 
week  with,  among  other  things,  a  mid¬ 
market  system  to  add  to  an  arsenal  that 
has  gradually  damaged  the  three  U.S. 
companies’  hold  on  the  high  end  of  their 
home  market. 

SII  AND  CTEXT  at  NET-UNX 

SII,  dating  from  the  mid-1970s,  and 
CText,  dating  from  the  early  1980s,  were 
ticquired  by  net-linx  AG,  a  worldwide 
company  with  headquarters  in  Dresden, 
Germany.  In  contrast  to  industry  outsiders 
who  look  for  a  quick  return  on  investment, 
said  Eric  Wolferman,  a  net-linx  executive 
and  former  SII  vice  president,  the  supplier 
of  software  to  information  companies  (un¬ 
til  now  principally  Internet  and  directory 


publishers)  represents  “someone  who  un¬ 
derstands  the  development  cycle”  and  can 
provide  “much  more  breathing  room.” 

Holm  Hallbauer,  net-linx  CEO,  prom-  I 


I  ised  development  funding  and  benefits 
i  from  alliances  with  universities  in  Ger¬ 
many,  Canada,  and  Malaysia, 
j  The  deal  was  put  together  by  systems 
expert  and  industry  consultant  Bill  Soli- 
meno,  now  CEO  of  net-linx  Publishing 
j  Solutions-Newspapers.  The  unit’s  chief 
technology  officer  is  Jimmy  Connell, 
founder  of  CompuText  (whose  ad  product 
was  absorbed  by  SII  last  year).  Solimeno 
said  CText  and  SII  will  remain  at  their 
respective  Ann  Arbor,  Mich.,  and  Sacra¬ 
mento,  Calif.,  locations  —  minus  their 
sales  and  marketing  staffs,  “to  have 
absolutely  clear  focus”  companywide  by 
a  single  sales  group  on  “one  product  set, 
one  product  strategy'.” 

While  executives  gave  assurances  that 


all  customers  and 
products  will  be  sup¬ 
ported,  development 
will  proceed  only  on 
SII’s  Insiight  for  edi- 
I  torial  and  CText’s 
AdVision  for  adver¬ 
tising,  drawing  on 
strengths  of  the  for¬ 
mer  firms’  other 
products,  primarily 
CText’s  Dateline  for 
the  newsroom  and 
SII’s  Insiight  for  advertising.  Solimeno 
added  that  there  is  “possibly  an  opportu¬ 
nity  to  integrate”  net-linx’s  own  directory 
pagination  software,  which  relies  on  some 
of  its  work  in  artificial  intelligence  (AI)  — 
in  fact,  it  has  a  stake  in  a  German  AI  re¬ 
search  institute.  Other  net-linx  products 
with  news-system  potential  include  the 
Voyager  laptop-based  sales  tool,  a  text 
i  and  display-ad  sales  management  system, 
and  work  in  wireless  and  personal  digital 
assistant  applications. 

“It’s  a  fusion,  really,  of  the  technolo- 
j  gies”  that  newspapers  and  directories 
j  have  long  used  to  compete  for  the  same 
advertisers’  dollars,  remarked  Paul 
Donlan,  executive  vice  president  of 
net-linx’s  directories  operation. 

CText  co-founder  Larry  Moore  and  SII 
Executive  Vice  President 
Mike  Lee  continue  at 
their  locations.  Joining 
Lee  in  Sacramento  as 
president  of  the  SII  oper¬ 
ation  is  former  Autologic 
President  and  Vice  Chair¬ 
man  Dennis  Doolittle.  An 
offer  for  the  sales  vice 
presidency  remains  on 
the  table  to  an  unidentified  person. 

As  for  the  products,  SII  Marketing 
Chief  Albert  de  Bruijn  said  net-linx  looks 
“to  take  the  best  of  [Dateline]  and  blend  it 
with  the  Insiight  perspective”  within  what 
Solimeno  estimated  to  be  a  six-month 
window.  Likely  candidates  for  integration 
include  CText’s  directory  manager  and 
graphical  wire  module  interface.  Another 
change  is  that  IBM/Lotus  Domino  (server 
for  the  Notes  work  flow,  upon  which  much 
of  the  system  was  originally  based)  be¬ 
comes  an  Insiight  plug-in  option  rather 
than  a  foundation-level  requirement. 

On  the  other  side,  CText  mainstay  and 
ad  system  developer  Eugene  Kiel  said  that 
while  ALPS  (the  company’s  ad  layout  and 
pagination  system)  remains  the  pagina- 


In  contrast  to  industry 
outsiders  looking  for  a  quick 
return,  net-linx  can  provide 
“much  more  breathing 


room. 


—  ERIC  WOLFERMAN 

NET-LINX 


Karen  Weltchek 

CEO,  Atex 
Media  Solutions 
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j  tion  portion  of  AdVisor,  staffers  at  Nexpo 

j  1  were  examining  SCP  (SI  I  Classified  Pagi- 
i  nation)  for  adoption.  And  connectivity  to 
I  existing  ST  I  ad  systems  is  important  and 
j !  already  in  use,  he  said,  pointing  to  the 
I  flow  of  Los  AngeZcs  rimes  ads  into  an 

j  Advisor  database  for  zoning  and  pagina- 
I  tion.  Further,  noting  much  correspon¬ 
dence  between  CompuText  and  CText 
j  development,  Kiel  cited  a  good  fit  in  sys- 
!  tern  architectures.  As  with  work  for  news- 
I  room  and  Web  products,  the  ad-system 
I  side  relies  on  the  new  business’s  “deep 
I  and  wide  intellectual  property  pool.” 
j  For  newspaper,  directory,  and  Web  pub¬ 
lishing,  said  Solimeno,  Hallbauer  “has 
made  a  commitment  to  the  ASP  [applica¬ 
tion  service  provider]  model.”  This  model, 
said  Kiel,  will  allow  smaller  publishers  to 
exploit  the  best-available  technology  with¬ 
out  having  to  hire  support  staffers.  An  ASP 
hosts  a  customer’s  system  at  the  ASP’s  site. 
Operation  is  over  high-bandwidth  data 
communications  links.  Customers,  said 
Kiel,  make  no  capital  purchase  and  rely  on 
net-linx  expertise  for  local  operations  of 
j  systems  residing  on  remote  servers.  Moving 
newspapers  to  ASP  systems  and  getting 
operations  in  smooth  running  order,  Kiel 
1  added,  will  take  some  time. 

ASP  AND  XML  AT  Atex 

]  ASP  also  is  the  byw’ord  at  Atex,  where 
the  new  business  will  be  added  to  the 
1  company’s  core  operations  of  developing 

i  and  providing  Prestige  editorial  and 

j  Enterprise  advertising  systems.  Though 

1  Atex  President  of  Global  Media  Opera¬ 

tions  Max  Coebergh  “will  be  responsible 
I  for  [this]  services  portion  of  the  business,” 
said  North  American  Installations  Vice 
President  Terry  Zysk,  “I  think  his  title  will 
change  over  time.”  This  is  because  Atex 
veteran  Coebergh  assumes  a  chief  execu- 
j  five’s  role  at  the  corporate  level  as  Atex 
not  only  creates  an  ASP  business  unit 
I  directly  under  his  management  but  also 
launches  a  wholly  owned  subsidiary 
I  dedicated  to  development  of  Extensible 

;  Markup  Language  (XML)-enabled 

j  content  management  software  under 

!  the  management  of  Karen  Weltchek. 

i  For  now,  the  subsidiary  is  not  separately 
j  incorporated,  although  this  may  change  in 
j  the  future,  according  to  Zysk,  and 
1  Weltchek  retains  the  title  and  authority  of 
j  Atex  CEO:  Her  subsidiary’s  business  will 
j  continue  to  develop  and  build  on  the 
!  Omnex  system,  about  which  British  and 
j  Hong  Kong  papers  have  expressed  in¬ 

terest.  Coebergh’s  services  business,  how- 
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I  ever,  will  sell  and  distribute  Omnex.  When  ! 

;  the  subsidiary  was  announced,  Weltchek 
I  said  the  “broader  marketplace  now 
!  understands  the  utility  ofXML  for  a  wide 
I  variety  of  publishing  challenges,  including 
multipurposing,  personalization,  and, 

I  ultimately,  transactions.”  I 

! 

“We  see  this  as  an 
opportunity  to 
move  into  market 
segments  we 
haven’t  [served]  I 

in  the  past.” 

I  —TERRY  ZYSK 

Atex  Media  Solutions 

At  the  core  operations,  Atex  said  it  will 
add  front-  and  back-office  support  and 
;  new  Web  technologies  to  its  news  and  ad 
!  products.  Its  ASP,  as  a  separate  business 
unit  under  Coebergh’s  core  services  opera¬ 
tion,  will  rely  on  Concentric  Network 
Corp.  for  the  hardware  and  IP  (Internet 
protocol)  network  communications  need¬ 
ed  for  secure  hosting  services.  ASP  cus¬ 
tomers  will  lease  publishing  system  access 
for  initial  and  monthly  subscription  fees. 

;  Instead  of  installing  systems  at  customer 
sites  and  monitoring,  servicing,  and  up¬ 


grading  those  sites  online,  the  systems  will 
be  available  online  over  “virtual  private 
networks”  that  Atex  will  manage  and  sup¬ 
port  at  its  own  hosting  site. 

The  idea,  according  to  Coebergh,  is  to 
allow  customers  to  focus  on  publication 
content  and  advertising  relationships, 
while  relieving  them  of  the  need  to  cope 
with  ever-more-complex  systems  at  a  time 
when  U.S.  industry’  is  unable  to  fill  hun-  | ; 
dreds  of  thousands  of  systems-manage-  ! 
ment  positions.  The  Industry  Standard,  a 
weekly  business  magazine  focused  on  the 
Internet,  will  use  Enterprise  as  the  first  | 
announced  Atex  ASP  customer.  |  \ 

“We  see  this  as  an  opportunity  to  move 
into  market  segments  we  haven’t  [served] 
in  the  past,”  said  Zysk,  adding  that  it  ; 

makes  Atex  products  available  to  “some  of  ;  i 
the  smaller  papers”  that  ordinarily  could  I 
not  afford  on-staff  system  support.  She  j 
said  Concentric  technology  minimizes  the 
risk  of  service  disruption  through  redun¬ 
dant  installed  lines,  telecom  routing,  and 
backup  circuits  and  servers.  Atex,  she 
said,  will  recommend  certain  measures  i 
that  should  be  taken  at  customer  sites  —  1 1 

the  costs  of  which  she  could  not  estimate. 

An  important  aspect  of  ASP,  Zysk  con¬ 
tinued,  is  Atex’s  expectation  “that  people 
will ...  ask  us  to  integrate  other  products” 
from  other  developers.  In  this  respect, 

Atex  will  continue  its  program  of  partner¬ 
ing  to  provide  “best-of-breed”  products, 
the  policy  that  brought  it  into  the  world  of 
Web  publishing  and  online  commerce.  11 
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Insert  More  Profit! 

Are  costly  packaging  problems  eating  away  the  profit  potential  of  your  insert 
sections?  'nsert-filled  sections  bog  down  post-press  packaging  and  often 
require  an  army  of  hand  laborers.  That's  because  machines  can't  get  a  grip  on 
those  profitable  insert  sections.  Until  now!  The  BIG  STUFF™  newspaper  feeder 
is  a  reliable  feeding  engine  that  handles 
thick  insert  and  news  sections  with  ease. 

With  Big  Stuff  hoppers,  you  can  build 
reliable  post-press  automation 
such  as  collators,  folders, 
inserters,  baggers,  labelers 
and  more.  Add  Big  Stuff  to 
your  machines  or  build  new 
solutions  for  a  huge  market! 

It's  a  breakthrough  you  must 
see.  Call  today  for  a  free  video! 

(Manufacturers  and  distributors  welcome. 

Call  Stepper,  Inc.  at  91 3-782-2584,  fax  91 3-782-2441 
or  email  stepper@bigstuff-stepper.com.  Do  it  today! 


1 


MapSI  lor 


The  profitable  cross-media  publishing  solution. 


NewsSpeed  5.0  unifies  print  and  on-line  publishing.  It  provides  greater 
editorial  control  of  web  page  content  by  expanding  the  workflow  strengths  of 
Its  mature  print  publishing  sy.stem  to  the  Internet. 

At  the  heart  of  the  NewsSpeed  system  is  a  comprehensive  database 
which  uses  XML  to  manage  information  independently  of  its  presentation. 
On  top  of  this  database  foundation  are  scalable  solutions  for  page  design, 
text  editing,  pagination,  and  dynamic  web  content  publishing  (without  any 
repurposing  costs).  Write  once,  and  publish  anywhere. 

With  a  unified  system,  both  print  and  on-line  publications  benefit 
from  database  content  management, 
multi-user  workflow  and  collaboration 
tools,  story  version  control,  a  built-in 
archive,  and  sophisticated  fault-tolerance. 


^  Teoinci®' 

INTERNATIONAL^./* 


54  EDITOR& PUBLISHER  JUNE  26,  2000 


The  Associated  Press  puts  the  “AP”  in  ! 

mapping:  “Simple  enough  for  a  copy  editor”!  i 

here,  two  big  names  in  newspapers  and 
j  maps  —  The  Associated  Press  and  Nation-  j  ’ 
al  Geographic  —  launched  competing  i 

Web-based  mapping  services  that  not  only  ■ 
speed  up  the  production  of  maps  but  also  i 

I  have  the  potential  of  taking  the  mapping  i 

I  task  out  of  the  purview  of  graphic  artists  1 1 

I  and  into  the  hands  of  page  designers, 

I  Webmasters,  or  even  copy  editors.  j 

I  MapQuest.com,  a  New  York-headquar-  | 
!  tered  custom  mapper  that  is  often  called 
!  in  to  help  settle  international  boundarj' 
disputes,  introduced  MapWire  as  its  first 
service  for  print  and  Web  newspapers. 

The  subscription  Web  service  allows 
I  newspapers  to  download  any  of  thousands 
j  of  stock  maps  or  create  a  custom  map  by 
i  layering  on  information  such  as  parks,  ter- 
I  rain,  or  highways.  The  Dynamic  Map 
Maker  feature  of  MapWire  allows  news-  j 
papers  to  enter  any  street  name  in  the  : 

United  States  and  get  a  customized  map. 

“It’s  essentially  an  electronic  atlas,”  said  | 
MapQuest.com  Accounts  Manager  Linda  j 
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Geography  lesson  in  the  City  by  the  Bay 

A  world  of  maps  revolve  around  Nexpo 


I  /  4 


Where  print  & 
the  internet  unite. 


AP  and  MapQuest  launch  electronic  cartographic  services 
that  get  newspaper  artists  out  of  the  mapping  business 


BY  MARK  FITZGERALD 

SAN  FRANCISCO 

IN  THE  FIVE  “W”S  OF  PYRAMID-STYLE 

reporting,  “Where”  often  is  singled 
out  as  the  element  in  a  story  that  gets 


its  own  graphic.  But  while  maps  are  a 
popular  choice  to  illustrate  a  story,  they 
present  newspaper  editors  and  artists 
with  another  W:  When  can  it  be  ready? 

At  last  week’s  Nexpo  equipment  show 
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Peters.  “In  those  situations  where  you 
have  a  disaster  or  an  upheaval  in  a  coun¬ 
try,  you’re  not  ever  going  to  take  the  time 
to  have  your  artist  make  it,  but  with  Map- 
Wire,  you  can  let  us  make  it.” 

MapQuest. corn’s  archives  include  maps 
from  National  Geographic  —  plus  maps 
and  geographical  images  from  Knight 
Ridder/Tribune  Infomiation  Services 
and  3-D  city  images  from  Urban  Data 
Solutions.  Maps  are  delivered  in  standard 
file  formats  such  as  GIF,  JPEG,  or  PDF 
and  can  be  modified  using  Macromedia 
FreeHand  or  Adobe  Illustrator  graphics 
applications. 

The  AP  partnered  with  Environmental 
Systems  Research  Institute  (ESRI),  the 
big  developer  of  geographic  information 
system  software  in  California,  to  create 
the  MapShop  online  mapping  service 
launched  at  Nexpo. 

Like  MapQuest.com,  the  AP  service 
permits  members  to  quickly  download 
from  the  Web  stock  images  or  create 
custom  maps  with  layers  of  information 
that  can  be  added  with  simple  point-and- 
click  options. 

“You  enter  the  information  and  then  get 
an  e-mail  message  when  your  map  is  pre¬ 
pared,”  said  AP  Director  of  Graphics  Kris 
Goodfellow.  “It  takes  anywhere  from  a 
couple  of  minutes  to  five  minutes,  depend¬ 
ing  on  the  complexity  of  the  information.” 

The  AP  maps  are  available  in  all 
standard  file  formats  and  can  be  opened 


Netscape:  Dynamic  Map  Maker 


Dynamic  Map  Makar 
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The  Nexpo  big  things  in  mapping  were  introduced  last  week  by  a  newspaper  industry  veteran,  AP, 
and  a  newspaper  industry  rookie,  MapQuest.com,  whose  MapWire  is  its  first  service  for  print  and 
online  newspapers.  The  Dynamic  Map  Maker  feature  of  the  MapWire  subscription  service  allows 
newspapers  to  enter  any  street  name  in  the  country  and  get  a  customized  map. 


■mEUNlVKRSl-n'  OF  OREGON  SCHOOL  OF  JOURNALISM  AND  CO.MMUNICATION 
ANNOUNCES  THE  FIRST  PRESENTATION  OF  THE 


PAYNE  Award  for  Ethics  ln  journalism 

|The  Payne  Awards  are  dedicated  to  honoring  journalists  and  news  organizations 
I  who  make  ethical  decisions  in  the  face  of  political  or  economic  pressures. 


YEAR  2000  RECIPIENTS 


Student  journalist  Award 

The  award  was  presented  to  Erin  Becker,  editor-in-chief,  and  Corey  Lewis,  managing  editor.  The 
Western  Front,  Western  Washington  University,  Bellingham,  Washington,  for  taking  seriously  journalists’ 
obligation  to  maintain  autonomy  and  independence  from  law  enforcement.  In  the  face  of  strong  legal 
pressure  to  turn  over  a  tape  made  hy  animal  rights  terrorists  who  had  vandalized  campus  research  lahs, 
they  refused,  deciding  instead  to  uphold  their  ethical  obligations  and  to  honor  the  highest  professional 
standards  of  journalism. 


INDIVIDUAL  JOURNALIST  AWARD 
News  Staff  of  the  Los  Angeles  Times 

Bill  Boyarsky,  city  editor,  and  David  Shaw,  media  critic,  accepted  the  award  on  behalf  of  all  the  editors 
and  reporters  who  placed  their  own  careers  in  jeopardy  to  protect  the  editorial  integrity  of  their 
newspaper.  Rather  than  accept  a  business  decision  to  share  profits  of  a  special  edition  of  the  newspaper’s 
Sunday  magazine  with  a  source,  the  staff  stood  up  for  the  principles  of  editorial  autonomy  and  integrity. 


NEWS  ORGANIZ  ATION  AW  ARD 
The  Union  Democrat,  Sonora,  California 

Patty  Fuller,  editor,  and  Geoff  White,  publisher,  accepted  the  award  on  behalf  of  The  Union  Democrat. 
For  more  than  two  months  in  the  face  of  nearly  overwhelming,  economic,  political  and  competitive 
pressure,  the  newspaper  refused  to  follow  the  lead  of  major  national  news  organizations  and  rely  on 
anonymous  sources  to  name  suspects  in  the  sensational  Yosemite  triple  murder  case.  This  small  Western 
Communications  daily  newspaper,  despite  daily  competition  in  their  local  market,  fast  to  a  pb«pan; 
code  of  ethics  that  prohibits  publication  of  the  names  of  suspects  identified  only  by  anwiymous  fbnrces. 


with  common  software  packages  such  as 
FreeHand  or  Illustrator. 

“Our  maps  are  dynamic  in  that  you 
can  layer  information  on  them  —  but 
simple  enough  for  a  copy  editor  to 
generate  a  map  for  a  story  about  a 
skunk  hit  by  a  car  at  the  corner  of  Main 
and  Central,”  Goodfellow  said.  11 
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ON  THE  SUPPLY  SIDE 


PEOPLE 


PREPRESS 

Harris  Publishing  Systems 

Melbourne,  Fla. 

Baseview  Products 

Ann  Arbor,  Mich. 

Named  John  MacEwen,  37,  sales 
vice  president  for  the  Harris  Corp. 
division  and  its  subsidiary.  He  joined 
Baseview  seven  years  ago  after  running 
his  own  prepress  service  bureau.  Most 
recently  Baseview  sales  director,  selling 
to  its  larger  customers,  MacEwen 
earlier  was  an  assistant  editorial 
product  manager.  He  oversees  a 
combined  sales  force  of  20,  as  well  as 
three  international  distributors.  Jean 
Pearson,  in  charge  of  Baseview  order 
administration  and  direct  management 
of  international  distribution,  reports  to 
MacEwen.  Steve  Heide  takes  over  as 
Baseview  director  of  national  accounts. 
MacEwen  reports  to  Don  Rogers,  vice 
president  and  general  manager  of 
Harris  and  Baseview. 


Geac  Publishing  Systems 

Tampa,  Fla. 


Appointed 
Billie  Smith 
operations  man¬ 
ager  in  Tampa. 

Most  recently 
president  and 
publisher  of  the 
Aberdeen  (S.D.) 

American  News,  _  .  . 

Smith  has  spent  0""®  Smith 

more  than  22  Operations 

^  Manager,  Gfjvc 

years  at  news¬ 
papers.  She  comes  to  Geac  with  exten¬ 
sive  application  knowledge  of  Geac’s 
business,  advertising,  and  circulation 
systems,  having  used  these  solutions 
during  12  years  of  systems  manage¬ 
ment  positions,  beginning  at  the  Talla¬ 
hassee  (Fla.)  Democrat.  She  also  was 
Knight  Ridder’s  publishing  director, 
acting  as  a  publishing  systems  consult¬ 
ant  and  reviewing  publishing  systems 
capital  requirements  for  the  group’s  31 
papers.  Her  project  management  in 
Aberdeen  covered  new  editorial,  classi¬ 
fied,  output,  and  phone  systems.  At 
Geac,  she  reports  to  Mark  Mc- 
Laughlan,  global  director  of  services 
and  support,  and  is  responsible  for 
planning,  organizing,  and  managing  all 
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day-to-day  operations.  In  addition. 
Smith  contributes  to  the  development 
and  implementation  of  best-manage¬ 
ment  practices  and  helps  define  prod¬ 
uct  direction. 


OUTPUT 

Monotype  Systems  Inc. 

Rolling  Meadows,  III. 

Announced  the  promotion  of  Tony 
Ford  to  president  and  chief  operating 
officer  by  its  PrePress  Solutions 
subsidiary’s  board  of  directors.  Ford 
was  recently  hired  as  senior  vice 
president  and  general  manager. 


PRESSROOM 

Global  Press  Sales 

Somerset,  N.J. 

Appointed  Michael  J.  Heldt 
president  and  chief  operating  officer, 
with  responsibility  for  day-to-day 
operations  of  the  company  and  its 
subsidiaries.  Global  Singlewidth  Sales 
LLC  and  Stanford  Products  LLC.  With 
more  than  25  years’  experience  in  the 
press  manufacturing  industry,  Heldt 
had  been  chief  administrative  officer 
of  MAN  Roland  Inc.  Global  founder 


I  Edward  R.  Padilla,  formerly  MAN 
I  Roland  CEO,  assumes  the  titles  of 
j  chairman  and  CEO,  and  will  focus  on 
I  boosting  income  through  e.xpansion 
!  of  services.  Padilla  said  Heldt  would 
also  become  a  minority  investor  and 
director.  The  company  supplies  used 
presses  (including  component 
remanufacturing/refurbishing), 
press-configuration  engineering, 

I  and  turnkey  installations. 


Kodak  Polychrome  Graphics 

Norwalk,  Conn. 

Promoted  Frank  Cuervo  from 
project  management  and  quality 
process  control  to  equipment  asset 
manager  for  the  United  States  and 
Canada,  with  responsibility  for 
working  with  field  sales,  marketing, 
customer  service,  strategic  planning, 
and  finance  on  best  practices  related 
to  the  equipment  business.  Cuervo 
earlier  had  been  senior  film  technical 
specialist. 

KPG  also  hired  Peter  U.  Blum  as 
corporate  \'ice  president  and  Europe 
region  president,  based  in  Harrow, 
England.  Blum  spent  most  of  his  career 
with  Hoechst,  where  he  recently  served 
for  eight  years  as  managing  director  of 
the  Printing  Unit,  which  became  a  part 
of  Agfa  within  Bayer  AG  four  years 
ago.  Earlier,  Blum  held  executive  posts 
at  Hoechst  Chemical  Products  in  Hong 
Kong,  corporate  marketing  in  his 
native  Germany,  and  specialty 
products  in  the  United  States,  as  well 
as  the  CEO  spot  at  Hoechst  Canada. 


A-American  Press  Parts 

Rockford,  III. 

Added  Donn  Stephan  to  its  manage¬ 
ment  team  as  sales  and  marketing 
vice  president.  The  position  includes 
responsibility  for  Internet  systems 
and  product  development.  A  trained 
machinist  with  a  degree  in  marketing, 
Stephan  spent  18  years  in  sales  and 
service-related  positions  at  Goss 
Graphic  Systems.  Until  accepting  the 
executive  position  at  A-American,  he 
served  as  Goss  Services  sales  manager, 
selling  web-width  cut-downs,  press 
enhancements,  and  rebuilt  parts. 


BUSINESS  SYSTEMS 

NTI  Newspaper  Technologies 

Inc.,  Calgary,  Alberta 
Promoted  Maggie  Rigaux  to  vice 
president,  product  implementation 


and  customer  care. 


PLANT  AND  PROCESS 

Harding»Ankarlo 

DeSIGNAlLIANCE,  Boulder,  Colo. 

Hired  Todd  Heirls,  formerly  senior 
architect  and  project  manager  at 
Cleveland-based  GSI,  and  Jordan 
Robert,  a  former  software  developer. 

Heirls’  10  years  of  experience 
includes  production  plant  and  office 
renovations  and  expansions  and  new 
facilities.  He  joins  the  project  teams 
for  the  Skagit  Valley  (Wash.)  Herald! s 
new  office  and  plant  and  The  Seattle 
Times'  production  plant. 

As  a  process  analyst  for  the 
consulting  firm,  Robert  has  helped 
clients  reduce  both  time  and  costs 
systemwide.  He  currently  is  at  work 
on  projects  for  the  Minneapolis  Star 
Tribune,  The  Sacramento  (Calif.) 

Bee,  and  the  Longmont,  Colo.,  Daily 
Times-Call. 


www.editorandpubllsher.com 
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EDITORe?  PUBLISHER 


Phone:  1-888-825-9149  ~ 


CLASSIFIED  ADVEDTISING 


~  Fax :  (646)  654-5312 


770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


ENTERTAINMENT 


Hollywood  News  and  Gossip  column. 
Fax  request  for  samples  and  rates  to: 
847-446-4804 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308 /  (909)  766-7617 


^ANNOUNCEMENTS-  ♦  || 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
13240  Peyton  Drive 
Dallas.  TX  75240 
(972)  960-0096 


EXECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley.  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Thomas  C.  Bolitho 
BOLITHO  MEDIA  SERVICE 
Newspaper  Brokers 

"A  34-year  tradition  of  service  to  com¬ 
munity  newspapers” 

Scores  of  newspaper  sales  completed, 
from  $500,000  to  $50,000,000 
Quality  industry  references 
Call  or  E-mail  today  for  a  no  charge, 
confidential  consultation 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
bolitho@bolitho.com 
"Visit  our  website"  www.bolitho.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


EXECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


Executive  Search  Consultants 


"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

713-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 


Leader  in  Sale 
of  Community 
Newspapers  1^ 

Check  our  References 
(214)  265-9300  jg(]  pickenbacher 
Rickenbacher  Media 
6"'31  Desco  Dr.,  Dallas,  TX  75225 
WWW .  rickenbachermedia .  com 


PHILLIPS  PROPERTIES.  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


NEWSPAPERS  FOR  SALE 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


N.W.  rural  weekly  newspaper  and  shopper 
-  solid  ag  community,  $400,000 
Fournier  Media  (509)  786-4470 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To . . . 
www.mediamergers.com 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SAIE 


WEST  COAST 

NEW  LISTING!  WEEKLY,  MONTHLY 
NWSPS.  (2)  -  Growing  So.  CA.  moun¬ 
tain  area.  ‘99  gross  $267K.  Real  prop¬ 
erty  avail.  Asking  Price  w/o  property: 
$395,000 

NEW  LISTING!  QUALITY  MAGAZINE  in 
most  desirable  coastal  community.  ‘99 
gross  $275K.  /Vsking  Price:  $395,000 
SALE  PENDING!  TWO  EXCELLENT 
WEEKLIES  -  adjacent,  self-contained 
with  real  property  parcels  and  press.  Ask¬ 
ing  Price:  $4.57  million. 

MULTI-DAY  NEWSPAPER  -  with  press. 
FY  ‘99  gross  over  $1M.  Inch  real  prop¬ 
erty.  Near  ocean.  Asking  Price:  $2.5 
million. 

SORRY,  IT’S  SOLD!!  BUS.  MAGAZINE  - 
Monthly,  high  demogr.  mkt.  Opportunity 
to  grow.  Asking  Price:  $1.2  million. 

SORRY,  IT’S  SOLD!  TWO  WEEKLIES  - 
Legally  ad].,  in  strong  growth  area,  ‘99 
gross  $610K.  Asking  Price:  $750,000. 
SMALL  WEEKLY  -  No.  CA.  mountain 
area.  ‘99  gross  $79K.  Asking  Price: 
$100,000 

Mel  Hodell,  Bkr. 

Contact  Gregg  K.  Knowles,  Exclusive  Agent 
(909)  626-6440.  Fax  (909)  624-8852 

www.media-broker.com 


PUBLICATIONS  FOR  SALE 


FLORIDA  MONTHLY  MAGAZINE 
Very  profitable.  In  dynamic  fast  growing 
area!  Great  opportunity  for  first  time 
buyer.  Owner  will  assist  in  transition. 
$350,000.  engcom@aol.com 


“The  new.spaper  can  become  the  rcKk  of 
the  community,  separating  water-cooler 
talk  from  the  truth” 

-Dan  Rather.  CBS  News  ancht,r,  1998 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  |  Bolitho-Cnbb  r  We  have  sold 
for  Estate,  ESOP,  |  ^  .A.SSOCi3t0S  thousands  of 
Partners,  Bank,  Tax,  I  Publication  Brokerage  :  publishing  companies 
Stock,  Assets  *Appraisal8  since  1923 


Please  .call  us  to  discuss  your  options  in  a  sale 


John  Crlbb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcrib6@imt.net 


*Jlm  Hicks 
307-684-9407 


Tom  Karavakis 
941-403-4133 


For  a  listing  of  publications  for  saie,  go  to  www.cribb.com 
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-EQUIPMENT  &  SUPPLIES- 


-INDUSTRY  SERVICES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)850-7951 
WWW,  newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter,, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  A/£WS»/£A/D 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses,  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


Currently  Available  from  Inland 

•  8-unit  GOSS  URBANITE  with  U-1193 

•  6-unit  GOSS  URBANITE  with  U-1032 
folder  (press  is  refurbished). 

•  GOSS  URBANITE  tri-color  units  with 
10-side  color  deck  (U-807  &  U-797). 

•  One  7-unit  and  one  8-unit  GOSS  COM¬ 
MUNITY  presses  each  consisting  of  an 
SSC  folder,  C,  SC,  and  SSC  units. 

■  10-unit  &  8-unit  GOSS  SSC  presses  - 
units  have  drop  down  levers  &  RCR. 

■  GOSS  SSC,  SC  &  COMMUNITY  units 
-  stacked  or  floor  position. 

»  5-unit  HARRIS  V15C  with  JF7  &  30 
HP  drive,  1981  vintage. 

•  4  HARRIS  VI 5C  units,  (converted  to 
VI 5D),  mid  70’s  vintage. 

»  One  5-unit  and  one  6-unit  HARRIS 
VISA  presses  with  JF7  &  30  HP 
drive. 

•  Two  6-unit  NEWS  KING  presses  with 
stacked  sets  of  units. 

»  5-unit  NEWS  KING  with  KJ6,  4  floor 
units,  1  stacked. 

•  22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2  160-page  folder, 
nine  45”  RTP’s  - 1990  vintage. 

•  22"  GOSS  HEADLINER  OFFSET  con¬ 
sisting  of  5  black  units,  2  units  with 
13-side  half  decks,  a  standalone  TKS 
half  deck,  3:2  folder,  7-42”  RTP’s, 
Smith  spray  bars,  T-NPC  press  con¬ 
trols. 

»  5-unit  HARRIS  1660  with  double  2:1 
folder,  air  angle  bars,  two  200  HP 
motors,  five  MEG’s. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999 
Lenexa,  Kansas  USA  66285 
(913)  492-9050  Fax  (913)  492-6217 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 

www.msicylinders.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


•  Goss  3:2  Folders  23  9/10",  22  3/4",  - 

22",  21  1/2  ”,  21"  ADVERTISING  SERVICES 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  . 

45"  j  posT-h^flore.  Adpe: 

•  Goss  Y  columns  all  sizes  NoteAdSdCi 

i  NoteAdt.com,  li>c.  it  your  to< 

•  Goss  Metro  units  l  printing  and  placement  ol  Po 

•  Harris  1650  folder  22  3/4”  I  ‘ readers^ 

•  Ol  your  print  media  adverti^ 

Northeast  Industries,  Inc.  i  -AuthonzeddrainbutwoOM. 

Tel:  (800)821-6257  i  1-877-668-3231 

Fax:  (323)  256-7607  |  . 
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PosT-rt’hlot^  Adpe^rtising  by 

NoteAd&com 

NoteAdt.com,  tnc.  it  your  tource  for  the 
printing  and  placement  of  Pott-it*  Note  adt. 

•  Proven  to  enhance  readership  arxi  response 
ol  your  print  media  adverti^ng. 

•  Authorized  distributor  ol  3M. 


CIRCULATION  CONSULTANTS 


Expand  your  Single  Copy,  Home  Delivery, 
T.M.S.,  N.I.E.  and  Subscription  Programs. 
KAMEN&  CO.  (516)  379-2797 


CIRCULATION  SERVICES 


3H  YEARS  NEWSI'AEER 
EXI»EKIEINt:E 


Metro  New.s  Service,  Inc. 
Nationwide  TF.LEMARKF.TING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
WWW.  metro-news. com 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  17  YEARS 
Call  Bob  Price  (800)  458-3305 


CIRCULATION  SERVICES 

The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
l-888-343-0470extl09 
Learn  More  At: 

www.circulatjonservices.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schreibman:  (800)  830-3776 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

(303)  791-3301  www.fakebrains.com 

EMPLOYMENT  SERVICES 

www.NewspaperRecruiter.com 

Over  100  media  sales  &  sales  manage¬ 
ment  jobs  75  cities  nationwide  -  Let  us 
help  you  find  your  new  opportunity  free! 
www.newspaperrecruiter.com 
(303)  368-5900 
birschbach  recruitment  network 

PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACCOUNTING 


CONTROLLER 

The  Daily  Nonpareil,  and  cluster  of  5 
associated  sister  papers  in  need  of  a  Con¬ 
troller  to  run  its  Business  office.  Duties 
include  all  accounting  functions,  finan¬ 
cial  statements  and  budgeting.  Good 
communications,  computer  and 
supervisory  skills  are  required.  Account¬ 
ing  degree  of  CPA  preferred  or  equivalent 
experience.  Competitive  compensation 
and  benefits.  Send  resume  and  salary 
requirements  to: 

Jeannette  Johnson,  The  Daily  Nonpareil 
117  Pear  Street,  Council  Bluffs,  lA  51503 
Or  E-mail:  jjo’inson@nonpareilonline.com 

ADMINISTRATIVE 


Adirondack  Explorer  seeks  publisher  to 
direct  marketing,  promotion,  circulation 
and  advertising.  This  fast-growing 
monthly  newspaper  covers  the  people, 
politics,  outdoor  recreation  and  natural 
glories  of  the  East’s  great  wilderness 
park.  Offices  in  village  amid  lakes  and 
mountains. 

Call  Rachel  Rice,  (518)  891-9352 


www.edltorandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  -  Fax :  (646)  654-5312 


www.edltorandpublisher.com 


JUNE  26,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax  :  (646)  654-5312 


770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


ADVERTISING  I  AD\T;RTISING  I  ADVERTISING  I  ART/GRAPHICS 


CLASSIFIED  MANAGER 
The  Pittsburgh  PennySaver  has  an  open¬ 
ing  for  a  classified  manager  due  to  pro¬ 
motion.  Our  73  zoned,  direct  mailed  edi¬ 
tions  have  the  largest  audited  weekday 
readership  circulation  serving  a  great 
city.  Experience  classified  manager  with 
strong  written  and  verbal  communica¬ 
tions  skills.  Possess  the  ability  to  hire, 
train,  supervise  and  motivate  a  staff  of 
30.  Candidate  must  thrive  on  reaching 
revenue  goals  while  focusing  on 
customer  satisfaction  and  team  building. 
Position  reports  to  VP  of  Telemarketing. 
Send  resume  via  fax  to: 

Bill  Weaver  (412)  243-2843  Or 
460  Rodi  Road,  Pittsburgh,  PA  15235 


AD  DIRECTOR 

Times-Shamrock  Communications  has 
an  immediate  opening  for  Ad  Director  of 
a  18,000  circulation  PM  daily  and  Sun¬ 
day  in  colonial  Petersburg,  Virginia.  Serv¬ 
ing  a  market  area  with  unique 
characteristics,  it  represents  three 
diverse  cities  and  three  surrounding 
counties. 

The  position's  primary  responsibilities 
are  to  increase  revenues  in  both 
classified  and  display  advertising 
through  strong  management  techniques, 
generation  of  new  ideas  and  rela¬ 
tionship-building  with  major  accounts 
and  organizations  throughout  the  area. 
The  individual  we  seek  should  have  a  pro¬ 
ven  track  record  in  sales  and  attainment 
of  goals,  outstanding  interpersonal  skills 
and  a  solid  management  background. 
Times-Shamrock  Communications  is  a 
family-owned  media  corporation  encom¬ 
passing  27  print,  12  radio  broadcasting 
properties  and  a  distribution  company. 
We  offer  a  competitive  salary,  generous 
benefits  package  and  the  opportunity  to 
lead  an  award-winning  newspaper.  EOE 
Please  send  resume  and  salary  require¬ 
ments  to; 


VNU  E-MEDIA’S  Los  Angeles  office  is  in 
need  of  a  person  to  support  the  sales 
department.  Great  opportunity  for  a 
person  with  administrative  experience  to 
join  a  leading  content  provider  and  grow 
with  the  department.  Excellent  typing, 
computer  and  communication  skills 
necessary  as  well  as  some  knowledge  of 
Photoshop.  Competitive  salary  with  full 
benefits  package.  Send  resume  to  HR  - 
BPI  Entertainment  News  Wire,  5055 
Wilshire  Blvd.,  Los  Angeles,  CA  90036. 

Or  Fax  (323)  525-2211 
Or  E-mail:  hrla@bpicomm.com 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE?  The  Ogden  Newspa¬ 
pers  has  openings  at  a  few  of  our  36 
daily  newspapers.  We  have  current  open¬ 
ings  in  Circulation,  Editorial,  Advertising, 
Production  and  more.  Check  out  our 
Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES  THIS  WEEK 
ADVERTISING  DIRECTOR 
FORT  DODGE,  lA  -  Award-winning  daily 
newspaper  with  over  20,000  circulation 
in  a  beautiful  growing  Midwest  city  is 
seeking  a  leader  for  its  advertising 
department.  We  are  looking  for  someone 
with  a  proven  track  record  of  increasing 
sales.  The  successful  applicant  must  be 
able  to  motivate,  train  and  lead  by  exam¬ 
ple  and  would  report  to  the  publisher. 
Experience  in  developing  and  implement¬ 
ing  a  successful  sales  campaign  is 
required.  Duties  include  supervision  of 
outside  and  inside  account  executives, 
handling  of  major  accounts,  coordination 
of  special  sections  and  promotions,  set¬ 
ting  and  achieving  monthly  revenue 
goals,  and  conducting  weekly  training 
and  sales  meetings.  Compensation 
package  includes  Blue  Cross/Blue  Shield 
health  insurance,  dental,  optical,  dis¬ 
ability,  and  life  insurance  available, 
401(k)  retirement  plan,  and  other  fringe 
benefits.  If  you  have  a  proven  sales 
management  record,  send  resume, 
salary  requirements,  and  cover  letter  to; 

The  Messenger 

Attn:  Human  Resources  Department 
713  Central  Avenue,  Fort  Dodge,  lA  50501 


ACCOUNT  EXECUTIVES 
Outstanding  opportunities  with  world- 
class,  fast  growing  newspaper  rep  firm. 
Sales  positions  in  New  York  and  Atlanta 
offices  available.  Responsibilities  include 
sales  and  presentations  for  national, 
retail  and  recruitment  advertising  to 
growing  list  of  quality  newspapers.  Min¬ 
imum  5  years  newspaper  or  media  sales 
experience,  excellent  communication 
skills  and  computer  literacy.  Competitive 
salary  and  benefits  package.  Send 
resume  and  salary  requirements  to: 

Box  01267,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


RISING  STARS 

A  major  newspaper  group  is  assembling 
a  pool  of  talent  to  fill  current  and  future 
advertising  positions.  We’re  looking  for 
career-oriented  people  interested  in  prog¬ 
ressive  advancement.  Our  community 
newspaper  division  includes  12  daily 
newspapers  in  9  states,  primarily  in  the 
West  and  Midwest,  ranging  from  5,000 
to  50,000  circulation.  We  place  a  high 
priority  on  newspaper  autonomy,  editorial 
excellence  and  innovative  growth 
strategies.  We  believe  in  rewarding 
excellence.  If  your  values  and  goals  are 
similar  and  you  want  to  move  your  career 
forward,  send  a  cover  letter  and  resume 
tO; 

Box  01196,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  in  sales  processes.  To  apply, 
submit  your  resume  with  source  code: 

EP-ASM-CFH 

chaymes@orlandosentinel  .com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting= 
place. 

888.825.9149 


DESIGNER/ILLUSTRATOR 
The  Houston  Chronicle  Editorial  Art 
department  is  in  search  of  a  talented 
page  designer  Responsibilities  include 
designing  newspaper  pages  for  features 
sections,  business,  sports,  news,  and 
possibly  some  special  sections.  Must 
have  strong  layout  and  design  skills. 
Ability  to  illustrate  is  a  plus.  Requires 
experience  with  QuarkXPress,  Photo¬ 
shop,  FreeHand  or  Illustrator.  Working 
hours  Mon-Fr-,  but  will  include  occa¬ 
sional  weekend  and  night  work.  Re¬ 
quires  college  degree  with  2-t-  years  of 
daily  newspaper  experience.  E-mail 
resume  to  ernle.williamson@chron.com 
or  mail  to  Ernie  Williamson: 

Houston  Chronicle 

801  Texas  Avenue,  Houston,  TX  77002 


GRAPHIC  DESIGNER 
lOO-f  daily  newspaper  seeking  experi¬ 
enced  Ad  Creator  for  our  Advertising 
Operations  Division.  Will  create  original 
newspaper  advertising,  scan  and  tone 
photographs  and  support  the  print  pro¬ 
duction  process.  Also,  will  share  team 
responsibilities  and  produce  sales  sup¬ 
port  materials.  Requires  skills  in  design, 
page  layout  and  typography,  rounded 
desktop  publishing  abilities,  graphic  arts 
and  printing  production  knowledge. 
Should  have  experience  with  PC/Mac, 
QuarkXPress,  Photoshop,  Illustrator  and 
Acrobat.  Prefer  art-related  4-year  degree 
or  equivalent  related  work  experience. 
The  Daily  Press  is  the  Hampton  Roads 
subsidiary  of  Tribune,  honored  by  FOR¬ 
TUNE  magazine  for  the  third  consecutive 
year  as  America’s  most  admired  pub¬ 
lishing  company.  We  offer  a  competitive 
salary  and  an  excellent  benefits  package, 
including  ESOP,  401(k)  and  stock 
purchase  plans.  Please  apply  with  a 
resume,  including  salary  history,  at: 

The  Daily  Press,  Inc. 

Attn:  Human  Resources 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 
FAX;  (757)  247-7884 
E-mail:  resumes@dailypress.com 
Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  DIRECTOR 
Los  Angeles 

Experienced  well  rounded  Circulation 
Director  needed  for  Los  Angeles  based 
paid  daily  business  publication.  Must 
have  strong  hands-on  experience  in 
circulation  promotion,  N/S  Sales,  and 
ABC  audits.  The  right  candidate  must  be 
a  good  communicator,  well  organized, 
goal  oriented  and  able  to  work  well  with 
others. 

Send  resume  with  salary  requirements  in 
strict  confidence  to; 

Department  AH 
BPI  Communications 
770  Broadway 
New  York,  NY  10003 
Or  Fax  to  (646)  654-53 12 
Or  E-mail  to  AHAIRE@bpicomm.com 

www.editorandpublisher.com 


J.  Wesley  Rowe,  Publisher 
The  Progress-Index 
15  Franklin  Street 
RO.  Box71 

Petersburg,  VA  23804 
Phone;  (804)  732-3456 


ADVERTISING 

ADVERTISING 

Edito 

PUBG 

REGIONAL  ADVERTISING  MANAGER 

Editor  &  Publisher,  the  dominant  trade  magazine  of  the  newspaper  industry, 
seeks  a  Northeast  Regional  Advertising  Manager  to  sell  display  advertising 
across  multiple  print  and  web  products.  Minimum  5  years  print  advertising 
experience  required,  along  with  knowledge  of  the  newspaper  industry.  Online 
publishing  knowledge  a  plus.  Position  offers  a  competitive  compensation 
package. 

Please  respond  to  Dennis  O’Neill  VP/Publisher; 

Fax  (212)  691-6939 
or  doneill@editorandpublisher.com 
No  phone  calls  please 

C4  EDITOR& publisher  CLASSIFIEDS  JUNE  26,  2000 
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Phone:1-888-825-9149  -  cmniFiED  idvehiisini)  ~  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION  ZONE  MANAGER 
The  Mobile  Register,  a  morning  newspa¬ 
per,  has  an  opportunity  for  an 
enthusiastic  well-organized  individual  to 
manage  a  designated  zone  overseeing 
two  distribution  centers  in  our  Home 
Delivery  operation.  Successful  candidate 
will  plan,  direct,  coordinate,  and 
supervise  activities  within  the  Zone. 
Must  be  capable  of  implementing 
innovative  ideas  to  stimulate  circulation 
growth. 

Ideal  candidate  will  possess  previous 
managerial  experience  with  demon¬ 
strated  skills  in  managing  people,  prob¬ 
lem  solving,  and  decision  making.  We 
offer  salary,  auto  allowance,  MBO  bonus 
plan  and  an  excellent  benefit  package. 
Salary  commensurate  with  experience. 
Send  resume  including  salary  require¬ 
ments  tO: 

Human  Resources  Department 
The  Mobile  Register 
RO.  Box  2488 
Mobile,  AL  36652 


SINGLE  COPY  MANAGER 
The  News  &  Observer,  a  160K  daily  and 
210K  Sunday  serving  eastern  North 
Carolina,  is  seeking  a  creative  and  expe¬ 
rienced  professional  to  lead  Single  Copy 
in  the  dynamic  Raleigh/Durham  market. 
This  is  an  outstanding  opportunity  for  an 
innovative,  focused  and  results-oriented 
leader  who  possesses  the  vision  to 
strategically  build  a  world-class  single 
copy  operation.  Duties  include  devel¬ 
oping  and  executing  a  single  copy  sales 
and  marketing  plan  geared  to  drive 
volumes  through  traditional  and  nontradi- 
tional  account  management,  retail  part¬ 
nerships  and  new  business  devel¬ 
opment.  Candidates  should  possess  the 
leadership  skills  necessary  to  guide  a 
single  copy  team  of  7  employees  and  60 
contractors  who  currently  generate  sales 
of  20K  daily  and  33K  Sunday.  The 
ability  to  budget  and  implement 
strategies  accordingly  is  also  critical. 

The  ideal  candidate  will  have  3-5  years 
experience  managing  a  single  copy  oper¬ 
ation  with  extensive  sales,  marketing, 
organization  and  communication  skills. 
The  candidate  should  also  possess  supe¬ 
rior  analytical  skills  and  the  ability  to 
handle  multiple  tasks  simultaneously. 
The  ability  to  work  in  a  collaborative, 
team-oriented  environment  is  also  a  key 
requirement.  A  college  degree  is  pre¬ 
ferred. 

The  News  &  Observer,  a  McClatchy 
Company  newspaper,  offers  a  com¬ 
petitive  salary  with  excellent  benefits 
while  providing  employees  a  challenging 
and  rewarding  environment  in  which  to 
succeed. 

If  your  background  closely  matches  this 
position,  please  send  resume  and  cover 
letter  to; 

The  News  &  Observer 
Human  Resource  Department 
Attn:  Single  Copy  Manager 
RO.  Box  191,  Raleigh,  NC  27602 
E-mail:  rlucas@nando.com 

FAX:  (919)  829-8900 
wvi/w.editoran'tpublisher.com 


CIRCULATION 


BUSINESS  SYSTEMS  MANAGER 
The  Milwaukee  Journal  Sentinel,  Wis¬ 
consin’s  largest  daily  newspaper,  cur¬ 
rently  has  an  opening  for  a  Circulation 
Business  Systems  Manager.  The  Busi¬ 
ness  Systems  Manager  is  responsible  for 
ensuring  that  all  circulation  systems  are 
functioning  optimally  to  meet  user  and 
customer  needs.  The  Manager  and  staff 
of  approximately  5  full  time  employees 
act  as  the  primary  liaison  with  the 
Information  Technologies  department  in 
analyzing  current  and  long-term  informa¬ 
tion  requirements  and  putting  strategies 
in  place  to  attain  system  design,  imple¬ 
mentation,  execution  and  documentation 
goals. 

We  are  looking  for  a  strong  manager 
with  a  BS  in  MIS  or  related  experience, 
experience  with  relational  databases 
(DISCUS  database  experience  preferred), 
experience  with  telecommunication  and 
other  technologies,  and  5  years  proven 
experience  leading  a  team  of  successful 
individuals  and  previous  project  man¬ 
agement  experience. 

If  interested  in  expanding  your  career 
with  a  leader  in  the  industry,  submit 
resume  and  cover  letter,  along  with 
salary  requirements  to: 

Journal  Sentinel  Inc. 

RO.  Box  661 

Milwaukee,  Wl  53201-9828 
Fax  (414)  224-2897 
Equal  Opportunity  Employer 
Email:  hr@onwiscom 


CIRCULATION  MANAGER 
Mid-size  midwest  newspaper  is  seeking 
a  leader  to  join  our  management  team. 
Position  is  responsible  for  all  aspects  of 
circulation  (saies,  service  and  collec¬ 
tions),  as  well  as  management  of  our 
warehouse  facilities  and  transportation 
network  in  a  union  environment. 

The  successful  candidate  must: 

•  Possess  effective  interpersonal  skills 
and  written/oral  communication  skills 

•  Be  able  to  deliver  quality  results  under 
deadline  pressure 

•  Be  able  to  motivate  and  coach 
employees 

•  Have  a  minimum  of  3  years’  suc¬ 
cessful  management  experience  at  a 
weekly  or  daily  newspaper  with  direct 
supervisory  responsibilities  for  least 
five  individuals. 

•  Have  a  strong  commitment  to 
customer  service 

•  Must  be  self-starter  who  enjoys  a  fast- 
paced  environment 

•  Be  highly  organized  and  enjoy 
numerical  analysis  work 

•  Possess  a  willingness  to  work  variable 
hours,  including  early  mornings  and 
weekends 

•  Be  PC  proficient 

•  Possess  a  Bachelor’s  degree 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package.  For  con¬ 
sideration,  please  forward  your  resume 
with  salary  requirements  to: 

Box  01274,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
Equal  Opportunity  Employer 


CIRCULA-nON 


CONSUMER  MARKETING  MANAGER 
The  Lexington  (KY)  Herald-Leader 
(120,500  daily)  seeks  an  aggressive  and 
experienced  individual  to  head  up  the 
sales  efforts  of  the  newspaper  to  help 
grow  paid  circulation  including  home 
delivery  sales,  telemarketing,  crew,  kiosk, 
events,  NIE  and  direct  mail.  A  degree 
and  2-3  years  circulation  management 
experience,  excellent  communication  and 
presentation  skills,  strong  budgeting  and 
mathematical  aptitude  plus  good  ana¬ 
lytical  and  decision-making  skills  re¬ 
quired. 

We  value  our  employees  and  offer  a 
salary  that  is  competitive  on  both  a  local 
and  national  level  along  with  excellent 
benefits  and  a  great  working  environ¬ 
ment.  Respond  by  sending  resume  and 
salary  requirements  to: 

E.  Arnold,  Employment  Manager 
100  Midland  Avenue,  Lexington  KY  40508 
Fax  (606)  231-3584 
Or  E-mail  to:  earnold@heraldleader.com 


CIRCUUTION  DIRECTOR 
Times-Shamrock  Communications  has 
an  immediate  opening  for  a  Circulation 
Director  of  a  18,000  circulation  PM 
daily  and  Sunday  in  colonial  Petersburg, 
Virginia.  Serving  a  market  area  with 
unique  characteristics,  it  represents 
three  diverse  cities  and  three  surround¬ 
ing  counties. 

The  ideal  candidate  must  possess  a 
strong  work  history  which  reflects  good 
management  and  leadership  skills.  You 
must  have  considerable  experience  in 
home  delivery,  single  copy,  retention, 
distribution  and  collections.  A  solid  sales 
and  service  background,  a  winning  atti¬ 
tude,  creativity  and  the  ability  to  com¬ 
municate  and  motivate  are  also  required. 
Times-Shamrock  Communications  is  a 
family-owned  media  corporation  encom¬ 
passing  27  print,  12  radio  broadcasting 
properties  and  a  distribution  company. 
We  offer  a  competitive  salary,  generous 
benefits  package  and  the  opportunity  to 
lead  an  award-winning  newspaper. 

Please  send  resume  and  salary  require¬ 
ments  to: 

J.  Wesley  Rowe,  Publisher 
The  Progress  Index 
15  Franklin  Street,  RO.  Box  71 
Petersburg,  VA  23804 
Phone:  (804)  732-3456 


CIRCULAnON 


ZONE  MANAGER-HOME  DELIVERY 
The  Dallas  Morning  News  currently  has 
an  opening  for  a  Zone  Manager  -  Home 
Delivery.  This  individual  will  build 
circulation  and  provide  exemplary 
customer  service. 

RESPONSIBILITIES: 

•  Building  quality  circulation  by  working 
with  independent  contractors  to 
increase  the  number  of  new  subscrip¬ 
tions,  as  well  as  retaining  existing  sub¬ 
scribers. 

•  Providing  leadership  in  the  manage¬ 
ment  of  an  entire  zone  and  supervising 
the  activities  of  contractors  to  ensure 
the  timely  delivery  of  approximately 
25,000  home  delivery  subscribers. 

•  Motivation  of  the  mdependent  con¬ 
tractors  to  successfully  use  available 
sales/marketing  tools  and  techniques. 

•  Will  also  recruit,  interview,  and  select 
contractors. 

QUALIFICATIONS: 

•  Minimum  of  3  years’  successful  man¬ 
agement  experience  with  direct 
supervisory  responsibilities  for  at  least 
five  individuals. 

•  Newspaper  circulation  experience 
helpful  but  not  required.  Previous 
small  business  experience  a  plus. 

•  Team  oriented  with  effective  lead¬ 
ership  skills  to  include  motivation  of 
others  to  achieve  sales  and  service 
goals,  performance  monitoring,  feed¬ 
back  and  counseling. 

•  Strong  commitment  to  customer  ser¬ 
vice  and  customer  service  satisfaction 
as  evidenced  by  previous  record  of 
customer  service  and  customer  reten¬ 
tion. 

•  Must  be  self-starter  who  enjoys  a  fast- 
paced  environment,  is  highly 
organized  and  enjoys  numerical  analy¬ 
sis  work. 

•  Willingness  to  work  variable  hours, 
including  early  mornings  (2:00a.m.) 
and  weekends. 

•  Effective  interpersonal  skills  and  wrlt- 
ten/oral  communication  skills. 

•  Must  be  PC  proficient. 

•  Bachelor’s  degree  preferred. 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package.  For  con¬ 
sideration,  please  forward  your  resume 
with  salary  requirements  to: 

FAX:  214-977-8239 
E-mail:  dmnjobs@tdmn.com 
Or  The  Dallas  Morning  News 
Human  Resources 
RO.  Box  655237 
Dallas,  Texas  75265 
Attn:  Zone  Manager  Recruiter 
The  Dallas  Morning  News 
An  Equal  Opportunity  Employer 


TERRITORY  SALES  MANAGER  Equal  Opportunity  Employer 

Baltimore  Sun  Single  Copy  Department 
seeks  a  strong  sales-oriented  individual 

to  develop  and  maintain  current  and  sAN  FRANCISCO-Oakland  area  newspa- 
new  accounts.  The  ideal  candidate  must  p0f  seeks  professional  store  front  and 
possess  excellent  communication  skills,  door-to-door  crews.  Contact: 
the  ability  to  manage  effectively,  a  high  slkinter564@ca  com 

school  diploma  (college  degree  pre*  ^ 

ferred)  and  familiarity  with  Microsoft  Or  (510)  208-6412 

Office  and  Windows  NT.  Newspaper  or  _ 

circulation  experience  helpful.  This  is  an  - 

entry-level  management  position.  Classified  Advertisers: 

Fax  resume  to  (4 1 0)  332-652 1  ^ 

Or  E-mail:  jacquelyn.harris@baltsun.com  (wo 

The  Baltimore  Sun  promotes  diversity  _ 888-825-9149 _ 
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ANTELOPE  VALLEY  PRESS 
PALMDALE,  CA 

There  are  only  a  few  times  when  real 
opportunity  arises.  This  is  one  of  them. 
We  are  a  family  owned,  seven  day, 
award  winning  newspaper.  Our  market 
is  extremely  competitive  and  one  of  the 
fastest  growing  in  the  U.S.  We  are  look¬ 
ing  for  an  experienced  circulation  pro¬ 
fessional  with  exceptional  people  skills 
to  lead  our  talented  staff.  If  you  are 
interested  in  an  opportunity  to  be  a  hero, 
inspire  teamwork,  and  are  not  afraid  to 
lead  by  example,  then  this  is  your 
opportunity  to  produce  exceptional 
results.  Over  achievers  who  can  motivate 
others  and  generate  above  average 
results  will  be  well  compensated.  We 
offer  a  complete  benefits  package  includ¬ 
ing  profit  sharing.  We  are  currently  con¬ 
sidering  applications  for  Circulation 
Director,  Home  Delivery  Manager,  or 
Single  Copy  Manager.  One  will  be  hired, 
or  one  will  be  promoted  creating  and 
opportunity  for  the  right  candidate. 
Serious  applicants  should  direct  their 
materials  to  Antelope  Valley  Press: 

Attn:  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail  to  hr@avpress.com 


HOME  DELIVERY  ZONE  MANAGER 
FOR  COASTAL  GEORGIA 
THE  SAVANNAH  MORNING  NEWS 
is  seeking  an  aggressive  and  experienced 
person  to  join  our  home  delivery  team. 
The  candidate  we  seek  should  have  strong 
management  skills  to  develop,  coach  and 
support  a  zone.  Responsibilities  will 
include  managing  a  staff,  training,  achiev¬ 
ing  circulation  penetration  and  revenue 
growth  objectives.  Ideal  position  for  suc¬ 
cessful  District  Manager  to  move  up!  Col¬ 
lege  degree  preferred.  We  offer  excellent 
benefits  package  which  includes  medical, 
dental,  vision,  life  insurance,  short  and 
long  term  disability,  401{k),  paid  vaca¬ 
tion  and  sick  time,  and  holiday  pay.  Plus 
Savannah  is  a  beautiful  and  exciting 
place  to  live.  Send  resume  tO: 

Lou  Barnes,  Savannah  Morning  News 
no.  Box  1088,  Savannah,  GA  31401 
Or  E-mail  lbarnes@savannahnow.com 


CIRCULATION  DIRECTOR 
11,500  Monday  through  Friday  and 
14,000  Sunday  in  zone  6  seeking  an 
enthusiastic,  self-starting  individual  to  join 
our  team.  You  must  be  able  to  develop 
and  motivate  staff,  plan  and  implement 
short  and  long-term  action  plans,  grow 
circulation  and  manage  a  budget.  Com¬ 
petitive  salary,  incentive  and  benefits 
package.  Interested  candidates  with  at 
least  2  years  of  circulation  experience 
should  submit  a  resume  or  E-mail  to: 

RO.  Box  70, 1 1 1 1  W.  Bonanza  Rd.  Las 
Vegas  NV  89125-0070 
Attention  Ed  Parker 
E-mail  address  eparker@lvry.com 


REGIONAL  DISTRIBUTION  MANAGER 
Orlando  Sentinel  Communications  in 
Orlando  is  a  multimedia  company  that 
strives  to  be  Central  Florida’s  leading 
information  provider  in  today's  high 
growth  market. 

We  are  currently  seeking  an  aggressive 
and  experienced  individual  to  direct  our 
home  delivery  and  single  copy  opera¬ 
tions  in  assigned  counties.  The  qualified 
candidate  will  be  skilled  in  the  areas  of 
sales,  operational  analysis,  budgeting 
and  planning.  Excellent  oral,  written 
communication,  interpersonal,  organiza¬ 
tional,  analytical,  and  computer  skills  are 
essential.  Must  have  demonstrated  ability 
in  supervising  employees  and  working 
with  independent  contractors.  Under¬ 
graduate  degree  in  marketing,  business 
or  related  field  is  preferred.  Requires  5-7 
years  management  experience. 

We  offer  a  competitive  salary,  401(k) 
plan,  medical  insurance  and  opportunities 
to  expand  your  career  potential.  Interested 
candidates  may  apply  online  to: 

jbrito@orlandosentinel.com 
Or  send  application  and  resume  to: 

Jackie  Brito 

Orlando  Sentinel  Communications 
Employment  Center 
633  North  Orange  Avenue 
Orlando,  FL  32801 
Fax:  (407)  420-5766 
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ARE  YOU  AN  enterprising  business  or 
financial  reporter  interested  in  covering 
one  of  the  most  dynamic  and  fastest 
growing  areas  of  money  management?  If 
so,  MAR,  the  leading  provider  of  news, 
information  and  data  on  alternative 
investments,  would  like  to  hear  from 
you.  Our  three  publications  follow  hedge 
funds,  managed  futures,  and  the  full 
array  of  alternative  investments  available 
to  high-net-worth  individuals  and  institu¬ 
tions.  We  also  sponsor  conferences  at 
which  our  editorial  staff  plays  a  key  role. 
We  currently  have  two  openings  in  our 
New  York  office.  Please  submit  your 
resume  by  E-mail  to: 

mocrant@marhedge.com 

ARE  YOU  AN  experienced  reporter  who 
demands  and  can  demonstrate  personal 
excellence  and  wants  to  be  part  of  a 
highly  motivated  team?  We  are  part  of 
the  McClatchy  Co.,  a  group  committed 
to  excellence,  and  are  consistently 
recognized  as  one  of  the  Northwest’s 
best  papers.  The  beat  will  be  assigned 
based  on  ability  and  interests,  but  will 
likely  be  education  or  a  city  beat.  Com¬ 
petitive  salary  and  benefits.  Send  letter, 
resume,  clips  to: 

Rick  Larson,  Managing  Editor 
RO.  Box  2608,  Tri-Cities,  WA  99302 

ASSISTANT  CITY  EDITOR 
The  Albuquerque  Journal  is  looking  for  an 
assistant  city  editor  to  work  with  a  team  of 
reporters  covering  court,  police  and  immi¬ 
gration  issues.  We're  looking  for  someone 
with  solid  judgment  to  handle  breaking 
news  and  who  can  help  reporters  develop 
and  hone  enterprise  stories.  Replies  to: 
Charlie  Moore,  city  editor 
Albuquerque  Journal,  7777  Jefferson  NE 
Albuquerque,  NM  87109 

ASSISTANT  FEATURES  EDITOR 
Lead  designer  needed  for  daily  Style  sec¬ 
tion.  You’ll  do  covers  and  some  inside 
pages,  and  work  with  our  writers  and 
shooters.  Need  an  editor  who  is  both 
organized  and  creative.  Familiarity  with 
Quark  and  Photoshop  a  plus.  We  offer  a 
supportive  work  place  with  excellent 
salary  and  benefits.  Send  resume,  sam¬ 
ples  and  letter  telling  why  you’re  the 
right  person  for  the  job  to  Mary 
Sweetwood,  The  Northwest  Herald,  RO. 
Box  250,  Crystal  Lake,  IL.,  60039- 
0250. 


ASSISTANT  MANAGING  EDITOR 
Seeking  highly  motivated,  creative  leader 
to  oversee  editorial  production  of 
Thoroughbred  Times,  a  weekly  news- 
magazi'  a.  Position  requires  good  editing 
skills,  design  and  layout  experience,  good 
organizational  skills.  Excellent  benefits 
and  a  401(k)  program.  Send  resume, 
clips,  and  salary  requirements  to: 
Thoroughbred  Times,  c/o  Mark  Simon 
RO.  Box  8237,  Lexington,  KY  40533 
E-mail :  msimon@thoroughbredtimes.com 


BUSINESS  WRITER/GENERAL  ASSIGN¬ 
MENT  REPORTER  needed  at  7-day 
News  Herald  of  Panama  City,  FL.  Expe¬ 
rienced  or  a  solid  beginner  welcome. 
Send  resume  to  David  Palmer,  managing 
editor.  The  News  Herald,  RO.  Box 
1940,  Panama  City,  FL  32402. 


ASSISTANT  NEWS  EDITOR 
We  are  seeking  a  No.  2  person  who  can 
do  it  all  —  edit  copy,  design  pages, 
manage  change  and  work  with  other 
editors.  Graphics  experience  a  big  plus. 
Copy  editor  needed,  also.  Send  resume, 
clips  to  Pat  Dowd,  News  Editor: 

dowd@poststar.com 
Glens  Falls  Post-Star 
Lawrence  &  Cooper  Streets 
RO.  Box  2157,  Glens  Falls,  NY  12801 

ASSISTANT  NEWS  EDITOR:  for  No.  2 
copy-desk  position  at  30,000  daily  in 
West  Texas.  Join  a  talented,  close-knit 
crew.  Opportunities  grow  as  we  take  on 
more  art-driven  covers  and  Web  duties. 
Write  Sandy  Wiegand,  Odessa  American: 

RO.  Box  2952  Odessa,  Texas  7960 
oaoa@hotmail.com 

ASSOCIATE  EDITOR 

New  Times  is  looking  for  an  associate 
editor  for  its  news  and  entertainment 
weekly  in  San  Francisco.  We  want  an 
editor  who  has  a  fine  touch  with  copy,  a 
firm  grasp  of  the  magazine  style  and  a 
solid  background  in  arts/features. 
Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy 
news  and  feature  articles  and  the  self- 
confidence  needed  to  work  comfortably 
with  a  staff  of  writers  who  routinely  win 
national  journalism  awards.  Interested 
candidates  should  send  a  cover  letter,  a 
resume  and  clips  to: 

John  Mecklin,  Editor 
SF  Weekly 

185  Berry  Street,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

AWARD-WINNING  daily/weekly  in 
Aspen,  CO,  seeking  aggressive  general 
assignment  reporter  looking  to  excel  in 
fast-paced  newsroom.  Send  resume, 
clips  to  Mike  Hagan: 

310  E.  Main,  Aspen,  CO  81612 
Or  E-mail  to  hagan@aspentimes.com 

BILINGUAL  ONLINE  EDITOR 
Respected  online  news  sites  seek  bil¬ 
ingual  editor.  KnightRidder.com  -  pub¬ 
lisher  of  The  Miami  Herald  &  El  Nuevo 
Herald  Online  is  looking  for  an  editor 
with  an  interest  in  new  media.  This  is  a 
senior  level  job.  Strong  editing  skills  in 
English  &  Spanish  are  required.  A  keen 
news  sense  and  a  passion  for  accuracy 
are  essential.  Tech  skills  are  a  plus,  but 
we  will  train.  Enjoy  the  beaches  and  the 
Latino  flavor  of  the  Gateway  to  the 
Americas.  Join  our  growing,  talented  and 
fun  team.  E-mail  your  resume  to: 
jlegon@herald.com 


BRIDGENEWS,  a  global  real-time  news 
wire,  is  looking  for  a  top-notch  re-write 
editor  to  edit  the  key  business  stories  of 
the  day  for  distribution  to  Web  sites  and 
newspapers.  Based  in  NY,  this  is  a  high- 
profile  position  that  will  help  direct  cov¬ 
erage  of  major  news  stories.  Several 
years  experience  as  a  business  reporter 
or  editor  required.  Please  send  cover  let¬ 
ter  and  resume  to  Bill  Schwartz,  Amer¬ 
icas  Copy  Chief,  BridgeNews,  3  World 
Financial  Center,  New  York,  NY,  10281. 

Or  E-mail  to:  bschwartz@bridge.com 
EOE  M/F/D/V 

www.editorandpublisher.com 


MARKETING/SALES  MANAGER 
OPPORTUNITY  KNOCKS!  For  a  dynamic 
experienced  sales  leader  able  to  run  in- 
house  phone  room,  package  youth  and 
adult  sales/service  campaigns,  design 
direct-response  programs,  develop  apart¬ 
ment/dorm  penetration  programs  and  boost 
NIE  programs  and  fund-raising.  You  will 
also  implement  retention  programs  and 
assist  with  single-copy  dealer  acquisition 
and  RO.Pand  promotional  development. 
Great  pay,  bonus  program  and  nice  bene¬ 
fits  await  you.  Columbia,  MO  is  one  of 
America’s  best  small  university  towns, 
located  midway  between  KC  and  St.  Louis. 
We’re  small  (25,000),  but  growing  fast.  Be 
warned,  this  isn’t  a  sleepy  little  retirement 
post.  But,  it  is  fun!  We’re  a  new  Circulation 
Management  team  with  very  supportive 
ownership  in  a  modern  facility.  (Contact: 


A  GROWING  Nevada  semi-weekly  near 
Las  Vegas  is  seeking  a  General  Assign¬ 
ment  Reporter.  Public  meeting,  business 
and  others  as  assigned.  Photography 
skills,  MAC  experience  a  plus.  Com¬ 
pensation,  benefits  DOE.  Contact  Hank 
Bond,  Publisher,  Pahrump  Valley  Times: 

800-417-4791 
Fax  resume  775-727-5309 
Or  email  hank407@excite.com 


ALL  POSITIONS 

Daily  newspaper  in  beautiful  Western 
Kentucky  soliciting  applications  for  all 
newsroom  positions.  Please  send 
resumes  to: 

Box  01281,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
Kentucky  and  Tennessee  applicants  are 
preferred. 
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BUSINESS  REPORTER 
Do  you  have  what  it  takes  to  join  the 
staff  of  the  publication  the  New  York  AP 
has  twice  selected  as  “Distinguished 
Newspaper  of  the  Year"?  The  Times 
Union,  a  102,000  daily/146,000  Sun¬ 
day  paper  in  the  competitive  Capital 
Region,  seeks  an  aggressive,  enterprising 
reporter  to  break  exclusive  business 
news.  Beat  areas  include  real  estate, 
banking,  the  economy,  tourism.  Mini¬ 
mum  2  years’  daily  business  reporting 
experience,  including  public  company  cov¬ 
erage.  Send  clips,  resume,  letter  to: 

Marlene  Kennedy,  Executive  Business  Editor 
Times  Union 

Box  15000,  Albany,  NY  12212 


BUSINESS  REPORTERS 
National-award-winning  weekly  with 
Web  daily  edition  -  www.rbj.net  -  seeks 
experienced  reporters  with  strong  hard- 
news  skills.  Three  years’  experience 
required.  Send  resume,  clips  to: 

Department  E 
Rochester  Business  Journal 
55  St.  Paul  Street,  Rochester,  NY  14604 
Or  E-mail;  rbjeditor@aol.com 


CALIFORNIA  DREAMIN 
Established  trade  publisher  based  in  LA 
seeks  accomplished  business  editor  for 
senior  editorial  position.  Must  have  3-5 
years  experience  at  a  daily,  strong  writ¬ 
ing  and  editing  skills,  computer  literate 
and  an  interest  in  the  media  business. 
Great  package  and  benefits  for  the  right 
candidate.  Will  relocate. 

Fax  resume  to  (323)  951-0307 


CHIEF  SPORTS  EDITOR 
Editor-in-chief  for  Miami-based  Internet 
sports  site  needed.  Competitive  salary, 
benefits  and  the  chance  to  work  with 
one  of  the  market  leaders  offered.  Must 
manage  content  and  staff,  have  experi¬ 
ence  in  international  and  U.S.  sports, 
written  media  and  the  vision  to  steer  cov¬ 
erage.  Detail-oriented  candidates  with 
flawless  English  (bilingual  English- 
Spanish),  with  initiative  and  good  judg¬ 
ment,  send  qualifications  tO; 

resume@sportsya.com  or 
Fax  (305)  534-8907  attn:  English  editor 


The  Kenosha  News  is  looking  for  a 
talented  and  enthusiastic  journalist  to 
work  as  City  Editor.  This  individual  will 
be  a  key  member  of  the  newsroom  man¬ 
agement  team  and  will  supervise  a  staff 
of  13  reporters.  We  are  a  30,000 
circulation  AM  daily  located  in  a  growing 
market  between  (Chicago  and  Milwau¬ 
kee.  We  offer  an  excellent  salary  and 
benefits  package  as  well  as  the  opp¬ 
ortunity  to  help  improve  what  is  already 
one  of  the  best  daily  newspapers  in  the 
state.  Please  send  resume,  cover  letter 
and  a  list  of  references  to: 

Kenosha  News 
Human  Resources 

715  58th  Street,  Kenosha,  Wl  53140 
The  Kenosha  News  is  an 
Equal  Opportunity  Employer 

www.editorandpubllsher.com 
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COPY  EDITOR/EDTORIAL  PAGE  DESIGNER 
The  Macon  Telegraph  seeks  a  copy 
editor/page  designer  for  its  editorial  page. 
Pagination  experience  required.  Commen¬ 
tary  experience  a  plus.  Reply  to: 

Ron  Woodgeard,  Editorial  Page  Editor 
The  Macon  Telegraph 
RO.  Box  4167,  Macon,  GA  31208 
E-mail:  rwoodgeard@macontel.com 
Fax;  (no  calls)  (912)  744-4385 


COPY  EDITOR/PAGINATOR 
New  newsroom/computer  system  are  com¬ 
ing.  The  Winston-Salem  Journal  is  accep¬ 
ting  applications  for  full-time  copy 
editors/paginators  for  future  openings. 
Daily  experience  required.  Strong  com¬ 
mand  of  English;  above-average  skills  in 
page  design/pagination,  spelling,  gram¬ 
mar  and  AP  style;  and  well-developed 
copy-editing  and  headline-writing  skills  a 
must.  QuarkXPress/Word  experience  a 
plus.  Send  resume  and  work  samples  to; 

Tom  Fluharty,  Copy  Desk  Chief 
Winston-Salem  Journal 
RO.  Box  3159,  Winston  Salem,  NC  27102 


COPY  EDITOR;  The  Great  Falls  Tribune, 
a  2000  Pulitzer-Prize  winning  newspa¬ 
per  in  the  heart  of  Montana,  is  looking 
for  a  copy  editor  with  at  least  two  years 
of  experience.  We’re  a  small  paper, 
40,000  circulation,  that  makes  a  big  dif¬ 
ference  in  our  state.  Please  send 
resume,  headline  samples  and  page  sam¬ 
ples  tO; 

Jim  Strauss 
Great  Falls  Tribune 
RO.  Box  5468 
Great  Falls,  MT  59401 
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COPY  EDITORS 

The  Seattle  Times  is  looking  for  talented 
copy-editing  and  design  candidates. 
Applicants  must  have  strong  word¬ 
editing  and  headline-writing  skills,  as 
demonstrated  on  an  editing  test.  We 
seek  designers  with  a  flair  for  attractive 
designs  and  the  sophisticated  use  of 
photos,  fonts  and  graphic  elements. 
Pagination  experience  preferred;  CCI  a 
plus.  Minimum  of  five  years  of  editing  or 
layout  experience  on  a  major  daily 
newspaper  required. 

THREE-YEAR  EDITING  INTERNSHIPS 
Three-year  editing  internships  also  are 
available.  This  career-development  pro¬ 
gram  includes  rotations  on  several 
desks.  Interns  receive  a  development 
plan,  a  mentor,  and  job-placement  help 
afterward.  Editing  experience  is  required, 
either  through  previous  metro 
internships,  work  on  small  dailies  or  the 
equivalent. 

To  apply,  post  your  cover  letter  and 
resume  via  The  Seattle  Times  newsroom 
electronic  database  at; 
h  ttp://recru  iter  1 .  webh  i  re .  com/seati  mes 
Or  e-mail  it  to  seatimes@rpc.webhire.com 
And  then  send  a  hard  copy  with  your  work 
samples  to  Karen  Cater,  chief  of  copy 
desks.  The  Seattle  Times,  RO.  Box  70, 
Seattle,  WA  981 1 1 .  No  calls,  please. 

Only  finalists  will  be  contacted 


IF  YOU  LOVE  high  school  sports,  have 
traditional  media  experience  on  the  sales 
and/or  editorial  side  and  would  enjoy 
working  out  of  your  home  in  one  of  our 
future  markets  come  visit  us  at: 

http  ://w  ww.  varsityonFne.  com/jobs 


EDITORIAL 


EDITORIAL 


COPY  EDITOR 

The  Register-Guard  is  seeking  a  copy 
editor  for  its  night  news  desk.  We’re 
Oregon’s  second-largest  daily,  and  our 
reporting,  photography  and  design  have 
won  national  and  regional  honors.  We’re 
located  in  a  college  town,  an  hour  from 
the  mountains  and  an  hour  from  the 
coast.  Our  copy  editors  polish  stories, 
write  headlines,  and  lay  out  and 
paginate  pages  on  DTI.  They  work  hard, 
and  they  earn  salaries  of  $579-3899 
per  week,  commensurate  with  experi¬ 
ence.  We’re  looking  for  a  wordsmith 
with  news  and  design  sense,  the  ability 
to  work  well  with  others  and  at  least  2 
years  experience.  A  college  degree  is 
required.  Submit  a  letter,  resume  and 
samples  by  June  30,  2000  tO: 

Copy  Editor,  HR  Dept. 

RO.  Box  10188,  Eugene.  OR  97440-2188 
E.O.E. 


“Facing  the  press  Ls  more  difficult  than 
bathing  a  leper.” 

-Mother  Teresa,  missionary,  19SX) 


COPY  EDITOR 

The  Ottumwa  Courier,  a  19,000  a.m. 
daily,  seeks  a  copy  editor  with  strong 
graphics  design  skills,  committment  to 
accuracy.  Mac-based  system  using 
QuarkXPress  and  related  software. 
Redesign  in  September.  Interest  in 
sports  a  plus.  Send  resume  and 
references  to: 

David  Kraemer,  Editor,  Ottumwa  Courier 
213  E.  2nd  St.,  Ottumwa,  lA  52501 
Email:  editor@ottumwacourier.com 


EDITORIAL 


Room  at  the  Top 

Cleveland  Scene 

New  Times,  publisher  of  eleven  magazine-style  newsweeklies, 
is  looking  for  an  editor  to  lead  the  award-winning  staff  of  its 
paper  in  Cleveland. 

We  want  an  editor  with  news  and  feature  experience,  someone 
who  can  help  the  staff  generate  superior  magazine-length  stories 
and  guide  beginning  writers  as  well  as  accomplished  ones.  The 
ideal  candidate  will  be  able  to  edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview  process  will  include  an 
extensive  editing  test. 

Qualified  applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
Re:  E&P/Editor 

RO.  Box  5970,  Denver,  CO  80217 
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EDITOmAL 


DO  YOU  LIVE,  EAT  &  BREATHE  NEWS? 
Join  our  prize-winning  news  operation  at 
the  Delaware  County  Daily  and  Sunday 
Times.  We’re  looking  for  a  gangbusters 
copy  editor  to  join  our  news  desk,  editing 
copy,  laying  out  pages  and  writing  sparkl¬ 
ing  headlines.  Pagination  and  QuarkX¬ 
Press  experience  a  big  plus.  We’re  in  the 
heart  of  the  highly  competitive  Philadel¬ 
phia  market.  If  you’d  like  to  join  our 
feisty  tabloid,  send  resume  to  Philip  E. 
Heron,  editor,  Delaware  County  Daily 
Times,  500  Mildred  Avenue,  Primos,  PA 
19018.  Fax:  (610)  622-8887. 

E-mail:  editor@delcotimes.com 


EDITOR 

The  News  &  Observer  seeks  an  assistant 
Capitol/State  editor.  Primary  responsibil¬ 
ity  is  for  non-government  state  news, 
working  with  three  GAs  and  stringers  to 
plan  and  execute  coverage  of  statewide 
stories.  Also  would  have  involvement  in 
planning  and  editing  state  government 
and  political  stories.  Should  be  a  solid 
journalist  with  planning  and  manage¬ 
ment  skills.  Send  resume,  two-page 
autobiography  and  work  samples  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


EDITOR  ENTREPRENEUR 
Not  for  the  faint-hearted!  Bigfoot  Media, 
publisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  ambitious  editors/leaders  of 
start-up  Calif,  hard  news  community 
dailies.  Energetic,  passionate  leaders 
needed  to  build  and  jazz  news  team. 
Excellent  hands-on  skills:  local  news, 
writing,  editing,  QuarkXPress,  team¬ 
building.  Competitive  compensation 
with  stock  options.  E-mail/fax  resume, 
salary  requirements,  5  best  clips: 
hr@berkeleydailyplanet.com 
Fax  (510)  841-5695 


EDITOR/REPORTER 

The  Chronicle  of  Higher  Education,  a 
national  weekly  newspaper  with  a  Web 
site  that  is  updated  daily,  is  seeking  an 
editor  for  its  coverage  of  campus  life  and 
athletics.  The  editor  will  coordinate  cov¬ 
erage  on  issues  such  as  recruitment  and 
enrollment,  gender  and  race  relations, 
standardized  testing,  financial  aid, 
campus  crime,  and  student  health,  as 
well  as  the  off-the-field  aspects  of  col¬ 
lege  sports,  including  the  academic 
performance  of  athletes,  ethical  abuses, 
finances,  and  gender  equity.  The  editor 
will  oversee  the  work  of  two  reporters — 
helping  them  develop  and  frame  stories 
and  editing  their  copy — and  will  write  as 
well.  The  Chronicle  offers  excellent  pay 
and  benefits  that  are  virtually  unmatched 
in  journalism.  To  apply,  please  send  a  let¬ 
ter,  resume,  and  clips  to: 

Doug  Lederman,  Managing  Editor 
The  Chronicle  of  Higher  Education 
1255  23rd  Street,  NW 
Washington,  DC  20037 
No  phone  calls,  please.  The  Chronicle  is 
an  equal  opportunity  employer. 
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EDITOR/WRITER 
NO  NIGHTS?  NO  WEEKENDS? 

And  a  professional  yet  pleasant  work 
atmosphere  to  boot?  Yes.  You’ll  find  all 
three,  and  more,  at  Crain’s  Cleveland 
Business,  a  business  weekly  that’s  seek¬ 
ing  an  editor  for  our  weekly  sections  on 
subjects  such  as  technology,  health  care 
and  finance.  The  ideal  candidate  is  a 
good  story  idea  generator,  a  great  story 
editor  and  a  fine  writer.  Send  resume, 
clips  and  salary  requirement  to: 

Editor  Mark  Dodosh 
Crain’s  Cleveland  Business 
700  W.  St.  Clair  Avenue,  Suite310 
Cleveland,  OH  44113 
Or  fax  to  (216)  522-0625 
E-mail:  mdodosh@crain.com 


EDITOR 

Award-winning  Atlanta  based  bi-monthly 
corporate  real  estate  magazine  seeks  an 
Editor  to  manage  and  direct  the  writing 
and  publication  of  the  magazine.  Direct 
editorial  coverage,  id  story  ideas,  and 
orchestrate  editorial  research  projects. 
Frame  assignments  to  generate  sophis¬ 
ticated  industry  coverage.  Position 
includes  writing  responsibilities.  Degree 
and  interest  in  corporate  real  estate  & 
economic  development  required.  Com¬ 
petitive  salary  and  benefits.  Intense  but 
friendly  work  environment.  Visit 
www.siteselection.com  for  more  content 
info.  Send  letter,  resume  and  clips  to: 

James  Cummins,  Conway  Data,  Inc. 

35  Technology  Parkway,  Suite  150 
Norcross,  GA  30092 
Orto:  jim.cummins@conway.com 
Or  fax  to:  (770)263-8825 


EDITOR  AND  WRITER  sought  for  news¬ 
paper  features  section.  We  want  an  assis¬ 
tant  features  editor  with  time  to  write  in- 
depth  style  and  feature  pieces  for  six-day 
PM  with  40,000  circulation  in  growing 
and  dynamic  Tucson,  Arizona.  Minimum 
five  years  writing  and/or  editing  experi¬ 
ence.  Competitive  pay,  benefits.  Send 
resume  and  three  writing  samples  to: 

Michael  A.  Chihak,  Tucson  Citizen 
RO.  Box  26767,  Tucson,  AZ  85726 
Or  E-mail  mchihak@tucsoncitizen.com 


EDUCATION  WRITER:  The  Virginian- 
Pilot  seeks  an  experienced  reporter  to 
cover  two  local  school  divisions.  We 
want  someone  who  can  write  breaking 
news,  enterprise,  profiles,  in-depth  nar¬ 
ratives,  explanatory  pieces  and  feature 
stories.  Send  resume,  letter  and  ten  clips 
tO: 

Michele  Vernon-Chesley 
The  Virginian-Pilot 
4565  Virginia  Beach  Blvd. 

Virginia  Beach,  VA  23462 


NEWS  EDITOR 

Newspaper  group  in  gorgeous  Steam¬ 
boat  Springs,  CO,  needs  a  news  editor. 
Daily  copyediting  and  pagination  skills 
using  QuarkXPress  required. 

E-mail  Editor  Mark  Louden 
mlouden@amigo.net  for  details 


EDITORIAL 


EDITORIAL  PRODUCER,  FOREIGN  DESK 
ABCNEWS.com,  NYC 
Senior  oversight  and  execution  of  interna¬ 
tional  news  programming  on 
ABCNEWS.com.  Manage,  develop  and 
assist  in  the  professional  growth  of  team 
of  associate  producers,  producers  and 
bureau  producers:  coordinating  staff 
schedules.  Day-to-day  and  week-to-week 
international  news  planning,  programming 
and  editing.  Oversee  team  of  producers, 
associate  producers  and  bureau  pro¬ 
ducers  to  write  and  produce  international 
breaking  news  on  a  minute-to-minute, 
hour-to-hour  and  week-to-week  basis.  Con¬ 
sult  twice  daily  with  senior  editorial  staff 
to  program  and  plan  spot,  breaking  and 
non-breaking  international  news  coverage 
across  a  24/7  schedule.  Initiate,  create 
and/or  assign  and  oversee  enterprise 
reporting  projects,  interactive  graphics, 
multimedia  presentations  and  other  pro¬ 
gramming  by  foreign  news  team.  Manage 
London  bureau  of  ABCNEWS.com. 
Coordinate  with  ABCNEWS  network  tele¬ 
vision  and  radio  foreign  correspondents, 
writers  and  bureau  staff.  Coordinate  and 
oversight,  edit  and  package  major  break¬ 
ing  international  news  stories,  in  conjunc¬ 
tion  with  assignment  desks  and  home 
page  editors. 

QUALIFICATIONS:  College  degree  in 
journalism  or  related  field.  Minimum 
eight  years’  professional  experience  with 
a  wire  service  or  major  news  Web  site  in 
a  senior  editorial  capacity  with  a  proven 
track  record  of  managerial  success. 

All  interested  persons  should  E-mail 
resume,  contact  telephone  number  and  a 
brief  note  to: 

hr.mail@corp.go.com 
Be  sure  to  list  the  job  title  in  the  subject 
heading;  and  let  us  know  the  source  by 
which  you  found  our  advertisement.  We 
regret  that  we  will  only  be  able  to 
respond  to  those  applicants  whose 
qualifications  meet  our  interest. 

EOE 


Editorial 

SENIOR  TRAVEL  WRITER 
Meredith  Corporation’s  Midwest  Living 
magazine  seeks  an  experienced,  creative 
writer  to  produce  main  editorial  and 
short-subject  feature  travel  stories. 

Position  requires  a  Bachelor’s  degree  in 
journalism  or  English  with  a  minimum  3 
years’  writing/editing  experience. 
Excellent  editing  skills  essential.  Travel 
writing  a  plus. 

Location:  Des  Moines,  I A 
Check  our  career  site  for  more  informa¬ 
tion  at  www.meredith.com 
Send  resume,  writing  samples  and  cover 
letter  with  salary  history  in  confidence 
to: 

Ms.  Rock 

Corporate  Manager 
Staffing  Services/Dept.  656 
Meredith  Corporation 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 

Fax:  (515)284-2958 
An  Equal  Opportunity  Employer 
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EDITORIAL  PRODUCER,  NATIONAL  DESK 
ABCNEWS.com,  NYC 
Senior  oversight  and  execution  of 
national  news  programming  on 
ABCNEWS.com.  Manage,  develop  and 
assist  in  the  professional  growth  of  team 
of  associate  producers,  producers  and 
bureau  producers;  coordinate  staff 
schedules,  conflict  resolution.  Day-to-day 
and  week-to-week  national  news  plan¬ 
ning,  programming  and  editing.  Oversees 
a  team  of  producers,  associate  producers 
and  bureau  producers  to  write  and  pro¬ 
duce  national  breaking  news  on  a 
minute-to-minute,  hour-to-hour  and 
week-to-week  basis.  Consult  twice  daily 
with  senior  editorial  staff  to  program  and 
plan  spot,  breaking  and  non-breaking 
national  news  coverage  across  a  24/7 
schedule.  Initiate,  create  and/or  assign 
and  oversee  enterprise  reporting  projects, 
interactive  graphics,  multimedia  pres¬ 
entations  and  other  programming  by 
domestic  news  team.  Coordinate  and 
oversight,  edit  and  package  major  break¬ 
ing  domestic  news  stories,  in  conjunction 
with  assignment  desks  and  home  page 
editors. 

QUALIFICATIONS;  College  degree  in 
journalism  or  related  field.  Minimum 
eight  years’  professional  experience  with 
a  wire  service  or  major  news.  Web  site  in 
a  senior  editorial  capacity  with  a  proven 
track  record  of  managerial  success. 

All  interested  persons  should  E-mail 
resume,  contact  telephone  number  and  a 
brief  note  to: 

hr.mail@corp.go.com 
Be  sure  to  list  the  job  title  in  the  subject 
heading;  and  let  us  know  the  source  by 
which  you  found  our  advertisement.  We 
regret  that  we  will  only  be  able  to 
respond  to  those  applicants  whose 
qualifications  meet  our  interest.  EOE 


EXPERIENCED  REPORTER 
The  State  Journal-Register  (61,000  A.M., 
71,000  Sunday),  Springfield,  Illinois, 
seeks  a  self-starting,  aggressive  reporter 
with  a  track  record  that  demonstrates  the 
ability  to  break  stories,  develop  sources 
and  make  readers  care  about  complex 
issues.  Our  city  hall  beat  is  open  to  the 
right  person. 

Please  send  a  letter  of  introduction, 
resume  with  references  and  clips  of  your 
best  work  to;  Rosalynne  Harty,  Associate 
Editor,  The  State  Journal-Register: 

One  Copley  Plaza 
Springfield,  Illinois  62701 
The  State  Journal-Register,  a  Copley 
Newspaper,  offers  an  excellent  benefit 
package  and  is  an  equal  opportunity 
employer.  Women  and  minorities  are 
encouraged  to  apply. 


FAST-GROWING  NATIONAL:  healthcare 
business  magazine,  Modern  Physician, 
seeks  a  seasoned  reporter  to  cover  the 
business  of  medicine  from  our  Chicago 
office.  Knowledge  of  healthcare  and 
experience  working  on  deadline  pre¬ 
ferred.  Send  resume,  clips  tO:  Karen 
Petitte,  editor.  Fax:  (312)  649-5393 
Phone;  (312)649-5394 


C8  EDITOR* PUBLISHER  CLASSIFIEDS  JUNE  26,  2000 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  ClJISSIFIEillDJEllIISING  ~  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


Editorial 

SENIOR  EDITOR/ 

GARDEN,  DECK  &  LANDSCAPE 
Meredith  Corporation,  publisher  of  Better 
Homes  and  Gardens  Special  Interest 
titles  seeks  an  experiencec  editor  to 
plan,  produce  and  edit  Garden,  Deck 
and  Landscape  four  times  yearly. 
Successful  candidate  will  have  a 
Bachelor's  degree  in  horticulture  or 
botany.  Degree  in  journalism  or  English 
will  be  considered  in  lieu  of  horticulture 
or  gardening. 

Minimum  6  years  experience  in  maga¬ 
zine  newspaper  or  book  editing  or  writ¬ 
ing. 

LOCATION:  Des  Moines,  Iowa 
For  more  information  about  this  exciting 
opportunity  with  one  of  America's  pre¬ 
mier  publishers,  visit  our  web  site  at: 

www.meredith.com 
Please  send  cover  letter  and  resume  to: 

D.  Neumann,  Staffing  Services  Dept.  652 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:  (515)  284-2958 
EOE 


FINANCE.COM  part  of  Citigroup’s  E-Citi, 
is  seeking  an  individual  to  write  with 
verve  and  style  regarding  personal 
finance  and  investing  for  a  consumer 
audience.  Candidate  must  have  a 
Bachelor's  degree  in  business,  journal¬ 
ism  or  related  field,  5-t-  years  of  experi¬ 
ence  writing/editing  financial  material  for 
a  newspaper,  website  or  consumer  mag¬ 
azine,  and  excellent  research/interviewing 
skills.  Please  E-mail  resumes  to: 

anthony.picano@citycorp.com 
Or  fax  at  (212)559-5600 
No  phone  calls,  please  EOE  M/F/D/V 


GROW  WEST 

Growing  24K  daily  in  scenic  southern 
Idaho  needs  reporter  for  diverse  beat  in 
small  community.  Bachelor's  degree, 
sharp  writing  and  love  of  rural  life 
required.  We  offer  solid  pay,  benefits, 
plus  splendid  Idaho  outdoors.  (Ski,  fish, 
mountain  bike,  kayak,  etc.)  Send 
resume,  clips  reference  list  to: 

Clark  Walworth,  managing  editor 
The  Times- News 

RO.  Box  548,  Twin  Falls,  ID  83303 
See  web  site  at  www.magicvalley.com 
Equal-opportunity  and  drug-free  workplace 


HEALTH  BUSINESS  REPORTER  needed 
to  cover  the  Mayo  Clinic.  The  Post- 
Bulletin,  Minn.,  is  seeking  an  experi¬ 
enced  health/business  reporter  to  join 
our  staff  of  more  than  65  journalists. 
The  health/business  reporter  will  cover 
Mayo  Clinic  as  well  as  health  and  busi¬ 
ness  issues.  Top  candidates  will  have 
plenty  of  daily  clips  that  demonstrate 
intelligence,  creativity,  aggressive  report¬ 
ing  and  a  sense  of  the  community 
they're  covering.  Send  cover  resume/ 
clips  to  Lynne  Miller 

Human  Resources,  Post-Bulletin 
RO.  Box  Box  61 18,  Rochester,  MN  55903 


EDITORIAL 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ings  for  a  Field  Editor  in  our  LaSalle  and 
Bloomington  office.  Seeking  experienced 
reporter,  recent  journalism  or  ag  comm 
graduate.  Ag  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (81 5)  223-7894 
E-mail  agrinews@theramp.net 


JOIN  THE  SEASONED  editorial  team  of 
America's  leading  daily  newsletter  solely 
covering  the  nation's  newest  and  biggest 
industry  the  convergence  of  electric,  nat¬ 
ural  gas,  communications  and  dot-com 
markets.  Restructuring  Today  is  ahead  of 
the  pack  and  growing  fast.  Join  us  now 
and  take  part  in  the  creation  of  new  pro¬ 
ducts  as  we  grow.  Reporter  and  editor 
positions  open.  Full  benefits  and  gener¬ 
ous  pay  to  the  right  person.  Maybe  that's 
you?  Send  resume  tO:  (202)  298-8210. 


MAINE  TIMES  PUBLISHING  COMPANY 
has  an  immediate  opening  at  their 
Brewer,  Maine  office  location  for  the 
following  position: 

EDITOR 

The  successful  candidate  will  have 
excellent  writing  and  editing  skills,  and 
the  ability  to  coach  writing  skills  in 
others.  The  editor  will  have  an  eye  for 
design,  being  able  to  consistently  pres¬ 
ent  a  lively  and  appealing  package  for 
our  readers.  The  successful  applicant 
will  have  extensive  editorial  experience 
as  well  as  a  solid  track  record  in 
reaching  out  to  readers  as  well  as  manag¬ 
ing  staff,  including  freelance  writers  and 
photographers. 

Maine  Times  Publishing  Company  is  an 
Equal  Opportunity  Employer  and  offers 
employees  an  excellent  benefits  package 
and  pay  is  commensurate  with  local 
wage  rates,  experience  and  qualifica¬ 
tions. 

Please  send  resume,  three  clips,  and 
salary  history  by  July  lOth  to: 

Lynne  Churchill 
Human  Resources  Director 
Maine  Times  Publishing  Company 
RO.  Box  407,  Bangor,  ME  04402-0407 


MANAGING  EDITOR 

The  Berkeley  Daily  Planet  (CA),  a  six- 
day  hard  news  community  daily  news¬ 
paper  (9,800  circulation  and  growing) 
seeks  experienced  hands-on  Managing 
Editor  for  small  and  growing  staff. 
Extremely  fast-paced  newsroom  (8-10 
stories/week/reporter).  Must  be  able  to 
lead  reporters  by  example,  be  driven, 
have  daily  experience,  have  QuarkXPress 
and  Photoshop  skills  (Baseview  a  plus). 
Competitive  salary  -i-  stock  options.  Fan¬ 
tastic  opportunity  for  hungry  leader  to 
build  exciting  newspaper.  E-mail 
resume,  clips,  and  salary  requirements: 
hr@berkeleydailyplanet.com 
Or  fax  5 10-84 1-5695 
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MANAGING  COPY  CHIEF 
Thorough,  balanced  coverage  of  local 
news  has  been  the  mission  of  The 
Winchester  Star  tor  more  than  a  century. 
The  paper  needs  the  right  managing 
copy  chief  to  build  on  this  tradition  of 
excellence. 

Managing  copy  chief  must  provide  a 
strong  newsroom  and  community  pre¬ 
sence,  deal  with  diverse  personalities, 
and  maintain  a  teaching  atmosphere. 
Person  selected  will  assist  new  manag¬ 
ing  editor  in  shaping  the  look  and  sound 
of  a  paper  that  wants  to  feature  the  peo¬ 
ple  of  the  northern  Shenandoah  Valley 
(of  Virginia). 

The  Winchester  Star  has  served 
Winchester  and  Frederick  and  Clarke 
counties  for  104  years  and  continues  to 
progress  for  the  challenges  of  the  21st 
century.  The  six-morning-per-week  paper 
has  average  circulation  of  23,000.  Send 
resume  and  examples  of  editing  work  to: 
Managing  Editor 
The  Winchester  Star 
2  N.  Kent  Street 
Winchester,  VA  22601 


MANAGING  EDITOR 

Magazine  publisher  seeks  Managing 
Editor  to  handle  day-to-day  duties  for 
two  titles:  monthlies  for  law  students 
and  golf  course  owners.  Duties  include 
reporting,  editing,  scheduling  copy  edit¬ 
ing,  and  general  administrative  man¬ 
agement.  $30  to  $40K,  based  on  expe¬ 
rience  plus  401(k)  and  other  benefits. 
Send  E-mail  to: 
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NEWLY  CREATED  position  for  journalist 
with  variety  of  skills,  including  reporting, 
editing,  composing  pages  and  other 
newsroom  responsibilities.  6,000  circula¬ 
tion  daily.  State-of-the-art  equipment. 
Macintosh  computers.  QuarkXPress. 
Challenging  work;  pleasant  working  con¬ 
ditions.  11-member  newsroom.  Family- 
owned  and  operated.  Small-town  atmo¬ 
sphere  located  on  island.  Opportunity  for 
advancement.  Profit  sharing  plan,  paid 
vacation,  medical/dental  insurance  plan 
and  401(k).  Send  letter,  resume  and 
clips  to  Scott  Bowlen,  managing  editor, 
Ketchikan  Daily  News,  501  Dock  Street, 
Ketchikan,  AK  99901.  E-mails  may  be 
sent  to  Scott's  attention  at  tena@ktn.net 


NEWS  REPORTER 

Major  metropolitan  daily  seeking  an 
aggressive  self  starter  to  cover  night 
police  beat  in  Hartford,  CT.  Clip  and 
resume  to  Kate  Farrish,  The  Hartford 
Courant,  285  Broad  Street,  Hartford,  CT 
06115.  Fax:  (860)  241-3865  Phone: 
(203)  241-3997 


NIGHT  EDITOR 

Great  job  at  a  great  newspaper  in  a  great 
town  -  night  editor  for  the  Aspen  Times. 
Work  3  to  1 1  p.m.  and  have  days  free 
for  skiing,  hiking,  etc.  Copy  editing, 
headline  writing,  page  layout.  Pro¬ 
fessional  experience  required.  This  is  not 
an  entry-level  job.  Send  resume  to: 

Mike  Hagan,  The  Aspen  Times 
310  E.  Main  St.,  Aspen,  CO  81611 
Or  E-mail  to  hagan@aspentimes.com 
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jack@crittendenmagazines.com 
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Sori'n  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  mere  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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NEWS  EDITOR 

Located  in  the  Great  NW  with  views  of 
Mt.  St.  Helens  and  Mt.  Hood,  The  Col¬ 
umbian  is  looking  for  a  top  rate  News 
Editor.  We  are  a  57,000  daily  located 
just  across  the  river  from  Portland  in  Van¬ 
couver,  WA.  The  successful  candidate 
will: 

•  Be  comfortable  working  the  night  shift 

•  Do  much  more  than  supervise 

•  Have  a  working  knowledge  of  QuarkX¬ 
Press 

•  Strong  design  skills 

•  Excellent  time-management  and 
scheduling  skills 

If  you  are  a  leader  who  embraces  both 
empowerment  and  engagement,  send  us 
your  resume  and  cover  letter  stating  why 
you're  the  best  person  for  this  job. 
please  include  salary  expectations. 
Deadline  to  apply;  July  2 1 . 

The  Colombian,  HR  Department 
News  Editor  Position 
RO.  Box  180,  Vancouver,  WA  98666 


NORTHEAST  COLORADO  5,500  daily 
needs  a  general  assignment  reporter.  Good 
writing  and  photography  skills  necessary. 
Send  resume,  salary  requirements,  clips  to 
Todd  Hepler,  editor,  Journal-Advocate: 

RO.  Box  1272,  Sterling,  CO  80751 
Phone:  (970)  522-1990  Fax:  522-2320 
E-mail:  editor@journal-advocate.com 


OUR  BEST,  TOUGHEST  JOB 
In  the  tradition  of  Reuben  H.  Smith  and 
Niver  Beaman,  we’re  looking  for  a  top- 
notch  City  Editor. 

It’s  the  best,  toughest  job  in  our 
newsroom,  requiring  an  editor  who 
prizes  relentless  reporting  followed  by 
good  writing  and  cannot  be  flummoxed 
by  ringing  telephones,  ill-informed 
readers  or  rriultiple  deadlines. 

Help  shape  our  local  news  report  by 
working  with  some  of  our  best  reporters 
covering  our  most  important  beats.  We’re 
a  healthy,  independently  owned  daily  and 
Sunday,  whose  heritage  includes  a 
Pulitzer  Prize  in  1939  and  six  national 
writing  awards  in  the  past  three  years. 
We’re  two  hours  from  Boston,  90 
minutes  from  New  York  City  and  sur¬ 
rounded  by  some  of  the  most  beautiful 
countryside  New  England  offers. 

Send  work  samples  and  resume  to: 

Robert  Veillette,  Managing  Editor 
The  Republican-American 
RO.  Box  2090,  Waterbury,  CT  06722 
An  Equal  Opportunity  Employer 


RAGE  DESIGNERS/RAGINATORS 
Investor’s  Business  Daily,  now  at  more 
than  310,000  circulation  and  growing 
steadily,  seeks  experienced  page 
designers/paginators  for  positions  in  Los 
Angeles.  I  PD  has  recently  implemented  a 
state-of-the-art  pagination  and  text-editing 
system  and  is  undertaking  a  significant 
redesign  effort.  Riease  send  resume,  work 
samples,  salary  history  and  references  to: 

Rob  Golum,  associate  editor 
Investor’s  Business  Daily 
12655  Beatrice  St.,  Los  Angeles,  CA  90066 
Or  fax  to  (310)  577-7350  Please  call 
(310)  448-6373  to  confirm  receipt  of  fax 
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PAGINATION  EDITOR 

The  Atlanta  Journal-Constitution  is  seeking 
a  self-starter  to  join  our  group  of 
technology  specialist.  This  person  must 
understand  editorial  work  flow  and  help 
guide  newsroom  technology.  Experience 
with  Digital  Technology  software  is  a  plus. 
Project  management  skills  and  Web  pub¬ 
lishing  experience  is  helpful.  Good  people 
skills  and  excellent  communication  skills 
are  also  desired.  Send  resume  to  Angela 
Tuck,  newsroom  personnel  manager,  Atlan- 
ta-Journal  Constitution,  72  Marietta 
Street,  NW,  Atlanta,  GA  30303. 

atuck@ajc.com 
Apply  by  June  23,  2000 


POLICE-COURT-PRISON  REPORTER 
Strong  writer  with  reporting  experience. 
Tuesday-Saturday  evening  shift  most 
days.  Excellent  benefits  for  7-day  AM  in 
the  Adirondacks  foothills.  Resume  and 
clips  to  News  Editor  Lois  Clermont, 
Press-Republican,  RO.  Box  459,  Rlat- 
tsburgh,  NY  12901  by  June  30. 


PRESENTATION/ASSISTANT  NEWS  EDITOR 
The  Daily  Record,  a  50,000-circulation 
Gannett  paper  in  a  highly  competitive, 
high-tech  area  45  minutes  from  New 
York  City,  needs  a  presentation  editor 
with  proven  skills  in  design  and  layout.  A 
big  part  of  the  job  is  making  our  daily 
news  report  complete,  compelling  and 
easy  to  use  for  our  readers.  Experience  in 
story  selection,  editing  and  headline  writ¬ 
ing  are  required,  as  is  the  ability  to  lead  a 
10-person  news/copy  desk  in  the 
absence  of  the  News  Editor.  VJe  lay  out 
in  Quark.  Send  resume  and  work  sam¬ 
ples  to  Jack  Bowie,  Managing  Editor, 
Daily  Record,  800  Jefferson  Road,  Parsip- 
pany,  NJ  07054. 


PROPOSAL  EDITOR/WRITER  sought  by 
large  nonprofit  organization  will  edit  con¬ 
tent  drafted  by  staff,  manage  proposal 
development  process,  coach  staff  writers 
&  offer  training  to  improve  writing  skills, 
oversee  proposal  teams  to  ensure  timely 
submission  of  proposals.  Fax  your 
resumes  or  mail  to  Maureen  Drouin, 
Vinfen  Corporation,  950  Cambridge 
Street,  Cambridge,  MA  02141. 

(617)441-1758 


REPORTER:  Good  little  daily  in  the 
Sierra  Foothills  seeks  general  assignment 
reporter  to  aggressively  cover  fascinat¬ 
ing  people  and  local  news.  Send  resume, 
clips  to: 

Judy  Brill,  city  editor.  The  Union 
1 1464  Sutton  Way,  Grass  Valley,  CA  95945 
E-mail:  judyb@theunion.com 

REPORTER 

National  acclaim  and  prizes  have 
followed  the  Mobile  (AL)  Register’s  rise 
to  prominence  as  one  of  the  South’s  best 
dailies.  We’re  a  100,00-plus  Newhouse 
newspaper  known  tor  big  projects,  fine 
writing  and  tough  investigation.  We 
believe  that  greatness  starts  at  the 
reporters’  desks  and  we  have  some  of 
those  desks  open  right  now  on  our  busi¬ 
ness,  city  and  suburban  staffs.  Contact 
Dewey  English,  ME,  Mobile  Register: 

RO.  Box  2488,  Mobile,  AL  36652 
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REPORT  IN  PARADISE 
The  Island  Packet,  which  serves  the 
Hilton  Head  Island  area,  needs  reporters 
for  three  beats: 

•  EDUCATION:  To  cover  leading-edge 
issues  in  one  of  the  South’s  fastest- 
growing  school  districts. 

•  CITY  HALL:  To  cover  environmental 
and  planning  issues  in  an  increasingly 
urban  city. 

•  BUSINESS:  Coverage  of  the  area’s 
booming  real  estate  and  tourism 
economy. 

Clips  should  demonstrate  an  ability  to 
grasp  complex  issues  plus  clear,  clean 
writing.  We’re  looking  for  enterprise  and 
tenacity  —  not  just  “meeting”  coverage. 
The  Packet  is  owned  by  The  McClatchy 
Company.  Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
E-mail:  fmcaden@islandpacket.com 
Equal  Opportunity  Employer 


RERORTER:  The  (Cedar  Rapids,  lA) 
Gazette,  locally  owned,  daily  morning 
newspaper  that  reaches  16  counties  and 
more  than  250  communities  in  Eastern 
Iowa,  seeks  an  aggressive,  experience 
reporter  interested  in  police  and  court 
beat  in  highly  competitive  Big  10  uni¬ 
versity  town  of  Iowa  City.  Become  part 
of  The  Gazette  team! 

Competitive  starting  salary  with  compre¬ 
hensive  benefits  package.  Qualified  can¬ 
didate  must  have  degree  in  journalism  or 
related  area  and  two  years  reporting 
experience.  Send  resume  and  clips  to 
Ms.  Thoms  by  July  7.  Pre-employment 
drug  test  required. 

The  Gazette 
RO.  Box  511 
Cedar  Rapids,  lA  52406 
EOE 


Adweek  magazine  is  looking  for  an 
enthusiastic  and  motivated  Reporter  to 
join  its  editorial  team  in  Los  Angeles  to 
cover  advertisers,  ad  agencies  and 
industry  trends  and  issues  in  Southern 
California  and  the  West  Coast.  Minimum 
of  three  years  daily  or  weekly  business 
journalism  experience  required,  pre¬ 
ferably  on  advertising,  marketing  or 
media  beats  or  a  strong  interest  in  these 
areas.  Self-starter  with  ability  to  gener¬ 
ate  news  stories  and  features  in  the 
nation’s  second  largest  market  and 
nationally.  Macintosh  proficiency  a  plus. 
No  phone  calls.  Send  resume  to: 

Jack  Feuer 
Adweek 

5055  Wilshire  Boulevard 
Los  Angeles,  CA  90036 
Equal  Opportunity  Employer 

REPORTERS  WANTED  for  New  York  office 
of  Forbes  Magazine.  Responsibilities 
include  fact  checking,  research,  and  writ¬ 
ing.  Business  and  daily  experience  pre¬ 
ferred.  Send  cover  letter,  clips,  and 
resume  to  Doug  Donovan,  Deputy  Man¬ 
ager  of  Reporters,  Forbes,  60  Fifth  Ave¬ 
nue,  New  York,  NY  1 00 1 1 . 
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REPORTERS  -  for  general  assignment, 
police  news  and  metro  beats  for  daily  in 
central  Massachusetts.  Curious,  moti¬ 
vated,  skilled  writers  who  initiate  stories. 
Resume  and  clips  to: 

Ann  Frantz,  Editor 
The  Sentinel  &  Enterprise 
808  Main  Street,  Fitchburg,  MA  01420 
Fax  (978)  342-1152 


The  Tuscalossa  News,  a  40,000  daily 
owned  by  The  New  York  Times  Co.  in 
the  home  of  The  University  of  Alabama, 
is  seeking  several  reporters.  We  are  look¬ 
ing  individuals  who  can  ask  tough  ques¬ 
tions  but  explain  issues  simply  in  terms 
readers  understand,  or  who  can  handle  a 
teature  story  with  fluir.  Send  resume  and 
work  samples  to:  Doug  Ray,  Managing 
Editor,  RO.  Box  20587,  Tuscaloosa,  AL 
35402-0587 


The  Newport  Daily  News,  a  15,000- 
circulation  paper  covering  the  island  com¬ 
munities  of  Newport  County  in  Rhode 
Island,  is  seeking  a  reporter  to  cover 
town  government  and  schools,  write 
feature  stories  and  assist  in  police  and 
court  coverage.  Emphasis  on  community 
reporting.  Experience  preferred,  but  will 
consider  recent  graduate  with  internship 
experience  and  strong  clips.  Send 
resume  and  5-7  clips  to: 

Sheila  Mullowney,  City  Editor 
Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 


RESPECTED  NEWSPAPER  SEEKS  A 
MANAGING  EDITOR:  The  Anniston  Star 
is  looking  for  a  strong,  progressive  man 
or  woman  with  the  vigor  and  experience 
and  congeniality  for  newsroom  lead¬ 
ership  of  the  morning  paper,  which  Time 
magazine  twice  selected  as  “one  of  the 
best.”  American  Journalism  Review 
called  the  family-owned  newspaper  one 
of  the  “last  of  the  independents.”  For  a 
journalist  who  values  such  qualities  in  a 
Southern  setting,  this  opportunity  can 
lead  to  continuing  reward.  Please  write  a 
one-page  letter  defining  your  vision  of  a 
community  newspaper  -  its  character, 
personality  and  breadth  of  curiosity  - 
and  enclose  a  resume  for  the  attention  of 
Chris  Waddle,  Executive  Editor  and  VP/ 
News,  or  H.  Brandt  Ayers,  Chairman 
and  Publisher,  The  Anniston  Star,  RO. 
Box  189,  Anniston,  AL  36202. 


SOLID  INTERNET  INFORMATION 
COMPANY  seeks  full-time  editor/writer 
to  start  new  hedge-fund  news  service. 
Please  respond  with  letter  and  resume 
only  if  you’ve  got  experience  in  covering 
hedge  funds  and  in  writing  clearly  about 
complex  investment  opportunities.  Good 
salary  and  generous  options  with  grow¬ 
ing  and  well-regarded  startup.  Location: 
Manhattan  or  Newtown,  PA,  preferred, 
but  work  from  home  possible  for  right 
candidate.  Regret  we  can’t  reply  to  all 
applicants;  you’ll  hear  from  us  within  a 
month  of  applying  if  we  think  you  may 
be  right  for  the  job.  Reply  to: 

Jim.Furlong@ipgdirect.com 

www.edltorandpublisher.com 
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SENIOR  EDITOR 

Don't  miss  this  chance  to  join  a  fast- 
paced,  growing  business-to-business 
publishing  company.  Award-winning 
monthly  trade  magazine  seeks  top-notch 
reporter/writer  to  cover  the  business  of 
construction  supply.  Requirements 
inciude  minimum  of  five  years  reporting 
and  writing  experience  —  especially 
feature-length  writing  skills  —  and  strong 
editing  skills.  Knowledge  of  housing 
industry  a  plus.  We  offer  competitive 
salary,  great  benefits  inciuding  401(k), 
and  opportunity  for  growth.  Send  cover 
letter,  resume,  writing  samples,  and 
salary  requirements  in  confidence  to: 
Department  SE/WAL 
Hanley-Wood,  LLC 
One  Thomas  Circle  NW,  Suite  600 
Washington,  DC  20005 
Fax:  (202)785-1974 
Email:  jobl4(S>hanley-wood.com 


SENIOR  FINANCIAL  WRITER 
Reuter's-owned  venture  capital  research 
firm  in  San  Francisco  is  seeking  an  expe¬ 
rienced  financial  journalist  to  write  a  com¬ 
bination  of  short  news  stories  and  longer 
analytical  articles  for  our  weekly  online 
newsletter  and  print  journals.  Candidates 
should  have  an  aptitude  for  finance,  com¬ 
fort  with  financial  data  and  possess  ana¬ 
lytical  abilities.  Two  to  three  years  expe¬ 
rience  writing  for  a  newspaper  business 
section,  financial  or  technology  maga¬ 
zine  preferred.  College  degree  required, 
as  is  a  commitment  to  the  highest  stan¬ 
dards  of  financial  journalism  and  analy¬ 
sis.  This  is  a  full  time  senior  staff  posi¬ 
tion  with  competitive  salary,  full  bene¬ 
fits,  and  stock  options,  located  in 
downtown  San  Francisco.  E-mail  or  fax: 
jobs@ventureone.com 
(415)357-2101 


THE  MICHIGAN  CITY  NEWS-DISPATCH, 
a  seven-day  AM  on  the  shore  of  Lake 
Michigan  in  Indiana,  has  these  openings: 

•  NEWS  EDITOR:  The  right  person  will 
have  strong  editing,  page  design  and 
supervisory  skills,  managing  four  copy 
editors  and  the  night  reporting  staff. 

•  SPORTS  WRITER:  This  position  com¬ 
bines  reporting  and  sports  slot.  Strong 
writing  and  layout  skills  needed. 

We  emphasize  strong  local  content. 

The  News-Dispatch  is  an  equal  oppor¬ 
tunity  employer  and  does  not  dis¬ 
criminate  on  the  basis  of  race,  religion, 
color,  sex,  age,  national  origin  or  dis¬ 
ability.  Respond  to: 

Managing  Editor  Dave  Hawk 
At  (2 19)  874-7211 
Or  dhawk@michigancityin.com 


THE  HERALD-PALLADIUM  in  St.  Joseph, 
Ml,  is  seeking  an  aggressive  cops 
reporter.  St.  Joseph  is  on  the  sandy 
shores  of  Lake  Michigan,  90  miles  of  Chi¬ 
cago.  Send  resume  and  writing  samples 
to  Dave  Brown,  managing  editor.  The 
Herald-Palladium,  RO.  Box  128,  3450 
Hoiiywood  Road,  St.  Joseph,  Ml  49085. 

Fax:  (616)  429-4398 
E-mail:  dbrown@heraldpalladium.com 
We're  online  at  www.heraidpalladium.com 

www.editorandpublisher.com 
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SENIOR  HEALTH  WRITERS  -  BOOKS 
An  office  with  a  window.  State-of-the-art 
gym.  On-site  daycare  and  kindergarten. 
Researchers  to  help  you  hunt.  Online 
databases  at  your  fingertips.  And  best  of 
all  —  your  work  doesn't  wind  up  on  the 
bottom  of  the  bird  cage  but  on 
someone's  bookshelf  for  years.  We're 
Rodale  Inc,  a  leader  in  healthcare  pub¬ 
lishing,  including  Prevention  and  Men's 
Health  and  a  Fortune  100  best  company 
to  work  for  and  we're  looking  for  experi¬ 
enced  HEALTH  WRITERS  to  grow  our 
book  business. 

You  will  love  this  opportunity  if  you  have 
previous  experience  with  consumer 
health  writing.  If  you  enjoy  transforming 
complex  health  information  into  strate¬ 
gies,  action  plans  and  tips  that  people 
can  use  to  improve  their  lives,  then  this 
is  the  career  for  you!  Candidates  will 
only  be  seriously  considered  if  they  have 
had  6-8  years  of  previous  health  writing 
experience  and  excellent  interviewing 
and  research  skills. 

We  offer  an  excellent  quality  of  work  and 
life  including  an  on-site  gym,  daycare 
and  health  food,  subsidized  cafeterias. 
In  addition  to  competitive  salaries,  we  com¬ 
pensate  through  a  high  match  401(k)  and 
pension  plans  as  well  as  generous  health 
benefits.  If  you've  got  what  we're  looking 
for,  send  a  cover  letter,  resume,  and  sam¬ 
ples**  of  your  published  work  to: 

Human  Resources  Department  (EP  00-065) 
RODALE  INC. 

33  East  Minor  Street 
Emmaus,  PA  18098 
E-mail:  hr3@rodale.com 
Fax:  (610)  967-9555 
**Samples  will  not  be  returned 
Equal  Opportunity  Employer 
Visit  our  website  at  Rodale.com 


THE  INDEX-JOURNAL,  a  17,000- 
circulation  daily  in  Greenwood,  SC,  that 
publishes  weekday  afternoons  and 
weekend  mornings,  is  looking  for  a 
sports  reporter/page  editor  preferably 
with  a  minimum  year's  experience  and  a 
journalism  degree.  College  graduates 
with  extensive  experience  in  design  and 
sports  writing  may  also  apply.  The  paper 
covers  1 1  area  high  schools  and  two 
area  colleges.  The  position  requires 
strong  writing  skills  and  knowledge  of 
page  design  using  QuarkXPress.  The 
person  we  hire  will  split  time  as  a  writer 
and  page  designer  Send  resume,  writing 
samples  and  design  tearsheets  to  Sports 
Editor  Greg  Deal,  The  Index-Journal, 
RO.  Box  1018,  Greenwood,  SC  29648. 

Or  send  to  gdeal@indexjournal.com 


THE  WORLD  JOURNAL,  a  Chinese  lan¬ 
guage  daily  newspaper,  has  openings  in 
Queens,  Manhattan  and  the  NY  Metro 
area  for:  Reporters,  Senior  Reporters, 
News  Coordinators,  Editors,  News  Photo¬ 
graphers,  and  Translators.  Must  speak, 
read,  and  write  Mandarin  Chinese  and 
English  fluently  and  must  be  authorized 
to  legally  work  in  the  U.S.  Please  send 
resume  and  any  other  materials  you 
wish  considered  to  World  Journal,  141- 
07  20th  Avenue,  Whitestone,  NY 
11357,  Attn:  Mr.  Wei. 


EDITORIAL 


THE  BULLETIN  is  looking  for  two 
enterprising  reporters  who  can  help  take 
us  to  the  next  level. 

We  need  a  seasoned  reporter  to  cover 
growth  and  government  in  a  booming 
and  fast-changing  county  of  more  than 
100,000.  The  successful  candidate 
must  be  able  to  go  beyond  the  meeting 
agenda  to  explain  how  complex  policy 
issues  affect  our  readers.  We  also  are 
seeking  a  criminal  justice  and  public 
safety  reporter  who  will  breathe  life  into 
the  cops  and  courts  beat.  This  reporter 
must  be  adept  at  crime  scene  and  trial 
reporting,  but  be  able  to  work  sources 
and  records  to  find  compelling  stories 
beneath  the  surface.  Both  positions 
require  four-year  degree  and  proven  writ¬ 
ing  and  reporting  ability.  Master's  degree 
and  CAR  skills  a  plus. 

The  Bulletin  is  a  growing  30,000  circula¬ 
tion  daily  with  aspirations  far  larger  than 
its  size.  Our  new  headquarters  and  press 
and  expanding  news  staff  and  news  hold 
prove  our  family  owners'  dedication  to 
our  community.  We  offer  competitive 
pay  and  benefits,  profit  sharing  and  the 
chance  to  enjoy  (ientral  Oregon's  sun¬ 
shine  and  incredible  recreation  oppor¬ 
tunities.  Send  cover  letter,  resume  and 
clips  by  June  30  to: 

Associate  Editor  John  Henrikson 
The  Bulletin 

RO.  Box  6020,  Bend,  OR  97708-6020 

Pre-employment  drug  screening  required 

SPORTS  EDITOR:  Because  of  a  promo¬ 
tion,  a  50,000-circulation  Western  Pen¬ 
nsylvania  daily  is  seeking  a  hands-on 
sports  editor  to  lead  a  talented  eight- 
person  department.  Management  experi¬ 
ence  required.  QuarkXPress  pagination 
skills  helpful.  Clips,  resume  to: 

Box  01280,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


THE  GRAND  RAPIDS  PRESS  (150,000 
daily,  200,000  Sunday)  has  an  opening 
for  two  copy  editors.  An  assistant 
features  editor,  with  demonstrated 
ability,  versatility  and  enthusiasm  to 
work  with  an  experienced  staff  in 
coordinating  and  planning  lifestyle  and 
entertainment  coverage.  Previous  editing 
and  supervisory  experience  preferred. 

The  copy  editor  position  involves  editing 
lifestyie  features  and  entertainment  news 
and  reviewing.  Candidates  will  need 
hard  news  and  features  writing  and  edit¬ 
ing  experience,  strong  word  editing 
abilities,  as  well  as  experience  in  layout, 
pagination  (Harris  System  preferred)  and 
page  production.  Three  years  minimum 
experience  preferred. 

This  job  with  the  Mich  gan  Press  Associ¬ 
ation's  1999  Newspaper  of  the  Year  will 
bring  a  successful  candidate  to  a  grow¬ 
ing  West  Michigan  City  midway  between 
Chicago  and  Detroit.  A  town  long 
described  as  a  great  place  to  raise  a 
family,  the  metropolitan  area  features  a 
growing  entertainment  scene  and  devel¬ 
oping  presence  as  a  medical  center  and 
Western  anchor  of  a  statewide  health 
research  corridor. 

Excellent  employee  benefit  package 
includes  401(k),  Med  cal.  Dental,  Life 
Insurance,  vacation,  paid  holidays,  eye 
care,  award  programs,  discounts  and  com¬ 
petitive  salary. 

Resumes  with  at  least  three  professional 
references,  samples  cf  edited  copy  a 
must  and  cover  letter  outlining  your 
qualifications  may  be  sent  to: 

Copy  Editor  Features 
Grand  Rapids  Press 
155  Michigan  Street,  NW 
Grand  Rapids,  Ml  49503 
E-mail:  sschroder@ccmail.gr-press.com 
Please,  no  phene  calls 
Equal  Opportunit/  Employer 
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Bilingual  Financial 
Journalists 


Dow  Jones  Newswires  is  seeking  2  National  Copyreaders  and  1  News 
Assistant  skilled  in  translation  and  copyediting  for  an  exciting  new  Spanish- 
language  venture  at  our  Jersey  City  headquarters.  Qualified  candidates 
must  have  a  full  command  of  written  Spanish.  Journalism  experience  in 
financial  and  corporate  news  a  plus.  Must  be  able  to  work  in  a  fast-paced 
environment  with  speed  and  accuracy. 

Dow  Jones  &  Company  is  the  world's  premier  publisher  of  business  news 
and  information.  Dow  Jones  Newswires  delivers  up-to-the-secorKl  news  and 
analysis  of  corporate,  financial  and  political  events.  We  are  planning  to 
launch  this  news  wire,  available  to  Internet  and  other  subscribers,  soon. 

If  you  are  bilingual,  can  write  in  Spanish,  and  have  an  interest  in 
financial  news,  send  resume  with  salary  history,  in  confidence,  to: 

DOW  JONES  NEWSWIRES 
Debra  Califf 

Harborside  Financial  Center 
800  Plaza  Two,  Jersey  City,  NJ  07311 
Fax:  201-938-4466 
E-mail:  debra.califf@dowjones.com 
www.dj.com/careers 
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EDITORIAL 


THE  KANSAS  CITY  STAR  is  seeking 
reporters  for  anticipated  openings  on  its 
suburban  news  supplements  serving 
Johnson  County,  a  growing  area  with 
population  of  about  4 1 0,000. 

These  jobs  are  for  a  fixed  period  of  24 
months.  Starting  salary:  $462/wk.  Stan¬ 
dard  company  benefits. 

All  applicants  will  be  considered,  but  suc¬ 
cessful  candidates  for  these  entry-level 
jobs  are  recent  graduates  who  have  com¬ 
pleted  at  least  one  internship  or  have 
worked  professionally  for  no  more  than  a 
year.  Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter  resume,  list  of 
references,  and  copies  of  10  clips  (no 
originals,  please)  to  Michael  Nelson, 
managing  editor/Johnson  County,  The 
Kansas  City  Star,  8455  College  Blvd., 
Overland  Park,  KS  66210. 

No  telephone  calls,  please 


WIRE  EDITOR 

You  can  shape  our  national  and  interna¬ 
tional  news  report.  You  can  help  decide 
which  wire  stories  are  worthy  of  Page  1 
display.  You  can  communicate  quickly 
and  diplomatically  to  get  the  best  of  the 
wire  into  all  sections  of  the  newspaper. 
If  you  can  show  us  that  you’ve  got  sea¬ 
soned  news  judgment,  strong  copy¬ 
editing  skills  and  the  ability  to  write 
headlines  that  sing  and  dance,  you 
might  be  the  person  we  are  seeking.  Join 
the  News  &  Observer,  a  170,000- 
circulation  daily  newspaper  in  Raleigh, 
NC.  We’ve  got  desktop  research  tools,  a 
diverse  newsroom  and  a  world-class 
news  research  department  in  one  of  the 
nation’s  best  places  to  live,  work  and 
play.  If  you’re  interested.  E-mail  a  sum¬ 
mary  of  your  background  and  what  you 
have  to  offer  to  Deputy  Managing  Editor 
Will  Sutton  at  sutton@nando.com  then 
immediately  mail  a  resume,  list  of 
references  and  cover  letter  to: 

Wire  Editor 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street,  RO.  Box  191 
Raleigh,  NC  27601 
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THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

SPORTS  REPORTER 

Strong  reporting  skills.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  benefits. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCuilough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


THE  POST-TRIBUNE,  a  65,000  AM 
daily  in  Northwest  Indiana,  is  seeking 
applications  for  the  position  of  copy/ 
design  editor  for  the  Sports  Department. 
Position  is  full-time,  with  complete  bene¬ 
fits  package.  Salary  commensurate  with 
experience.  The  qualified  applicant  will 
have  strong  copy  editing,  headline¬ 
writing  and  page  design  skills.  Knowl¬ 
edge  of  QuarkXPress  a  must.  Knowledge 
of  PCs  and  MAC  a  plus.  Send  resume 
and  clips  to  Sports  Editor  Jeff  Mayes: 

1065  Broadway,  Gary,  IN  46408 
Or  E-mail  to  sports@crown.net 
For  information,  call  (219)  881-3138 
EOE 


WE  NEED  A  detail-oriented  copy  editor 
skilled  in  editing,  page  design  and  QuarkX¬ 
Press.  We  are  part  of  the  McClatchy  Co., 
a  group  committed  to  excellence  and  are 
consistently  recognized  as  one  of  the 
Northwest’s  best  papers.  Competitive 
salary  and  benefits  and  a  four-day,  10- 
hour  schedule.  Send  resume  and  sam¬ 
ples  of  headlines,  writing  and  layouts  to: 

Rick  Larson,  managing  editor 
Tri-City  Herald 

RO.  Box  2608,  Tri-Cities,  WA  99302 
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Society  of  Environmental  Journalists 

PROGRAMS  and  PUBLICATIONS 


Creative  Position  for  Journalism  Professional 

_  is  looking  for  an  experienced  journalist  to  manage  programs  to 
help  reporters  improve  news  coverage  of  environment-related  issues. 

Founded  in  1990  by  award-winning  reporters  and  producers,  SEJ  is  a 
membership  organization  of  journalists  and  academics  dedicated  to 
improving  the  quality,  accuracy  and  visibility  of  environmental  reporting. 
Our  programs  manager  would  develop  regional  events,  newsroom  out¬ 
reach,  fellowships,  and  content  for  SEJ  publications  and  Web  site. 

SEJ  offers  competive  salary,  benefits  and  a  pleasant  work  environment  in 
the  Philadelphia  area.  Fax  or  mail  your  cover  letter  and  resume  to: 
Society  of  Environmental  Journalists 
P.O.  Box  27280,  Philadelphia  PA  19118 
Fax;  (215)  836-9972 
http://www.sej.org 
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THE  STATESMAN  JOURNAL,  a  60,000 
Gannett  daily  in  Oregon’s  capitol  city  of 
Salem,  is  seeking  applicants  for  four  senior 
newsroom  positions: 

Lifestyle  editor,  photo  director,  pres¬ 
entation  (design)  editor  and  sports  editor. 
Applicants  must  have  strong  professional 
credentials  as  well  as  supervisory  experi¬ 
ence,  preferably  at  a  midsize  community 
or  metro  newspaper.  These  positions 
represent  great  opportunities  for  assistant 
editors  looking  to  move  up.  Applicants 
should  send  a  cover  letter  and  examples  of 
supervised  work  to: 

Steven  A.  Smith,  Editor 
Statesman  Journal 

RO.  Box  13009,  Salem,  OR  97309-3009 
No  telephone  inquiries,  please 
Application  deadline  is  July  1 4  EOE 


THE  TIMES-RICAYUNE,  New  Orleans’ 
prize-winning  daily  newspaper,  seeks 
editor  to  oversee  the  night  metro  desk. 
We’re  looking  for  someone  who  wants  to 
work  with  reporters  under  deadline  pre¬ 
ssure.  Can  you  punch  up  a  lead?  Clarify 
a  nut  graph?  Improve  a  story’s  organiza¬ 
tion?  Then  consider  a  job  in  one  of 
America’s  unique  cities.  Send  clips  and 
resume  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  opportunity  employer  M/F 


WEST  COAST  EDITOR 
Adweek  magazine  is  looking  for  a  West 
Coast  Editor  to  lead  its  team  of 
reporters.  Based  in  Los  Angeles,  the  posi¬ 
tion  requires  at  least  five  years  daily  or 
weekly  business  journalism  experience. 
An  interest  in  advertising,  marketing  and 
media  beats,  coupled  with  previous 
management  experience  is  preferred. 
Must  be  able  to  supervise  an  editorial 
process  that  includes  daily  deadlines, 
maintain  and  improve  Adweek’s  leading 
coverage  of  the  ad  industry  on  the  West 
Coast  and  nationally,  and  report  and 
write  news  and  features.  Challenging 
post  for  independent,  take-charge 
person.  Proficiency  in  Macintosh  a  plus. 
No  phone  calls.  Please  send  resume  to: 
Jack  Feuer 
ADWEEK 

5055  Wilshire  Boulevard 
Los  Angeles,  CA  90036 
Equal  Opportunity  Employer 


WORK  WHERE  the  sun  shines  12 
months  a  year.  The  Sun  Herald  newspa¬ 
pers  on  Florida’s  Gulf  Coast  are  looking 
for  talented  people.  Positions  include;  an 
assistant  city  editor  who  likes  to  write,  a 
business  editor  and  two  copy  editors/ 
designers  to  join  our  team.  The  Sun 
Herald  is  one  of  the  country’s  fastest 
growing  newspapers  located  in  one  of 
the  nation’s  most  desirable  locations. 
Send  resume  to  John  Hackworth,  Sun 
Herald,  23170  Harborview  Road, 
Charlotte  Harbor,  FL  33980. 

E-mail  hackworth@sun-herald.com 
Orcall  (941)  255-8147 


EDITORIAI. 


WIRE  EDITOR 

The  Journal  News,  a  Gannett  Newspa¬ 
per,  is  seeking  an  experienced  wire 
editor  to  join  its  staff  editing  content  of 
world/nation  and  other  wire  pages.  This 
position  assist  in  directing  editorial  pro¬ 
duction  of  the  paper  including  layout 
and  pagination,  headline  writing  and 
copy  editing. 

The  successful  candidate  should  have  a 
college  degree  and  a  minimum  of  six 
years  experience  as  an  editor.  He/she 
will  direct  other  editors  assigned  to  work 
on  wire  pages  plus  make  critical  judg¬ 
ments  in  absence  of  more  senior  editors. 
The  Journal  News  offers  competitive 
salaries  and  generous  benefits  including 
pension  and  401(k)  plans.  We  value 
diversity  in  our  work  force  and 
encourage  those  of  diverse  backgrounds 
and  those  who  share  this  value  to  apply. 
The  Journal  News  maintains  a  safe  drug 
free  workplace  and  pre-employment  drug 
testing  is  required. 

For  consideration,  please  forward 
resume  to: 

The  Journal  News 
c/o  R.  Kleban 
One  Gannett  Drive 
White  Plains,  NY  10604 
rkleban@thejournalnews.gannett.com 


THE  ALBUQUERQUE  JOURNAL:  New 
Mexico’s  largest  daily,  is  looking  for  an 
assistant  business  editor. 

Responsibilities  include  overseeing  a 
staff  of  six  full-time  reporters,  putting  out 
two  tab  business  sections  per  week  and 
two  Sunday  sections.  Contact  business 
editor  Mike  Murphy,  mmurphy@abq- 
journal.com,  fax  505-823-3994  or  RO. 
Drawer  J.  Albuquerque,  NM  87103 
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INFORMATION  SYSTEMS  MANAGER 
The  Daily  Hampshire  Gazette  is  seeking 
a  qualified  manager  for  computer 
networks  in  our  newspaper  and  Internet 
operations.  We  offer  steady,  challenging 
work,  with  excellent  pay  and  benefits. 
The  Gazette  is  an  established,  growing, 
20,000  circulation  daily  located  in  a  sub¬ 
urban  college  community.  If  you  are  the 
successful  candidate,  you  will  work  with 
vendors  and  an  in-house  technician  to 
maintain,  enhance  and  expand  our  com¬ 
puters  and  related  systems.  You  should 
have  experience  with  networked  NT 
systems  and  graphics  applications  for 
publishing.  Familiarity  with  QuarkX- 
Rress,  RDF  files,  imagesetters,  Photo¬ 
shop  and  Unix  will  be  useful.  The  work 
is  normally  daytime,  but  some  weekend 
hours  and  on-call  availability  are 
required.  Send  resume  to  Peter  DeRose, 
Daily  Hampshire  Gazette,  RO.  Box  299, 
Northampton,  MA  01061. 

Or  to:  pderose@gazettenet.com 
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INFORMATION  SYSTEMS 


THERE'S  A  PLACE  FOR  YOU  AT 
STAR  TRIBUNE 

Star  Tribune,  (Minneapolis,  Minnesota)  a 
leading  provider  of  news,  information  and 
ideas  is  offering  an  opportunity  for  a 
Newsroom  Systems  Application  Specialist. 

This  position  is  responsible  for  coaching  & 
troubleshooting  news  staff  computer  users  to 
effectively  use  desktop  and  laptop  software 
applications  for  PCs  in  the  office  and  in  the 
field.  Responsibilities  include  identifying,  ana¬ 
lyzing  and  solving  newsroom  system  software 
problems;  conducting  training  sessions  for 
newsroom  staff;  planning  and  coordinating 
the  installation  and  upgrading  of  PC  soft¬ 
ware,  hardware  and  associated  peripherals, 
with  special  emphasis  on  software  applica¬ 
tions  that  aid  efficient  newsgathering, 
newsroom  workflow  and  data  analysis; 
automating  workflows  with  high-level  soft¬ 
ware  tools;  maintaining  an  inventory  data¬ 
base,  and  maintaining  proficiency  in  all 
major  PC  software  applications  used  in  the 
newsroom.  Will  participate  in  technical  pro¬ 
jects  related  to  the  publishing  systems  used 
by  the  news  staff.  Will  work  closely  to  main¬ 
tain  effective  partnerships  with  journalists 
and  with  the  Publishing  Systems  and  Com¬ 
munications  Systems  departments  to  plan, 
execute  and  log  ciianges  to  newsroom  PCs  so 
that  their  reliable  and  efficient  operation  is 
ensured.  Will  have  secondary  responsibility 
for  supporting  users  of  Macintoshes  and  Atex 
minicomputers.  This  position  reports  to  the 
Newsroom  Technology  Director.  Hours 
primarily  8  a.m.-5  p.m.,  M-F,  but  the  job 
may  require  some  night  and  weekend  work. 
QUALIFICATIONS:  Requires  broad-based 
experience  in  a  networked  publishing  environ¬ 
ment.  Demonstrated  ability  to  work  suc¬ 
cessfully  with  creative  professionals  as  well 
as  with  systems  professionals.  Newsroom 
experience  is  desired.  Minimum  of  5  years’ 
professional  experience  with  personal  com¬ 
puters  and  software  applications,  especially 
for  PCs  and  Windows.  These  applications 
include  (but  are  not  limited  to)  word¬ 
processing,  communications,  spreadsheet 
and  database  management  programs  such  as 
the  WinText  terminal  emulator  for  Atex, 
Microsoft  Word,  Excel,  Access  and  FoxPro, 
Novell  GroupWise,  ProComm,  WinFax  Pro, 
XyWrite,  Netscape  Communicator  and 
Dragon  SpeechDirect,  and  development  tools 
such  as  Visual  Basic,  Lotus  Notes  and  Pro¬ 
Comm  ASPECT.  Required  are  good  planning 
and  analytical  and  problem-solving  skills  com¬ 
bined  with  strong  communication  skills,  the 
ability  to  collaborate  with  others  and  the 
ability  to  prioritize  tasks  and  projects  that  com¬ 
pete  for  attention.  Project  management,  train¬ 
ing  experience,  Atex  and  database  experience 
and  experience  with  voice-activated  user 
interfaces  as  well  as  experience  with  Win¬ 
dows-based  editorial  systems  and  exposure 
to  Macintosh-based  publishing  is  preferred. 
ACTION:  Send  a  letter  of  application  and 
resume  to: 

Dan  Barnes,  Technology  Director 
Job  #148 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Email  may  be  sent  to: 
barnes@startribune.com 
Equal  Opportunity/Affirmative  Action 
Employer 
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MANAGER/MAI  LROOM 
Gold  Country  Printing,  Located  at  the 
Auburn  Journal,  Auburn,  CA,  seeks  an 
experienced  Mailroom  Manager.  Must 
know  inserting  equipment  (preferably 
Kansa)  and  all  other  facets  of  a  newspa¬ 
per  mailroom  operation,  including  Postal 
requirements  for  periodicals  and  stan¬ 
dard  mail.  Administrative  and  people 
skills  essential.  Salary  Depend  On  Expe¬ 
rience.  Send  resumes  tO: 

Robert  Bartley,  Gold  Country  Printing 
RO.  Box  5910,  Auburn,  CA  95604 


NT:W  MEDIA 


HELP  TELL  TUCSON’S  STORY  TO  THE 
WORLD 

StarNet,  the  online  service  of  the  Arizona 
Daily  Star,  is  looking  for  experienced 
journalists  who  want  to  lead  the  way  in 
the  presentation  of  news  and  information 
on  the  World  Wide  Web. 

StarNet  is  hiring  web  producers  who  will 
help  create  a  new  look  for  the  Arizona 
Daily  Star  online  and  create  new 
specialty  channels  of  information. 
Multimedia  experience  is  a  big  plus  as 
StarNet  expands  its  vision  of  how 
Tucson  is  seen  locally,  nationally  and 
around  the  world.  You’ll  work  with  text, 
html,  graphics,  photos,  audio  and  video 
components  as  we  bring  together  the 
best  of  all  media  in  one  place.  Reply  via 
E-mail  with  your  resume  included  in  the 
text  (no  attachments),  a  list  of  websites 
you  have  worked  on  along  with  a  list  of 
your  five  favorite  web  sites  and  why  you 
like  them  to  dreed@azstarnet.com 


WEB  CONTENT  PRODUCER:  Unique, 
entry-level  job  combines  journalism  and 
the  Web  in  one  of  the  nation’s  most 
beautiful  and  Internet-sawy  cities.  Win¬ 
ning  candidate  will  handle  news  updates 
and  produce  other  online  content  for 
RockyMountainNews.com  the  Internet 
voice  of  Colorado’s  largest  newspaper. 
Strong  journalism  skills  and  news  judg¬ 
ment  are  a  must.  So  is  a  solid  knowl¬ 
edge  of  HTML,  Adobe  Photoshop,  Image 
Ready  and  FTP  Experience  with  Cold 
Fusion,  SQL  or  dynamic  publishing 
would  be  a  plus.  Send  resume,  work 
samples,  references  and  salary  require¬ 
ments  tO: 

Jack  McElroy,  general  manager/Internet 
Denver  Rocky  Mountain  News 
400  W.  Colfax  Ave.,  Denver,  CO  80204 
Or  to  mcelroy@RockyMountainNews.com 


PRESSROOM 


ALASKA  WEEKLY  needs  press  operator 
for  camera,  Ryobi  and  Community  web 
in  Petersburg,  Alaska.  Unsurpassed  hunt¬ 
ing  and  fishing.  Call  Ron  (907)  772- 
9393  or  fax  employment  application  to: 

Petersburg  Pilot,  (907)  772-2496 


PRESS  OPERATOR  with  4  years  mini¬ 
mum  experience.  Daily  P.M.  paper.  9 
unit  Goss  Community  press.  Send 
resume  to  The  Livingston  Enterprise: 

RO.  Box  2000,  Livingston,  MT  59047 
Or  send  E-mail  to  print@livent.net 


PRESSROOM 


PRESS  OPERATOR/ASSISTANT  MANAGER 
We  have  a  7-unit  community  press  and 
need  a  press  operator  with  at  least  two 
years  experience  who  can  grow  into  the 
assistant  press  manager’s  position.  Great 
package.  Good  way  to  work  into  man¬ 
agement  with  Paxton  Media  Group.  Send 
resume  to  The  Daily  Dispatch,  RO.  Box 
908,  Henderson,  NC  27536. 


PRESS  SUPERVISOR 
Excellent  12,000  daily  in  quality  Deep 
South  community  needs  experienced 
hands-on  manager  for  pre-press  and 
press  operations  that  revolve  around  a 
seven-year-old,  10-unit  Harris-Heidel- 
berg  press.  Competitive  salary  and 
strong  benefits  with  dynamic,  growth- 
oriented  company.  Send  replies  tO: 

Box  01279,  Editor&  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRODUCnON/TECH 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary.  If 
you  know  pre-press,  SQL,  or  NT,  like 
travel  and  want  out  of  deadline 
dilemmas,  send  resume  to: 

Managing  Editor,  Inc.,  Attn.  Marilyn 
101  Greenwood  Avenue,  Suite  330 
Jenkintown,  PA  19046 
Or  E-mail:  mmoss@maned.com 


INFORMATION  SYSTEMS 


PRODUCnON/TECH 


PRODUCTION/OPERATIONS  MANAGER 
West  Coast,  family  owned,  seven  day, 
award  winning  newspaper  provides 
unique  opportunity  to  genuinely  qualified 
individual.  Our  market  is  extremely  com¬ 
petitive  and  one  of  the  fastest  growing  in 
th  US.  We  are  looking  for  an  experienced 
professional  with  exceptional  people 
skills  to  lead  our  talented  staff.  Over 
achievers  who  can  motivate  others  and 
generate  above  average  results  will  be 
well  compensated.  We  offer  a  complete 
benefits  package  including  profit  sharing. 
Candidates  must  demonstrate  experi¬ 
ence  with  prepress,  camera  and  plate, 
press,  and  mailroom  operations.  Back¬ 
ground  in  modern  production  systems 
including  pagination;  CPT;  order  entry, 
ad  tracking  and  output  management 
software;  and  inserter  operations  is  a 
requirement.  Commercial  printing  sales 
and  customer  service  a  definite  plus. 
Formal  training  in  electronics  computer 
operations,  or  data  base  management 
helpful.  Supervisory  and  management 
experience  required.  For  consideration 
send  resume  with  salary  history  to: 

Box  01282,  Editor  &  Rublisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

SALES 

IF  YOU  LOVE  high  school  sports,  have 
traditional  media  experience  on  the  sales 
and/or  editorial  side  and  would  enjoy 
working  out  of  your  home  in  one  of  our 
future  markets  come  visit  us  at: 

http  ://ww  w.  va  rsityon  I  i  ne.  com/jobs 


INFORMATION  SYSTEMS 


A  leader  in  the  media  industry,  is  looking  for  an  exceptional  SYSTEMS  DIRECTOR 
with  experience  in  Web  based  application  development  of  our  Display  Advertising 
Systems.  This  key  individual  will  be  responsible  for: 

•  Providing  guidance  to  other  project  members  and  user  groups  as  the  senior 
technical  lead  for  various  advertising  projects 

•  Developing  the  design  specifications  of  web  based  applications 

•  Implementing  customized  interfaces  between  distinct  components  (Web/ 
Mainframe) 

•  Maintaining  relationships  with  various  departments,  vendors,  management  and 
staff 

MINIMUM  REQUIREMENTS: 

•  B.S.  degree  in  computer  science.  Graduate  degree  in  related  field  is  highly  desira¬ 
ble 

•  5  years  of  programming  experience,  three  in  systems  design/management  are 
required  as  well-includes  experience  in  multiple  languages  and  platforms 

•  Ability  to  express  complex  technical  concepts  effectively,  both  verbally  and  in  writ¬ 
ing  is  critical 

•  Working  knowledge  of  advertising  processes  in  publishing  industry 

•  Experience  in  object  oriented  programming  languages/'system  design  and  rela¬ 
tional  data  base 

•  Large  scale  Web  application  design/management 

In  addition  to  a  competitive  salary  and  excellent  benefits,  you  will  find  an  environ¬ 
ment  committed  to  diversity,  challenge  and  growth.  Interested  candidates  should  E- 
mail  a  resume  to  hrresume@nytimes.com  or  fax  a  resume  to  (212)  556  4011. 
Please  indicate  position  and  salary  requirements. 


We  regret  that  we  will  be  unable  to  respond  to  each  applicant. 
Only  those  selected  for  interviews  will  be  contacted.  ♦ 
The  New  York  Times  is  an  Equal  Opportunity  Employer 
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Phone:  1-888-825-9149  -  CUniFIED  ADVEBTISING  ^  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  ~  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


MARKETING 


MARKETING 


PRODUCnON/TECH 


PRODUC  nON/TECH 


Sales  &  Marketing 


Representatives 


Publishers  Circulation  Fulfillment,  Inc.,  a  national  company  providing  a  wide 
array  of  circulation  services,  has  openings  for  circulation  sales  and  marketing  rep¬ 
resentatives  to  oversee  The  New  York  Times  Single  Copy  Sales  in  ARIZONA, 
COLORADO,  MICHIGAN  and  NORTH  CAROLINA.  The  selected  candidates 
will  need  to  reside  in  the  above  areas.  The  candidate  must  be  sales  driven  and 
possess  excellent  written,  verbal  communication  and  presentation  skills. 
Knowledge  of  the  newspaper  industry  is  a  plus. 

To  excel  in  our  fast  paced  environment,  the  candidate  should  be  a  self-starter  and 
have  the  ability  to  analyze  metrkets  and  to  create  etnd  execute  sales  plans  to  drive 
new  business.  They  must  also  possess  the  ability  to  handle  multiple  projects, 
meet  deadlines,  and  have  excellent  computer,  organizational  and  customer  ser¬ 
vice  skills.  This  position  requires  interaction  with  local  newspapers  and  indepen¬ 
dent  newspaper  wholesalers.  In  addition,  SeUes  initiatives  would  include  develop¬ 
ment  of  college  and  educational  sales  programs,  chain  store  promotions, 
and  retail  merchandising.  Two  to  four  years  of  direct  selling  experi¬ 
ence,  arid  travel  required. 

College  degree  is  preferred.  Excellent  salary  plus  company  car 
and  bonus  plan.  Send  cover  letter  and  resume  to:  P.C.F. 

Inc.,  22  W.  Pennsylvania  Ave.,  Suite  505,  Towson,  .. 

MD  21204,  Attn:  Sr  Employment  Specialist. 

Fax:  (410)  583-1578.  E-mail: 

Jennifer.Cooke@pcfcorp.com 


EOE 


classified  Advertising  call  (888)825-9149 


She  JfeVu  Mark  Sitne$ 


Expect  the  World‘s 


PLATE  ROOM  FOREMAN 

A  leader  in  the  newspaper  publishing  industry  is  looking  for  a  Plate  Room 
Foreman  to  manage  and  direct  a  staff  of  platemakers  on  various  shifts.  The 
Foreman  will  be  responsible  for  training  the  staff  on  technological  changes 
within  computer  to  plate  operations  and  ensuring  high  quality  and  timely 
manufacturing  of  offset  printing  plates  in  support  of  pressroom  ooerations. 
REQUIREMENTS: 

•  A  self-starter  with  strong  interpersonal  and  computer  abilities 

•  Candidate  must  be  able  to  pass  a  basic  color  blindness  test 

•  Candidate  must  be  committed  to  setting  high  standards  of  quality 
workmanship  in  the  plateroom 

•  Position  requires  individual  to  be  or  become  member  of  Stereotypers  Union. 
(GCIU) 

•  Be  available  for  shift  work,  including  nights,  weekends  and  holiday’s. 

•  Must  have  a  minimum  of  7  years  experience  in  newspaper  or  commercial 
printing  experience 

•  Significant  experience  managing  a  unionized  workforce  in  a  highly  technical 
environment 

We  offer  a  competitive  salary,  excellent  benefits,  and  an  environment  com¬ 
mitted  to  diversity,  challenge  and  growth.  Interested  candidates  should  fax  a 
resume  to  (212)  556-4011  or  E-mail  hrresume@nytimes.com  Please  indicate 
for  which  position  you  are  applying. 


We  regret  that  we  w  ill  he  iinahEe  to  re.spond  to  each  applicant. 
Only  tho.se  selected  for  interv  iews  will  he  contactetk 
The  New  York  Times  is  an  liqa'al  Opportiiiiily  Employer 
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Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 
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www.editorandpublisher.com 
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Editor  &  Publisher’s  new  e-letter  is  designed  for  the 
online  news  industry’s  busiest  decision  makers. 

Every  Tuesday  morning,  we’ll  send  you  our  weekly  | 
overview  of  the  top  news  stories,  trends,  and  people  J 
from  the  online  news  world.  FREE.  Just  go  tCM 
www.editorandpubhsher.com  to  register.  I 


ETTER 


www.editorandpublislier.com 

AdyertLsersI  Use  e-letter  io  reach  online  news  executives.  Contact  elong@editorandpublisher.com 


Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publicatioris. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-doily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canodian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


TT 

J 

□YES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  have  chosen. 

Name _ Your  Business  (Check 

T-.i  i  .  J  Newspoper 

Title - j  j  Newspaper 

Company _ , 

3,  J  Syndicate/ 

Address _ News  Service 

4.  _t  Ad  Agency 

City - State - - Zip -  5.  _j  Public  Relations 

QTY" 

(  )  3-Volume  Set:  S200  eoch  -•  Check  Amount  Enclosed  S _  J  -*  hrm 

(  )  Volumes  1  &  3:  SI  50  for  both  8  inKrTnell 

,  , ,,  ,  ,  I  /.,nr  1  U.S.  ond  Conodo  snipping  ond  homllifw  odd  $12;  foreign  odd  S^5)  -J  Wtr.  •  wnerol 

(  )  Volume  1  only:  SI  25  each  _  9.  j  Mfr.  -  Auto 

(  )  Volume  2  only:  S109  each  8  Truck 

(  )  Volume  3  only:  S50  eoch  Account  # - Exp.  Dote -  1 0.  _)  Mfr.  Food 

(  )  CD-ROM  version  of  the  Signoture _  1 1. -I  Wvice  Industry 

International  Year  Book:  S595  ^ _  -* 

r  #  1 3,  _l  Financial 

For  licensing  informotion,  coll  -  14,  j  Retoil 

I  attrt  one  xoars  m  Poyment  must  occompony  nil  orders  CA,  CO,  DC.  FL,  II,  MA  MO,  NJ,  NY,  OH  ,,  ,  d..U;, 

l-oUU-djO-4JoU  ex.  I/Z.  and  TX  residenis,  please  odd  oppropriote  soles  tox.  Conodo  teskienls  ^eose  IS.JrUDllc 

odd  GST  No  shipping  to  PO.  boxes.  All  CD  ROM  soles  are  final.  Tronsportotion 

16.  J  Individual 


(  )  Volume  I  only:  Si  25  each 

(  )  Volume  2  only:  Si  09  each 

(  )  Volume  3  only:  S50  each 

(  )  CD-ROM  version  of  the 

International  Year  Book:  S595 

For  licensing  information,  coll 
1-800-336-4380  ext.  172. 


Payment  must  actampony  all  orders.  CA.  CO.  DC.  FL.  II,  MA.  MD,  NJ,  NY,  OH 
and  TX  residents,  please  odd  appropriate  sales  tax.  Canada  residents,  please 
odd  GST  No  shipping  to  PO.  boxes.  All  CD  ROM  soles  are  final. 


one  category  only). 

17. _l  Publishing  other 

than  Newspaper 

18.  J  Real  Estate 

20.  J  Food:  Rest./ 

Whisle 

21.  J  Insurance 

22.  J  Media 

23.  J  Non-profit 

24.  J  Recruiter/ 

Empl.  Agency 

25.  J  Mktg./Research 

26.  J  Utility 

27.  _l  Entertainment 

28.  _l  Book  Dist. 

29.  J  Franchise 

30.  J  School/Univ. 

31.  J  Supermarket 

32.  J  Drug  Store 

33.  _l  Hospital 

34.  J  Graphic  Arts/ 

Printing 

19.  J  Other: 


Editor! 


□YES!  Please  rush  my  order  for  the  Editor  &  Publisher  Market  Guide 
in  the  format  I  hove  chosen. 


1 2000  Morket  Guide 
at  $140  each 

I  CD-ROM  version  of 
the  2000  Market  Guide 
at  $495  each. 


_|  Check  Amount  Enclosed  $ _ 

{ Payable  to  Editor  A  Pi^sker  Market  Guide  in  US  dollars  only. 

U.S.  and  Canoda  shipping  ond  handling  odd  $12;  foreign  odd  $45) 

Charge  my:  -I  VISA  JMC  JAMEX 

Account  # _ Exp.  Date _ 

Signature _ 

Phone  # _ 

Fox  # _ 

Payment  must  orrompatty  all  orders.  CA,  CO,  DC,  FL,  IL,  MA,  MO  NJ,  NY,  OH 
and  7X  residents  please  add  appropriate  soles  lax  Conoda  residenis.  please 
odd  GST.  No  shipping  to  PO.  boxes.  All  CD  ROM  soles  are  final 


Your  Business 
(Check  one  category  only). 

1.  -I  Newspaper 

2.  -I  Newspaper  Equip.  Mfr. 

3.  J  Syndicate/News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relations  firm 

6.  J  Legal  firm 

7.  J  Government 

8.  J  Mfr.  -  General 

9.  J  Mfr.  Auto  8  Truck 
to.  J  Mfr.  -  Food 

1)  .  J  Service  Industry 

12.  J  University/ 

Public  Library 

13.  -I  Finonckil 

14.  J  Retoil 

15.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  other 

than  Newspaper 

18.  -J  Reel  Estate 

19.  J  Other; 
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PUBLIC 
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YEARBOOK 

^T^tlrr  ANNUAl  DIRECTORIES 


YEAR  BOOK 


jfe**  'so* 


YKARR(V(m 

MARKET 
rUIDE 


All  the  critical  data 
you  need  —  right 


For  faster  service,  or  for  information 
^  on  our  CD-ROMs,  call  toll-free 
1)00  j -888-6 12-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

1515  BROADWAY 
NEW  YORK  NY  10109-0025 


liiilllliiiiiilllliiililiilliiilliiiiililililiiilill 


NOW  INCLUDING  AIL  AVAILABLE  E-MAIL  ADDRESSES  AND  WEB  SITES 

- ^  - - 


•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

•  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions...and  much  more! 

•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  www.editorandpublisher.com 


r 


•  Increase  readership  via  improved 
content  and  marketing. 

•  Advertising  research  to  improve 
customer  satisfaction. 

•  Targeted  advertising  research  as 
a  customer  “marketing  tool”. 

•  In-depth  strategic  research  with 
actionable  recommendations. 

•  Solve  the  teen  readership  puzzle. 

•  Is  it  time  to  switch  publication  cycle? 

•  Augment  syndicated  advertising  research. 

•  Promotional  campaign  testing;  ad  selec¬ 
tion;  real-time-response  as  necessary. 

•  Image,  section  readership,  overall 
satisfaction  and  brand  quantified 
and  benchmarked. 

•  Is  the  weekend  package  as  good 
as  possible? 

•  Online  audience  identified  and 
measured  for  optimum  growth. 

•  Quarterly  progress  critiques 
and  assessments. 

•  Annual  competitive  treking. 

Each  of  these  represents  the  focus  of  recent 

Belden  projects.  All  customized  and  deliv¬ 
ered  to  partner  newspaper  in  response  t» 


FIRSJ  AND  FOREMOST  IN  NEWSPAPER  RESEARCR 
AND  STRATEGIC  CONSULTATION. 


Unapubtocaci6o 
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”  i^nres:  Bienvei^ 


Hispanic  addition  for  Franklin  County 

Innovative  editing 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


we  all  have  to  leave,  well  leave  knoxving 
that  this  was  a  good  experienced 

-  SYDNEY  H.  SCHANBERG,  APBNEWS.COM 


Alabama  is  not  often  thought 

of  as  a  bastion  of  Spanish-speaking 
citizens,  but  Franklin  County,  in 
the  northwestern  part  of  the  state,  has 
become  20%  Hispanic  in  recent  years. 
Many  new  arrivals,  mainly  agricultural 
and  poultry  workers,  speak  little  English. 
Rather  than  write  them  off  as  readers, 
the  34,000-circulation  Times  Daily  in 

H  Florence  decided  to 
go  after  them. 

“While  this  endeav¬ 
or  might  be  unique  for 
a  daily  newspaper  in 
Alabama,  it  actually 
goes  to  the  very  heart 
of  our  mission,”  said 
Noel  Nash,  managing 
editor.  “We  want  our 
pages  to  reflect  the 
diverse  community 
in  which  we  live.”  So,  on  May  26,  the 
Times  Daily  launched  a  weekly  broad¬ 
sheet  page,  front  and  back,  called  “De 
Nosotros”  (“About  Us”).  It  includes 
reprints  from  the  regular  paper,  original 
articles,  community  and  religious  listings, 
and  health-care  information  —  all 
printed  in  Spanish.  Early  advertisers 
include  a  furniture  store,  a  hospital, 
and  a  supermarket  selling  “polio  sin 
hueso”  (“boneless  chicken”). 

Robert  Adler,  a  local  college  professor 
who  does  the  translation  (no  one  on  the 
newspaper  staff  speaks  Spanish),  called 
the  experiment  “remarkable,”  and  said  it 
shows  “foresight,”  with  more  and  more 
Hispanics  expected  to  arrive  in  Alabama 
in  the  future.  —  Greg  Mitchell 
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RINA  CASTELNUOVO,  THE  NEW  YORK  TIMES,  JUNE  11 

ISRAEL’S  RECENT  WITHDRAWAL  FROM  LEBANON  CREATED  A 

new  opportunity  for  peace  in  the  Middle  East.  But,  as  always, 
current  visual  symbols  carry  nearly  as  much  weight  as  cen¬ 
turies  of  history.  The  latest  withdrawal  prompted  reunions  of 
Palestinian  refugees  and  relatives  living  in  Israel,  like  the  one 
between  a  boy  and  a  grandfather  he  had  never  met,  at  a  camp  in 
Rashidiye,  Lebanon,  captured  in  photo  above.  —  Greg  Mitchell 
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little  too  much  beachfront  in  New 
Hampshire,  but  editor  defends  photo 

Belle  on  wheeh 


IF  THE  PHOTOGRAPH  OF  THE  BUXOM 

bombshell  on  the  front  page  of 
New  Hampshire’s  largest 
;  i  newspaper  was  aimed  at  getting 
readers’  attention,  it  worked.  But 
maybe  not  the  way  the  paper 
intended. 

Since  the  photograph  of  a 
,  young  woman  billing  herself  as 
!  XXXena,  seated  atop  a  three¬ 
wheeled  motorcycle,  appeared 
above  the  fold  of  Manchester’s 
famously  conservative  New 
Hampshire  Sunday  News  on 
I  June  18,  the  paper  has  received 
more  than  75  complaints  arriving 
I  via  telephone,  e-mail,  and  fax. 

' !  Readers  called  the  photo  unsuit 
I  able  for  a  paper  that  has  preached 
I  “family  values.”  And  they  have  an 
,  [  ally:  Publisher  Joseph  W.  McQuaid. 

The  picture  was  taken  at  Weir 
,  Beach,  one  of  a  handful  of  communi 
I  ties  that  hosts  an  annual  event  called 
i  I  “Bike  Week,”  when  motorcyclists  con 
! !  verge  on  the  greater  Laconia  area.  “There 
'  are  times  when  we  run  controversial  news 
I  j  stories  and  controversial  photos  because 
1 1  it’s  part  of  our  job  ...  but  this  wasn’t  neces- 
jj  sary  to  tell  this  stoiy,”  McQuaid  said, 

1 1  apologizing  to  readers.  “I  think  it  was  just 
i  I  the  wrong  judgment  made.” 

I  i  Sunday  News  Editor  Bob  Wertz  said  he 

!  was  surprised  by  the  reader  response  and 
[  defended  his  decision.  “I  thought  it  was  an 
excellent  photograph  in  terms  of  composi- 
!  tion  and  telling  the  story,  which  is  w'hy  I 
I  ran  it,”  Wertz  told  E&P.  “It  contained  no 
i  j  nudity  and  wasn’t  lewd.  I  thought  it  was  a 
j  good  photo.”  But  he  said  he  respected  Mc- 
Quaid’s  view  as  well.  —  David  Noack 
I  I 
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Screaming  video 


SINCE  THE  Evansville  (Ind.)  Courier  &  Press  Web  site 
launched  its  popular  Ghostcam  last  fall,  Net  users  have  dis¬ 
agreed  over  whether  the  ghostly  image  they  sometimes  see 
on  the  computer  portal  is  actually  a  spirited  figure  from  the  past 
—  or  just  light  and  shadows  playing  tricks. 

Either  way,  the  voyeuristic  viewfinder  continues  to  gain  atten¬ 
tion,  with  a  recent  Internet  award  and  ongoing  coverage  from  Los 

Angeles  to  Europe.  “We’ve  had  people  come  in  from  as  far  as  St.  Louis  because  they  saw 
the  Ghostcam,”  said  Brian  Rhoden,  a  librarian  at  Evansville’s  Willard  Library,  where  the 
camera  is  fixed  on  the  main  room  in  search  of  the  legendary  “Gray  Lady,”  a  spirit  report¬ 
edly  first  spotted  some  60  years  ago  among  the  stacks.  “We’ve  also  been 
visited  by  the  BBC  and  The  Discovery  Channel.” 

((  /  When  Ghostcam  first  appeared,  Web 

I  y  editors  at  the  newspaper  said  it  boosted 

I  /  /  the  site’s  daily  traffic  by  about  7,000 

f  §  i  J  views.  Many  visitors  click  on 

.  ^  ^  and  save  any  fleeting  image  that 

^  ^  seems  to  contain  ghostly  vapor. 

The  site  presents  several  dozen 
such  submissions,  which  it  labels 
“proofs”  (none  very  convincing, 
^  so  far)  and  “spoofs”  (quite  fun¬ 
ny,  as  Casper,  Cartman,  Elvis,  Monty 
Python  characters,  and  the  girl  from 
“The  Blair  Witch  Project”  all  make  an 
appearance  at  the  librarj')- 

The  Newspaper  Association  of 
America’s  New  Media  Federation 
last  week  gave  Ghostcam  a  Digital 
Edge  Award  for  the  Most  Innova¬ 
tive  Use  of  the  Online  Medium  for 
newspapers  with  a  circulation  of 
less  than  75,000. 

The  Ghostcam  is  viewable  at  the 
newspaper’s  Web  site,  http://ww'w 
3urierpress.com.  —  Joe  Strupp 
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So  HOW  DID  THAT  “DEATHS  AND 

Funerals”  headline  end  up  plastered 
across  an  Alaska  Airlines  ad  in  The 
Seattle  Times  last  month?  After  a  lengthy 
investigation,  the  paper  has  concluded  — 
against  all  odds  —  that  it  was  simply  an 
embarrassing  mistake,  not  a  prank.  A 
waxed  headline  hanging  above  a  page 
makeup  area  simply  fell  on  the  ad,  said 
Executive  Editor  Mike  Fancher. 
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unshaken  in  more  ways  than  one,  but  not 
my  discomfort  at  having  seen  a  prank  dis¬ 
seminated  so  widely  by  the  American  press. 

Reuter^!  Health  apparently  started  the 
ball  rolling  by  sending  out  a  story  datelined 
New  York,  Dec.  17.  It  was  headed  “Shaken, 
not  stirred  may  be  healthy  choice,”  and  was 
based  upon  an  interview  with  Professor 
John  Trevithick  of  the  Department  of  Bio¬ 
chemistry  of  the  University  of  Western  On¬ 
tario,  one  of  the  authors  of  the  paper.  The 
Reuters  story  was  written  in  a  straightfor¬ 
ward  style,  but  with  winking  references  to 
Agent  007’s  purported  health  and  wisdom. 

The  Examiner,  the  Post-Gazette,  and  pos¬ 
sibly  other  newspapers  can  be  commended 
for  handling  the  story  at  arm’s  length  — 
running  it  on  the  editorial  page,  rather  than 
as  news.  But  The  Washin^on  Post  in  its 
“Science  Notebook”  feature,  and  probably 
other  newspapers,  treated  it  as  a  legitimate 
report.  The  ever-restrained  New  York  Times 
reported  the  “research”  in  its  “Health  &  Fit¬ 
ness”  section  with  but  a  single  oblique  ref¬ 
erence  to  “a  certain  British  secret  agent” 
—and  it  noted  pointedly  that  the  Canadian 
report  was  published  in  “The  British  Med- 
icalJoumars  Christmas  issue,  which  tradi¬ 
tionally  devotes  space  to  offbeat  topics.” 

Journalists,  of  course,  can’t  be  expected 
to  vet  everything  they  read  in  a  scientific 
journal.  But  when  a  research  study  vali¬ 
dates  its  conclusions  by  references  to  fic¬ 
tion,  one’s  antennae  of  suspicion  should 
certainly  be  raised. 

Let’s  just  chalk  the  whole  thing  up  as  a 
cautionary  tale  for  science  writers:  The  fa¬ 
bled  “reputable,  peer-reviewed  scientific 
journal”  can  occasionally  throw  us  a  curve. 

But  the  damage.  I’m  afraid,  has  been 
done.  As  a  result  of  the  widely  circulated 
stoiy,  thousands  of  martinis  are  undoubt¬ 
edly  being  righteously  shaken  to  death  in 
cocktail  lounges  from  coaster  to  coastei . 

In  an  e-mail  message  to  the  editor,  one 
BMJ  reader  was  moved  to  suggest  that  if 
shaken  martinis  have  twice  the  healthful 
antioxidant  effect  of  stirred  martinis,  “those 
of  us  who  drink  our  martinis  stirred  should 
obviously  drink  twice  as  many  of  them.” 

Every  cloud  has  a  silver  lining.  II 


There  it  was  in  my  morning  paper,  the  Pittsburgh 
Post-Gazette,  reprinted  from  an  editorial  in  the  San 
Francisco  Examiner  of  Dec.  18, 1999:  “Canadian  re¬ 
searchers  declared  in  the  British  Medical  Journal 
that  James  Bond,  the  fictional  counterspy,  was  onto 
something.  When  shaken,  not  stirred  —  as  007  demanded  —  the 
[martini]  cocktail  produces  more  antioxidants  and  thus,  accord¬ 
ing  to  modern  science,  it  becomes  a  secret  agent  against  unhealthy 

'  e.xamina- 


[sic]  free  radicals  in  the  bloodstream.” 

As  a  professor  of  chemistry  with  a  rea¬ 
sonable  amount  of  scientific  intuition,  I  ac¬ 
corded  this  stoiy  a  low 
plausibility  quotient.  Being  ex-  ^ 

perienced  in  both  the  chemistry  ^ 

and  the  gustatory  pleasures  of 
martinis,  I  simply  didn’t  believe 
that  shaking  one  could  increase 
its  antioxidant  content.  Besides, 

I  prefer  mine  stirred.  I  soon 
learned  that  several  other  news- 
papers,  including  The  New  York 
Times  and  The  Washington  Post, 
for  w'hich  I  write  a  syndicated 
column,  also  ran  the  stoiy.  But  I 
wanted  to  get  it  from  the  horse’s  mouth. 

On  the  British  Medical  JoumaT s  Web 
site  (http://www.bmj.com)  I  found  the 
original  paper  in  the  Dec.  18-25, 1999,  is¬ 
sue,  p.  1600.  The  abstract  begins  by  stating 
that  “moderate  consumption  of  alcoholic 
drinks  seems  to  reduce  the  risks  of  develop¬ 
ing  cardiovascular  disease,  stroke,  and  cat¬ 
aracts.”  It  goes  on  to  state  that  “Mr.  Bond  is 
not  affected  by  cataracts  or  cardiovascular 
disease.”  How  interesting,  I  thought.  I  had 
never  before  heard  of  medical  conclusions 


i  being  drawn  from  the  imagined 
tion  of  a  fictional  character. 

The  results  of  the  study  were  that  the 
shaken  samples  (shaken  for 
one  minute,  which  any  bar- 
tender  will  tell  you  is  an  inor- 
B  dinately  long  time)  had  twice 
W  the  antioxidant  power  as  the 
:  Ji|  stirred  samples.  The  authors 
'  state  modestly  that  “the  rea- 

son  for  this  is  not  clear,”  but 
go  on  to  propose  possible  ex- 
j  planations  that  can  only  be 

described  as  wild  speculation. 

Growing  more  suspicious,  1 
checked  several  other  articles 
i  in  the  same  BMJ  issue.  There  were  papers 
on  the  frequency  of  swearing  by  surgeons 
during  operations,  on  whether  or  not  young 
women  named  Sharon  are  more  likely  to 
contract  sexually  transmitted  diseases,  and 
the  report  of  a  magnetic  resonance  imaging 
I  (MRI)  study  of  the  geometries  of  the  male 
]  and  female  genitalia  during  coitus. 

I  That  did  it!  The  entire  Christmas  issue 
j  was  obviously  a  put-on,  the  British  equiva¬ 
lent  of  an  American  April  Fool’s  Day  issue. 
My  personal  position  on  martinis  was  still 


Wolke  is  professor  emeritus  of  chemistry  at 
the  University  of  Pittsburgh  and  writes  the 
syndicated  column  “Food  101” for  The 
Washington  Post 
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